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E advise every retail shoe merchant in the 

W\ United States to buy for his own use one 

’ pair of these new blunt toed shoes. We be- 
lieve that a vigorous movement of one of these boots 
in the direction of two up-cropping evils would have a 
salutary effect. A good boot at the seat of some of 
these agitations would be productive of much benefit. 

If you do not like the idea of changing the type of 
shoes you wear, just go back to the old-fashioned 
double-fisted action which “‘packs the punch” in the 
right place. 

Here it is: Any man who advocates the passing of a 
law requiring the price at which the article left the 
producer’s hand to be stamped on the article isworthy 
of such treatment. 

No less a big-gun than our Attorney-General comes 
out and says, “When you go to the shoe store, if 
you see plainly stamped on a pair of shoes the whole- 
sale price $4.50, you certainly are not going to pay 
$18.00.” 

Wewould like to see the actual case of where any such 
shoe took such a gross profit. It is utmost exaggera- 
tion. 

What is this “land of the free’’ coming to, when self- 
imposed paternal officers take it upon themselves to 
direct what a person is to buy and how much that 
person is to pay? What has the wholesale price got 
to do with the sale in single pair lots to the customer 
in the store? Certainly, it costs something to produce 
the shoe from the time it leaves the factory to when 
it goes on the customer’s foot at the fitting stool. It 
is all folly to believe that shoes can be sold at the 
wholesale price to the consumer, for it does cost some- 





THE GREAT NATIONAL SHOE WEEKLY 


i a. 
i $Esmeunsssnnonsensccnnsonossnsoonsnnennnansnssns0sensstatssoussosiasousensoesssndbesssosessnioestenstumsenineseietessnussssotssionstuseesousonemennasnseeeussooevesssesesnsoesasuesessenaseusamnsootnstorentonsenssonutel 


ESTABLISHED APRIL 1, 1882 
Each issue copyrighted by the Boot and Shoe Recorder Publishing Co., 


December 20, 1919 


A Few Good Wallops Plus the Blunt Toe 


ql 


anessneananoasneanennaeonenee rr venvonensees 


=f 





OUMeaeenbopatenieadnecngeagiegerrinnny tr! 


seeseeneeretsniiiisin 


benarbnrecaneny 






weonnneanenseaeniisnen 


7 


Boston, Mass., 1919 





Number 13 





thing to give the facility of single pair purchases to 
the public. We would ask Attorney-General Palmer 
if he wanted to get at the truth of the matter to stamp 
on the bottom right up to the fitting stool itself. It 
would be pretty much the same cost as if every person 
in the United States ordered its shoes direct from the 
factory, sent in a single pair order at a time, took 
what was sent them with the piled-up costs of clerical 
expense and shipping and then went to a judge on 
fitting as to the proper size, shape and usage, to say 
nothing of the thousand and one incidentals. Why, 
the accumulation of costs would be many per cent 
more than the average price paid for shoes in the 
United States today. 

There can be no such thing as cost price stamping 
on an article. That would be unfair to the merchant 
and the customer. There is but one measuring stick 
of value and that is competition. 

Competition in public service in the shoe industry 
is greater than in any other industry in the United 
States, bar none. The entire structure of the industry 
gives us assurance of that. With 1300 factories and 
thousands of retail establishments each in most 
active competition, one with another, there is a bed- 
rock value given in keeping with the merchandise, its 
style, its materials, its construction and its fitting. 
When you talk of cost price marking on articles, give 
thought also to the constitutionality of picking out 
shoes for that marking, and ignoring the potato, food- 
stuffs, the shirt, the collar, the button, pins, the mil- 
lion and one necessities of modern life. It is all 
“‘bunkum” to talk price-marking on merchandise— 
it can’t be done. 




















































If there is any one thought on the part of the 
Attorney-General’s department to pick out shoes for 
the experiment, let us see a little broad toed, double 
fisted action on the part of the trade. The time has 
gone by for patience in the matter. Irritating fre- 
quency of the suggestion of the plan, plus the meddle- 
some publicity of its officers, brings us to the stand- 
point of asking if it is not high time for the entire 
administrative department at Washington to stick 
to its knitting and solve some of the problems directly 
affecting the high cost of living. Why should the 
merchant in his measure of service be singled out for 
malicious censor? 

What a sweet way of putting it, .“‘an organization 
of women, organized as they never were before, will 
do more to bring down prices than any single move- 
ment. When women make up their minds they will 
not buy at present prices, then prices will come 
down.” Ah, yes, friend Attorney-General! We say 
so, too. “Organized as they never were before,” plus 
“organized as they never will be.’”’ Woman is un- 
changeable in her desire-for fashion and for what she 
wants—and not for what you want her to want. 

If Attorney-General Palmer is willing to leave the 
matter to the great American buying jury—the 
women who spend the money we men make for them, 
or in some cases which they make for themselves—we 
as a trade will be perfectly willing to abide by the 
decision. 

The application of this same square toe shoe plus 
the double fist to that new brand of philanthropist 
who wants to sell shoes to his 10,000 plus employes 
at cost is also in order. Now comes William M. 
Wood, President, American Woolen Company, with 
a grand plan of establishing a 10-story co-operative 
store, equipped to sell goods to his employes at cost. 
Such paternal sweetness is not limited to him, for 
there is scarcely a community in the country which 
<loes not possess such a psuedo philanthropist. Friend 
Wood goes at the proposition by threatening the mer- 
chants of Lawrence that uniess prices at the retail stores 
are reduced within a reasonable time, thet is pre- 
cisely what he will do. All these cranks go at a prob- 
lem looking at the example of the government stores 
selling army supplies at cost. We will be most happy 
to publish when the figures are compiled, if they ever 
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are, just what selling “‘at cost” stood the government in 
dollars and cents for overhead, rent, clerks, station- 
ery, etc. 

We can see where the coming national convention 
at Boston will be a pretty active forum on these twin 
topics of the day’s news. It is high time that the 
merchant states his place in the modern scheme of 
service to the public with such emphasis as will give 
him proper credit in a “court of customers.”’ Until 
then, it would be well to not only think the matter 
over but to put in a few good wallops of your own 
wherever you can. 





Style Changes Are Gradual, 
Especially So NOW 


WO special considerations should be kept in 
mind, with reference to any such question as 
the mid-season introducing of so-called French 
styles in shoes. First, with shoes costing more than 
double what they did a few seasons back, it will be 
doubly expensive to take any action which will make 
back numbers of styles already in stock. Second, this 
is a time to hunt up subjects for merchants to agree 
upon, not subjects for warfare and differences, as 
such a style controversy must be. 

Style changes that are too sweeping, radical and 
extreme are always expensive matters for the shoe 
trade. When extra low toes are suddenly superseded 
by extra high toes, or long vamps by short vamps, or 
the reverse of either of these changes, great quantities 
of shoes that are already on the shelves have their 
market value diminished. The trade cannot turn the 
corner quickly enough; cannot “x” in the older 
styles with newer goods, so as to bow the former out of 
the back-waters into the current of live trade. They 
stay tied up at the docks, gathering barnacles of loss. 

This condition is more injurious in shoes than in 
any other ordinary line of goods, for the reason that it 
takes more units to make up a single complete assort- 
ment of sizes and widths. In men’s hats, with sizes 
running in eighths, twelve or fifteen hats will make a 
complete assortment. In men’s collars, running in 
quarters, sixteen to twenty collars of any one style 
will make an assortment. But in all shoes, running 
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in half sizes from 51% to 12 and in different widths, 
it requires from 40 to 50 pairs for a complete unit of 
assortment. (Of course the same principles of buying 
heavier on middle sizes are observed in the other 
lines of goods as well as in shoes.) There is corre- 
spondingly more to be “cleaned up.” There is 
more stock left derelict and forsaken when shoe 
style changes are permitted to cut too sharp an 
angle. 

And derelicts and shelf clingers cost a hundred per 
cent more than they did four years ago. Don’t forget 
that. 

As for having the trade split apart in a style con- 
troversy or any other kind of a disagreement, that is 
not to be thought of. There never was greater need 
of peace, or greater danger in trade warfare. The 
advice “‘get together” does not mean get together and 
fight. It means get together and co-operate; work 
for each other and with each other, not against 
each other. That is the only rule of safety today, 
when the woods are full of howling enemies of 
business. 

Remember that style changes are nationally made, 
not instantly but gradually. Think of how long it 
took for needle toes to go out in men’s shoes, or high 
toes for that matter. 

Remember style is what you make it—collectively 
—therefore, make its trend conservative, popular and 
profitably safe. 
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Great Race for Materials 


Wits the word of the day regarding imitations 

of the all but inimitable material, leather? All 
the established and well-known formulas have been 
kept busily at work; but not many new ones have 
come into the field, comparatively speaking. 

The search for shoe materials has been keen all 
over the world. The lesser beasts of the field have 
never been so put to it to retain their outer coverings, 
as against the clutching hand of the hide gatherer and 
all the known threads and barks, weaves and tissues, 
braids and fabrics have been brought into use as ac- 
cessories, besides wood and all the metals. The entire 
history of shoe making might safely be challenged to 
show more variations, ranging as they do from the 
bundles of rags and twisted straw of Eastern Europe 
to the silver heels and $9 buckles known to Paris and 
New York. 

The question of cost is a vital one in any matter 
of substitution. 
matched by rising prices in cotton and wool. How 
short a day it seems since cotton was begging its way 
into the market at seven cents a pound. When a 
great basic material goes up in price to more than 
five times former prices, the results are a complete 
upheaval in all forms of finished product. With 
ordinary cotton selling at 38 cents a pound the finer 
grades sell at more than a dollara pound. These finer 
grades are needed for fine canvas. 





Every issue now is newsy with the Big 
Convention and its Advance Forum. We real- 
ize that many thousands of our readers cannot 
attend the Convention so we aim to give the 
pre-convention ideas in full as well as suggesting 
the treats to come in the January issues cover- 
ing the actual convention. 

Fill out the blark herewith presented and start 
the circuit. You will soon find that this method 
of “round table discussion” of our authentic 
and expert information will benefit you and your 
co-workers. 





For Better Reading 
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circuit is completed, with commerts or sug- 
gestions, if any. 








Rising leather costs have been 
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EMPLOYES AS PARTNERS 


Amalgamated Leather Companies, Inc., Put 
Profit-Sharing Into Operation 


The Amalgamated Leather Companies, Inc., New 
York, formerly F. Blumenthal Company, have put 
into operation a new form of profit-sharing with their 
employes who have been with the companies for a 
number of years. This makes practically all of the 
older employes partners in the organization. 


Shares Given Outright 

Shares of the Amalgamated Leather Companies, 
Inc., have been given outright to a vast number of 
their employes, not alone in their factories but in 
their various offices and branches. These employes 
have the privilege of either holding or disposing of the 
said shares. 

J. Stevens Ulman, the president of the companies, 
has always held very decided views in the strong 
building of organizations. It has been Mr. Ulman’s 
opinion that employes must be considered as partners 
in an organization, not simply as units of the whole. 


Brotherhood of Mutual Interest 

Another large company outside of the shoe and 
leather industry has each year allowed its employes 
to buy, at a certain price, shares of the company; 
these sales to employes have been made under condi- 
tions of being held over a period of time, while the 
distribution made by the Amalgamated Leather 
Companies, Inc., to their employes has been effected 
without any “string’’ attached. In consideration 
of the shares of the Amalgamated Leather Companies, 
Inc., commanding a very high market price, it must be 
admitted that Mr. Ulman’s idea of making his trusted 
employes his partners without any risk or cost to 
themselves, or the bringing together of the employer 
and employe in a brotherhood of mutual interest, is an 
innovation, and one to be commended in the conduct 
of industrial. establishments. 


BIDS OPENED IN WASHINGTON 
Shoes in Demand for Army 


Bids have been opened by the Army Quarter- 
masters’ Department for 230,000 pairs of chrome 


split gymnasium shoes. Rosenwasser Bros., 80,000 
at $3.70 per pair; 15,000 at $3.75 and 75,000 at $3.7714; 
Joseph M. Herman & Co., 10,000 pairs at $3.57; 
Charles P. Keighley, 25,000 pairs at $3.60; 25,000 
pairs at $3.50; 25,000 at $3.48, and 25,000 pairs 
at $3.45. 

Bids were also opened by the Army Quarter- 
masters’ Department for 750 pairs of officers’ shoes 
as follows; A. E. Nettleton Company, $14.00 a pair; 
Stetson Shoe Company, $13; Pels Shoe Company, 
$12.20; Rosenwasser, $7.75; Battreal Shoe Company, 
$8.73 and $8.77. 

Bids were also opened December 17 for 100,000 
pairs of garrison shoes, small sizes. These will be 





My Largest Single Sale 


Great Bend, Kansas—Adam L. Krause, 
$80.00, as follows: Mother and four daugh- 
ters, each one pair of shoes; one bought two 
pairs—made up as follows: Three pairs at 
$13.50; two pairs at $12.00; one pair at 
$10.00; one pair hose at $2.00 and one pair 
supports, $3.50. City’s population, 5,000. 
Sale made to a woman from town 30 miles 
distant. 











the regular Army shoe, of chrome retanned russet 
leather. 

Bids will be opened January 6 for 500 pairs of 
leather puttees and 336 pairs of cordovan dress shoes. 


CONTRACTS AWARDED 


War Department Has Arranged for Shoe Pur- 
chases 
Washington, Dec. 17—The War Department today 
awarded a contract for furnishing 50,000 pairs of 
Army shoes to Rosenwasser Brothers at $6.9375 and 
50,000 pairs to Joseph M. Herman & Co., at $6.94. 


Gymnasium Shoes 
Joseph M. Herman & Co. have been awarded 
contract by the War Department for furnishing 
100,000 pairs of gymnasium shoes at $3.57 per pair, 
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bids for which were opened December 16. Charles 
P. Keighley will furnish 75,000 pairs, 25,000 at $3.45, 
25,000 at $3.48 and 25,000 at $3.50. 


Officers’ Shoes 


J. E. Tilt Shoe Company of Chicago was awarded 
contract for furnishing 750 pairs of officers’ shoes at 
$11, bids for which were opened December 16. 


CANADIAN PRODUCTION 


Dominion Bureau of Statistics Complete Survey 
of Shoe Industry 

A preliminary survey of the boot and shoe in- 
dustry in Canada has now been completed by the 
Dominion Bureau of Statistics for the calendar 
year 1918, covering returns of 152 establishments. 
In addition, returns were received from 33 establish- 
ments which manufactured boots and shoes, but 
which were classified among repairing establishments, 
as their repairing exceeded their manufacturing oper- 
ations. 

Products 

The total value of production in the industry for 
the year amounted to $43,332,932, itemized as 
follows: 


Kind Pairs Value 
Men’s boots and shoes ...... 4,354,585 $17,049,789 
Boys’ and youths’........... 1,227,772 3,597,852 
Women’s shoes............. 3,368,737 11,153,267 
Misses’ and children’s....... 2,413,768 4,647,178 
Men’s, boys’ and youths’ 
Ee eee ee 132,903 178,272 
Women’s, misses’ and chil- 
Er are ere 1,214,541 1,893,658 
Infants’ shoes and slippers... 354,989 399,979 
fe eer reer 315,328 883,836 
All other (value only)........ 3,419,723 
Construction and repair work 109,378 





A SEASON FOR CANDIDATES 


St. Louis Merchants Urge J. J. Sensenbrenner 
for Vice-President 
_At the December meeting of the St. Louis As- 
sociation of Shoe Retailers it was decided to start 
a movement for the election of president of the 
National Shoe Retailers’ Association along more 
popular lines than now provided—election by the 
board of directors. It was declared the opinion of 
those present that there should be more of an op- 
portunity for members of the organization to express 
their desires in the matter of direct elections. In 
connection with this attitude it was also decided that 
the St. Louis Associated Shoe Retailers should in- 
dorse and present the name of Joseph J. Sensenbren- 


ner, past president of the local association and present — 


head of the Missouri State organization, for vice- 
president of the national body. : - 


BOOT AND SHOE RECORDER 


NO PAINTED LEATHER FOR ARMY 
Prohibition of Paint and Pigment 

Washington, D. C., Dec. 19—It is understood that 
the Leather-Rubber Goods Branch of the Army 
Quartermasters’ Department has prohibited the use of 
paint and pigments on finished Army shoes. Up to 
this time the officials of the department have not 
prohibited the use of paints and pigments on the 
leather, but they feel it would be much better if this 
were eliminated even in the leather. 


ART IN SHOES 


The Keynote of the First Semi-Annual Cincin- 
nati Shoe Fair, January 8-10 

The First Semi-Annual Shoe Fair, January 8-10, 
is truly a national shoe exhibit. It is big with possi- 
bilities to the shoe mer- 
chant in its broad and far- WE SPER 
reaching presentation of 
the developments made 
in shoe conception, de- 
sign and manufacture up 
to the present time and 
their influence on the 
shoe trade of the future. 

The Cincinnati Asso- 
ciation of National Shoe 
Travelers is behind this 
Fair. The association is 
honestly striving in every 
way possible to make the 
Fair of interest and of 
genuine value to every 
retail shoe merchant who 
attends. The event is 
staged for the Hotel 
Sinton. The Grand Salon of this hotel will be an 
interesting example of art in shoes on living models. 

The Fair will officially open at 9 a. m., Thursday, 
January 8, and will continue until 9 p. m., Saturday, 
January 10. All interested in attending the Fair 
should write to Secretary Frank J. Weber, 209 Cham- 
ber of Commerce, Cincinnati, Ohio. 








| cxbout’ fhe 
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Special Trains 

A special train over the Big-Four route, Cincinnati 
to Boston, is announced for the convenience of shoe 
merchants and exhibitors attending the Cincinnati 
Shoe Fair who desire to go on to the National Shoe 
Retailers’ Association Convention at Boston. This 
train leaves Cincinnati on the afternoon or evening 
of Saturday, January 10, and arrives in Boston, 
Sunday evening, January 11. Reservations are in 
order at the present time and may be made on arrival 
at Cincinnati at the Special Train Reservation Office, 
which will be located on the floor of the Shoe Fair, or 
by addressing Secretary Weber. 
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Conference on High Cost of Living 


The Thought of the Retail Shoe Merchants Expressed Before the 
National Dry Goods Association 


HE retail shoe men from various parts of the 
United States, sitting in conference with the 
. National Retail Dry Goods Association and 
other sales managers, at the Hotel Pennsylvania, 
New York, December 17, 1919, desire to offer the 
following thought in the firm conviction that we 
represent the consensus of opinion of the Shoe 
Retailers of the United States. 


Fundamental Causes 


We believe that the present effect, the high cost of 
living, has back of it fundamental causes. We are 
informed that the President of the United States be- 
came interested in reducing the high cost of living last 
August and has since turned it over to the Department 
of Justice, and in our opinion they are working back- 
wards instead of forwards. The present high cost of 
living was started when the Government settled the 
threatened railroad strike in the Fall of 1916, and was 
further seriously aggravated by the unpreparedness 
of the country when we declared war on the Central 
Powers in April, 1917. 


A Further Analysis 


A further analysis of the causes shows first, that we 
are paying the cost of the World War and the price 
of Victory, and every retailer of shoes has been and is 
glad to do his part. Second, increased wages which 
we do not object to when arrived at on any reasonable 
and fair basis to all parties concerned. We do desire 
to see every man, woman and child in the United 
States paid the best wages in the world and have the 
best living conditions of any nation. 

Third: Decreased hours of work at a time when 
the country could ill afford to shorten the hours of 
production in the face of the world-wide demand for 
the necessities of life. 

Fourth: Less conscientious efforts by workers of all 
classes at a time when the world was in greater need 
than ever of conscientious effort. 

Fifth: The result of decreased production and 
increased demand due to higher wages. 

Sixth: After careful study, the only remedy that 
we can see which will help the situation in a funda- 
mental manner to reduce the high cost of living is to 


Increase Production, which can be materially helped . 


by greater effort put forth during even the shortened 
hours of production. And it could be greatly assisted 
by increasing the working hours per day for a year 
or so on the present basis of wages per hour or piece. 


Recommendation to Justice 


We recommend that the Department of Justice 
present these thoughts to the people of the United 
States so that they may realize the cause of the pres- 
ent High Cost of Living and how it can be lessened. 
We further believe that if the Department of Justice 
recognized the large majority of retail distributors as 
being honest and not profiteers, they should, in fair- 
ness to all the people, present these thoughts to the 
public. 


Public Should Not be Misled 


The public should not be led to believe that prices 
will be generally lower in the Spring. This cannot 
be, as every retailer of shoes has paid very much 
higher prices for merchandise sold during the Fall 
of 1919. We believe that the Fair Price Committee 
will not produce the results that the Government ex- 
pects unless it can work with practically every indi- 
vidual dealer very often through the selling season, as 
prices constantly fluctuate, due to the changing mar- 
ket conditions. 


Gross Profits and Overhead 


The public has a very poor conception of the mean- 
ing of gross profit or overhead expense, feeling that 
the merchant is making for himself the entire amount 
of gross profit referred to, whereas the cost of the 
shoe or article, in the first place, represents only the 
initial cost and added to that is the cost of doing 
business, which equals the whole cost, and the differ- 
ence between that and the selling price is the only 
amount that remains as the net profit to the mer- 
chant, and this, very often due to depreciation of 
merchandise and style changes, almost disappears at 


, times. 


Respectfully submitted by the following Shoe 

Retailers, 

W. W. Willson, Rice & Hutchins, Inc., Boston, 
N.S. R. A., Director. 

Geo. E. Peirce, care of Thomas F. Peirce & Sons, 
Providence, R. I. 8. R. A., President. 

Fred Fenner, Fenner Shoe Store, Providence, R. I., 
R. I. S. R. A., Treasurer. 

Amos LeBlanc, LeBlanc Shoe Store, New Bedford, 
New Bedford S. R. A., Secretary. 

Frank Butterworth, Regal Shoe Company, Boston 
N.S. R. A., Committeeman. 

H. S. Campbell, Regal Shoe Company, New York, 
N. S. R. A., Member. 
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New England Shoe Wholesalers Meet 


In Twenty-first Annual Session at Boston—Protest Against India’s Ten 
Per Cent Export Duty on Skins—Officers Elected 


England Shoe Wholesalers’ Association was 
held at Young’s Hotel, Boston, Wednesday, 
December 17, preceded by a luncheon at one o’clock. 
President Peter W. Hutchison, who retires after 
a very successful two years’ administration, presided. 
There was a large attendance. The meeting was in 
the nature of a “family gathering,”’ with no invited 
guests outside of the trade itself, and the proceedings 
were marked by a noticeable spirit of comradeship 
and optimism. 

The following officers, as 
recommended by the nomi- 
nating committee, Charles 
E. Starks, chairman, were 
elected for 1920: Edwin 
P. Holmes, of Parker, 
Holmes & Company, Bos- 
ton, president; E. Walter 
Smith, of H. E. Smith & 
Son, Inc., Worcester, vice- 
president; Thomas F. An- 
derson of Boston, secretary- 
treasurer; Alfred H. Berry, 
of A. H. Berry Shoe Com- 
pany, Portland, Me.; By- 
ron S. Watson, of Greene, 
Anthony & Company, 
Providence, R. I.; Peter W. 
Hutchison and Alfred S. 
Foster, of McElwain, 
Hutchinson & Winch, Bos- 
ton, and John G. Magaw, 
of the Pilgrim Rubber 
Footwear Company, 

Edwin P. Holmes Elected President 

It is an interesting coincidence that President-elect 
Holmes’ father, Edwin B. Holmes, was the first 
president of the Association, filling that office in 
1898-99. 

The new president of the Association is one of the 
best-known and most progressive of the younger 
men in the New England wholesale shoe trade. 
For several years he has been very active in the 
affairs of the National Shoe Wholesalers’ Association 
and latterly has rendered efficient service in con- 
nection with the Allied Council of American Shoe 
and Leather Industries and Trades. Previous to the 
formation of the Council he did important work 
for the War Service Committee. 


[Ss twenty-first annual meeting of the New 


executive committee. 





PRESIDENT EDWIN P. HOLMES 


Reported for Rubber Committee 

George Hutchinson made a report for the Asso- 
ciation’s representatives on the Rubber Committee 
of the National Shoe Wholesalers’ Association, 
giving an interesting outline of the committee’s 
activities during 1919. He called attention to the 
fact that New England is a very important distribut- 
ing section for rubber footwear and likely to become 
more so. 


President Peter W. Hutchison at this point 


made his annual address in 
the course of which he 
said: 


Annual Address by Presi- 
dent Peter W. Hutchison 


In the 21 years that our 
association has flourished 
(for we have now reached 
our ‘“majority’) it has 
few less eventful periods 
than 1919. There have, to 
be sure, been plenty of sub- 
jects to occupy the minds 
and hands of our officers 
and executive committee, 
but fortunately we have 
not experienced any sen- 
sational or acutely disturb- 
ing things, and have been 
able to keep on the even 
tenor of our way, ready 
for any emergency that 
might possibly arise. 

While 1919 has been replete with a full measure 
of business difficulties, the greatest of these perhaps 
being the inability of shoe manufacturers to bring 
their output up to customers’ requirements, our 
branch of the trade is closing its year with a general 
feeling that “‘things might have been worse,” and I 
think 1 can safely state that so far as the member- 
concerns in our little New England family are con- 
cerned they have no reason to lament the financial 
results of this period. 


Holding to 30 Days’ Terms 


It is apparent that no one is able to forecast the 
future accurately, therefore we must rely to a very 
large degree on our own best judgment. It would 


‘seem that with the continued application of the 


(Continued on page 44) 
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Section of Fitting Room 


The Verner Store Front 


Artistic Entry to Store 


The Modern Shoe Store---No. III. 


A Keen Reader of the “Recorder’’ Terms These Analytic Articles as Inter- 
esting to the Shoe Merchant as Good Housekeeping 
Is to the Housewife 


shoe store at 249 Fifth Avenue, Pittsburgh, 
October 17th, 1919. 

That brief paragraph sums up an all-Summer strug- 
gle with building conditions and general discouraging 
setbacks and at the same time signifies the comple- 
tion of one of the most complete and pretentious 
shoe establishments in the country. 

First of all, the building itself is located as near 
the business center of Pittsburgh as it is possible to 
get. Fifth Avenue and Wood Street is commonly 
called the exact center and the Verner Building, next 
door to the First National Bank Building, is just 
one hundred and fifty feet from the intersection of 
these two thoroughfares. 


'" @ C. A. Verner Company opened its new 


The Store Rebuilt 

When the Verner Company leased the building it 
was occupied by the Western Union Telegraph 
Company and the very first thing the ¢ontractors 
were instructed to do was to tear out everything 
except the four bare walls and start from the ground 
up. The building itself is a four-story structure 
fronting 30 feet on Fifth Avenue with a depth of 
140 feet on Book Way. There is also a narrow 


thoroughfare in the rear of the store and consequently 
the facilities for receiving and shipping are ideal. 


Eight-Foot Entrance and Lobby 


An eight-foot entrance from Fifth Avenue leads 
into a large rectangular lobby about thirty feet deep 
and by this arrangement full advantage has been 
taken for a maximum display of window space. 
In addition to the main windows, attractive sup- 
plementary space has also been supplied on the 
Book Way side of the store. 

The window vestibule floor is of black and white 
marble and this style of flooring is carried into the 
main store and extends past the two large elevators, 
each capable of carrying twenty people, until it joins 
into the hardwood flooring of the showrooms. Oppo- 
site the elevators about 25 feet of show cases for 
repairs and a supplementary counter for women’s 
hosiery has been installed. 


Three Main Selling Floors 


There are three main selling floors, men’s and 
boy’s shoes on the ground floor, women’s shoes on 
the second floor and children’s shoes on the third 
floor. Each of these selling floors is laid out in prac- 








Dec. 20, 1919 


t 
E 
i 


3 
=f 
it 
Eat 


wt 
HOI Wana 
\ BAe 
WO mas 


, iil a 


tically the same manner, the room being divided 
down the center by floor cases and the seating ar- 
rangement being alongside the paneling of these 
cases. Aisles placed at convenient spaces between 
cases enable the carrying of a maximum of stock 
on the floor and also permit easy access. 

In addition to the usual arrangement of wall shelv- 
ing an attractive balcony has been added to each 
floor, quickly reached by convenient stairways, which 
puts all stock within easy reach of salespeople and 
eliminates entirely the use of ladders. In the rear 
of each room this balcony is merged into a mezzanine 
floor under which are installed the cashiers of each 
main department. By this arrangement each floor 
handles its own transactions and is in itself an 
independent unit. 

On the mezzanine floors are also installed the 
necessary workrooms for dyeing slippers, sewing 
bucklets, etc., and other incidental service. 


Individuality on Each Floor 


~~Every floor has a number of special features of 
interest to shoe men and to the general public. In 
the rear of the men’s floor is installed a com- 
plete and attractive shoe shining stand and roomy 
armchairs on the selling floor of unique design give 
an air of individuality as well as comfort. 

The front part of the women’s floor, almost oppo- 
site the elevators, is given over to an elaborate and 
attractive counter for women’s hosiery and buckles 
and the front portion of the third floor is the women’s 
shoe shining stand, one of the most attractive 
features of the new store. For many years Verner 
has been famous among the women of Pittsburgh 
for its shining service and in designing the new 
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Remarkable Stock Facilities in 
New Verner Store. 





Note the carton system to 
make easy sales—a tremendous 
stock can be keptinclose touch 
with the fitting floor 


arrangements no pains were spared to make this 
department both attractive and commodious. The 
stand is elevated to the proper height for easy and 
quick service and the chairs are approached by pat- 
rons from the rear, thereby obviating the old-time 
awkward arrangement of stepping over the foot 
rest. All polishing materials, brushes, etc., are con- 
cealed under the stand, as are therunning water basins. 
Elaborate paneling and marble floor add much to 
the attractiveness of the layout and enables easy 
and continuous cleaning. 


Novelty of Children’s Hair Cutting 


In the rear of the third floor—which by the way 
is devoted to children’s needs exclusively—is in- 
stalled the show place of the institution, a children’s 
hair cutting shop, finished throughout in white tiles 
and marble and decorated in an attractive fitting 
design. 

The repair department is confined entirely to the 
basement and ample room has been provided for 
future growth. 

The entire fourth floor is given over to executive 


_ offices, auditing and bookkeeping departments, tele- 


phone centrals and rooms for employes. Locker rooms 
have been installed with individual metal lockers 
for each salesperson and corivenient roomy wash 
rooms and rest rooms have been provided. In addi- 
tion ample space has been allowed for display 
sample rooms and an unique feature in Pittsburgh 
merchandising is the fact that this floor is amply 
provided with natural daylight. 

Verner employes are generally known for their 
loyalty and keen consideration of the establishment 
and one of the tokens of this regard which found 
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Hosiery Findings and Store Service. 
All together in the alcove below the mezza- 
nine floor in Verner’s new store. 


its way to the desk of President A. W. Verner on the 
day of the formal opening was a framed letter from 
a committee of the employes which read: 

“The employes of Verner’s, represented by 
the undersigned committee, desire to convey 
to you their keen appreciation of what is now 
being done for them in the way of compensation 
and for the splendid provisions you have made 
for their comfort and convenience in the new 
store. 

‘*We hereby pledge our very best efforts in a 
spirit of fullest co-operation to make the Verner 
establishment the most successful shoe store 
in the country.”’ 





NEW ENGLAND SHOE WHOLESALERS MEET 
(Continued from page 41) 


30-day terms, receivables can be kept in more liquid 
form and our customers will also be better able to 
stand any strain. 

Care in our own purchasing will result in a more 
fluctuating or movable stock. It is absolutely essea- 
tial and necessary that we keep as closely in touch 
with the market situation as we possibly can. If 
we are convinced that the market is firm we ought 
to talk it to our salesmen and our customers. If we 
are not convinced, we should seek further information 
and above all things be very careful about creating 
an erroneous impression relative to market condi- 
tions in the minds of the trade or the consumer. The 
most serious thing that could happen to our industry, 
to my mind, would be the creation of an unfounded 
impression as to market conditions for the coming 


Spring season. 
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Wholesalers to Entertain Convention 


lt is perhaps not necessary for me to remind our 
members of the interest and importance attaching 
to the forthcoming Ninth Annual Convention of 
the National Shoe Retailers’ Association, which is 
to be held in Boston, January 12-15th, next, with an 
estimated attendance of 3,000 or 4,000 delegates 
from every part of the country. Our association 
has been glad to join with the other organizations 
in the trades in giving these visitors and customers a 
true New England welcome, and I know that the 
individual houses in our organization are going to do 
their best to sustain our reputation in this respect. 

The Association unanimously adopted a resolution 
asking our Government to protest against the 10 
per cent export duty on skins, as recently promul- 
gated by the Government of India. 





DEATH OF FRANCIS A. FRENCH 


Formerly with Washington Shoe Manufacturing 
Company—Well Known in Boston 


Francis A. French, who for the past 16 years was in 
the employ of the Washington Shoe Manufacturing 
Company of Seattle, Wash., as buyer, and prior to 
that for many years with French, Finch & Henry and 
the Kellogg, Johnson Company of St. Paul, died at 
his home in Seattle on November 11, last, of meningi- 
tis, after only a week’s illness. 

Mr. French was well and favorably known in the 
Boston shoe market for many years. His last trip 
was made in June, 1919. He was identified with the 
shoe trade for the past thirty-five years and was a 
gentleman whose services were well appreciated by 
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his employer. Mr. French was born in Harrisville, 
N. H., fifty-five years ago. His boyhood days were 
spent at Keene, N. H. He leaves a widow. 

The Washington Shoe Manufacturing Company 
will mourn for many years the loss of Mr. French as a 
faithful employe and as a true friend. 





High Cost of Leisure 
Vice-President Marshall Tells the True H.C. of L. 


The high cost of living is not the only problem 
before America, according to Vice-President Thomas 
R. Marshall. The high cost of leisure is also a menace, 
he says. “One of the old ideas of the republic was 
that the limit of striving for success was the limit 
of capacity and endurance,” declared the vice-presi- 
dent recently. “The real evil which we are confront- 
ing today is the high cost of leisure. I speak in a 
censoriously way because I am myself the laziest of 
the lazy. 

“T only beg the thoughtful consideration of younger 
men who have the good of the republic at heart, 
seriously to consider the problem as to whether 
the only way in which to meet the increasing difficul- 
ties of American life is not by additional striving TO 
PRODUCE MORE, TO EARN MORE, TO 
ECONOMIZE MORE AND TO SAVE MORE.” 





New Shoe Store 
Opened in Wichita Falls, Texas, by A. C. Ludlum 


Augustus C. Ludlum has opened a new shoe store in 
Wichita Falls, Texas, a thriving municipality in the 
heart of the oil country. 
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Compact Displays made possible in a 
large window. ‘The use of dividers at a 
meow height makes special displays pos- 
sible. 


Louisville Merchants Meet 


Harry McLaughlin Addresses Retail Shoe Associ- 
tion 


The Louisville Retail Shoe Association held its 
December meeting on Tuesday, December 9, at the 
Tyler Hotel. A large number were in attendance, as 
Harry McLaughlin of the Potter Shoe Company, 
Cincinnati, was present to make an address. Mr. 
McLaughlin discussed co-operation among associa- 
tion members in Cincinnati and told about the various 
organizations co-operating with one another for 
mutual protection. “For instance,” said Mr. Mc- 
Laughlin, ‘‘the Shoe and Leather Association and the 
Cincinnati Retailers’ Association are both affiliated 
with the Cincinnati Chamber of Commerce. There 
are 19 live organizations affiliated with that body, 
which represents a real power in handling co-operative 
movements of various kinds. It also saves much 
expense in having paid secretaries, offices, etc., and ' 
means better and quicker service when matters come 
up which need attention, as the machinery of the 
Chamber of Commerce is available.” 

Mr. McLaughlin also spoke of the action of the ) 
retail shoe merchants of Cincinnati in bursting wide ‘iif 
open the movement to organize the clerks of Cincin- a 
nati, while in cities where organization was not 1 
strong such clerks’ unions got by. 

Following Mr. McLaughlin’s talk, the Louisville 
retail shoe merchants discussed the possibilities of i 
affiliating with the Louisville retail organization 3 
known as the Retail Merchants’ Association, which is : 
composed of the heads of the various large stores. it 
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Celebrating a Twentieth Anniversary 
Testimonial Dinner Tendered Milton J. Sloss 


Theexecutives’ sales force and foremen of the Castle 
Kid Company tendered Milton J. Sloss, its general 
manager, on December 11 a surprise testimonial 
dinner, marking the 20th anniversary of his connec- 
tion with the company, which was held in the Roof 
Garden of the Hotel Walton, Philadelphia. 

Mr. Sloss was presented with a parchment address, 
which was duly signed by all of the participants, and 
a handsome bronze office clock with the inscription: 
“Milton J. Sloss from his associates, Castle Kid 
Company, 1899—December 11th—1919.”” The pres- 
entation address was made by Mr. Theodore Kausel, 
the superintendent, and while brief, it dwelt mainly 
upon the progress of the company due to the efforts 
of Mr. Sloss. The strong point of his address was 
that in 1901 the total amount of business of the 
Castle Kid Company amounted to $181,000, whereas 
in 1919 it will reach the $6,000,000 mark, with orders 
on the books for the ensuing year already totaling 
$4,000,000. 

Those present were Messrs. M. J. Sloss, Jacob 
Rossbach, L. Arnstein, W. S. Rossbach, M. Coulter, 
T. Kausel, F. P. O’Rourke, A. J. Haas, A. W. Bliss, 
H. J. Fraley, W. A. Bennett, H. C. Korndoerfer, 
J. K. Reynolds, C. Tressler, C. Kausel, C. Glazer, 
Dr. A. Ross, Edgar Weil, and the twenty-three foremen. 


A Shoe Store Accessory. Children’s Hair Cutting Parlor 
in the new Verner Shoe Store. 


Organize the Shoe Retailers, Ltd. 
Shareholders in a Co-operative Buying Plan 


According to word reaching Washington the Shoe 
Retailers, Ltd., of London have started a movement to 


lower the price of footwear. The company has 
recently been organized, the report states, and its aim 
is to secure a guaranteed standard of their goods, and 
by eliminating the middle man to sell footwear at 
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reasonable prices. The shareholders of this new firm, 
it is understood, are retailers owning one or two shoe 
stores, or, as in the case of some stores, selling foot- 
wear as a side line. Stocks may be bought collectively 
from the manufacturers and sold to shareholders at 
manufacturers’ prices, thus placing members of the 
company on a fair basis of competition with multiple 
firms who both manufacture and sell their footwear. 
The fixed price of the company’s goods will be marked 
in all cases on the article, and although it is not in- 
tended to be a profit-making concern, it is hoped 
it will be able to give a reasonable interest to share- 
holders. The capital amounts to $1,250,000 in $50 
shares. 





Sacramento Fair-Price Committee 


Retail Shoe Merchants Testify—A. Van V. 
Phinney Explains Situation 


Among the shoe merchants of Sacramento, Cali- 
fornia, who were recently asked to testify in regard 
to shoe prices in that city before John Q. Brown, 
president of the City Commission, were R. C. Deering 
of Deering Bros.; A. Van V. Phinney of A. A. Van 
Voorhies & Co.; I. Cohen of the mail order branch of 
Weinstock, Lubin & Co.; W. R. Benjamin of Benja- 
min & Bidwell; A. J. Fontaine of Hale Brothers: 
T. T. Clark of the Walk-Over store; Gus Lavenson, 
A. C. Kaufman, M. W. Nathan; J. E. Davis of the 
Lewis Sample Shoe Company. 

Mr. Van Phinney, in explaining the increased cost 
of shoes, said in part: “One big factor in the higher 
price of shoes is the fact that people are buying better 
shoes. They are getting better wages and no longer 
are content with merely good shoes—they want the 
very best and they are paying higher prices than ever. 
If there is any profiteering, it is being done by labor. 
These men are getting higher wages—in some in- 
stances their pay has gone from $35 per week to 
$125—and they are working fewer hours. Not only 
that, but they are producing less in proportion to 
the number of hours they work. Production must be 
speeded up if the price of shoes is to be reduced.” 





Monthly Census of Stock 
A Safe Guide to Leather on Hand 


Washington, D. C., Dec. 19—It is understood 
that the House Committee on Census, of which 
Representative Nichols is chairman, will favorably 
report out in the very near future the bill introduced 
by Representative Kreider calling for monthly 
statistics of hides and skins on hand. This is nothing 
new, but merely a continuation of the monthly figures 
which were collected during the war and which were 
so valuable to the trade. These monthly statistics 
were discontinued shortly after the armistice was 
signed. 
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Everybody Trying “Reforms” 


Philadelphia Club Women and Fair Prices in Merry Muddle 


Philadelphia, composed for the most part 

of club women, has had the misfortune to 
get itself lined up on the wrong side of a controversy 
with the shoe trade. Following the series of lectures 
on foot hygiene, proper fitting and sensible styles 
which was given recently at the Germantown branch 
of the Young Women’s Christian Association, illus- 
trated with moving pictures and featured in con- 
nection with a shoe exhibit, the women apparently 
decided to look into the shoe situation and do some- 
thing about it. Just where the club women did look, 
and what the items were on their tabulated returns, 
if they made any, they did not state. But they did 
make up their minds that the kind of shoes women 
are wearing are all wrong. And they said it was the 
fault of the manufacturers and retail shoe merchants. 
They said this in a public appeal to the industry 
and trade, calling on the men to “stop trying to foist 
expensive and foolish shoe models on women, and 
to make and sell common-sense shoes at a retail 
price of $8.00.” 


[To self-constituted fair price committee in 


A. H. Geuting Enters Discussion 


Then A. H. Geuting stepped into the discussion. 

“If the women of Philadelphia want sensible shoes,” 
he said, “‘we have them on our shelves and can supply 
them. Such a demand is like carrying coals to New- 
castle. The shoes the club women are demanding 
have been manufactured by the thousands of pairs. 
I and many other retailers have stocks of them, but 
nobody wants to buy them. 

“Tt is all very well for the club women to accuse the 
retailers of profiteering and creating exotic demands, 
but we have our own opinion on that subject. It 
is our business to supply the wants of the public. 
Girls and women in all stations of life come into 
the stores and ask for outlandish styles. If they 
ask for a $20 shoe, no merchant on earth can be 
expected to talk them into taking a $6 one. 

“Girls buy expensive, fancy shoes designed for 
indoor, afternoon and evening wear; then they wear 
them out in the street in all sorts of weather. About 
the third day the shoe loses its shape and the feet 
begin to hurt. Then the retail shoe merchant is 
accused of not giving value for a high price. 

“Tf the club women will educate the girls and 
women to wear sensible shoes for business and walk- 
ing purposes, we will be only too glad to supply 
them.” 

The self-constituted fair-price committee has been 
silent on the subject since Mr. Geuting’s reply. 


Charges Are Refuted by Facts 


The charges of the club women that the shoe 
stores are inducing people to buy expensive shoes 
are not borne out by the facts, as an analysis of the 
price factor in the advertising of fourteen stores, 
selected at random, shows. 

Of ten stores featuring men’s shoes in their current 
advertising, five quoted or emphasized only one 
price in a single piece of copy. The average of the 
prices quoted by these five was $9.16. The highest 
price actually emphasized was only $12.50, and the 
lowest was $5.95. It is only fair to state that two big 
establishments, noted for their low prices, did not 
happen to be included in the list under analysis, 
though the stores which are notably high-price stores 
were. 

Seven of the ten stores made quotations in price 
ranges (some of them having emphasized a single 
price as well). The average range of prices was 
$3.80. The greatest range was $6.00 and the smallest 
was $1.00. 

The average high price was $9.98. The highest 
single high quotation was $16.00, and the lowest 
one of the high prices quoted was $5.95. 

The average low price was $6.20. The highest 
low price for any one store was $10.00, and the lowest 
of the low quotations was $3.95 (this for a “business,” 
not a work shoe). 

The mean average price featured on men’s shoes 
by all the stores was only $8.50. The highest mean 
price of any one store was $13.00, and the lowest 
mean price for any one store was $5.95. 

All this does not look as though the Philadelphia 
merchants were trying to make the consumer select 
high-price footwear. 

In women’s footwear, excluding pumps and slippers, 
the average mean price for all the stores was $7.55, 
The highest mean price for any one store was $9.85, 
and as it happened, this figure was the highest 
quotation to be found anywhere in all of the adver- 
tising for women’s boots or shoes. The lowest mean 
price of any one store’s quotations was $5.90. The 
greatest price range quoted by any one store was 
$6.00, and this particular range began at the very 
low figure of $2.95. 


A General Statement 


To sum all this up in onegeneral statement, no mer- 
chant in Philadelphia is ever mentioning on men’s 
shoes a higher price than $16.00, and the average 

(Continued on page 50) 
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The Situation in Leather Today 


A Careful Survey of the Leather Situation with Its Bearing on Prices 


By FRANK C. ALLEN, Sales Manager, Creese & Cook Co., Boston 


have been more vitally affected by the war 

conditions during the actual fighting period 
and the months of the past year than the leather 
industry. 

In normal, peaceful times we were enormous pur- 
chasers of the various kinds of raw material for which 
we sought throughout the world. Cowhides for both 
upper and sole leather came from South America, 
China, India and Africa; goatskins from Europe, 
Asia, Africa and South America; calfskins from 
almost every country in Europe, especially Russia; 
kangaroo from Australia; sheepskins from Australia, 
New Zealand, Europe and Africa. The tanning 
industry was peculiarly dependent upon Europe and 
especially Germany for chemicals and dyestuffs. Our 
actual dependence upon others was not duly realized 
until peace was broken and the awful horrors of war 
brought us face to face with our unavoidable obliga- 
tion of becoming the provider of enormous supplies, 
not only for the armies in the field but those vaster 
armies, the civilians at home, both male and female, 
young and old. 

It took but a few weeks after that momentous 
August 2, 1914, for us torealize the flood of demand we 
were expected to meet and supply. It took but a very 
few months for us to realize that without aid from 
those countries destined to be our allies, we were 
overwhelmed and literally unable to even partially 
meet the requirements. 


The Great Test of 1917 


It is needless to recount the following details, as 
they are history now and well understood. Great as 
had been our burden the first thirty-two months of 
conflict they were overshadowed when in April, 1917, 
the United States declared war and became a bel- 
ligerent. Then, indeed, we had atest of our ability, 
and no single industry had a test greater than the 
tanning and shoemaking. 

Shoes for millions of men, man harness for the same 
millions, harnesses for an artillery unit greater than the 
world had ever seen, equipment of a naval force, un- 
paralleled in history, called for quantities of leather 
that the human mind could hardly grasp, on top of 
which was developed a body of aviators of staggering 
numbers, a large part of whose equipment had to be 
made from sheep leather. 

It is estimated that it takes eight stay-at-homes to 
keep one man active at the front. This enormous 


\ MONG the essential industries of America none 


army of at-home workers soon came to a realization 
of their value, and demand followed demand in quick 
succession for increased incomes, which were, and 
still are, being granted to a degree that discourages 
the student of economics who seeks relief and hopes 
to accomplish a lower cost of living. 


New Demands of Increased Incomes 


These increased incomes quickly inspired new 
tastes and habits of living, immediately revealed to the 
leather trade by demands for the very finest and 
ultra-fashionable footwear ever produced, purchased 
in quantities never before conceived and at un- 
believable prices. All this put an added burden upon 
the tanning industry and forced prices on civilian 
leather to levels never approximated in the history 
of the trade. 

One of the direct results of this condition was the 
utter abandonment of any shoes at economical 
price and a total disregard of all grades and kinds of 
leather except the very best. So long as the available 
raw material would yield these high grades in suffi- 
cient quantities to meet the demand, the game went on 
merrily; but just about one year ago, or immediately 
after the Armistice was signed, the tanners of the 
country awoke to the fact that they were staggering 
under a load of accumulations of low grades that the 
shoe makers were pleased to call undesirable goods. 
These accumulations represented millions of invested 
capital, with no immediate prospect of realization. 


Effect of Lifting Restrictions 


At once there started in general retrenchment of 
production and a conservatism to which the trade had 
been foreign for years. Hitherto Washington had 
exerted its wartime prerogative and had fixed raw 
stock values, preventing a runaway market during 
the war. At the very psychological time when a 
continuance of this policy might have saved the 
market, for a time anyway, from soaring to the heights 
to which it has since gone, the authorities announced 
the withdrawal of this policy, leaving the field open to 
the manipulation of those in control of the raw stock 
situation. The restraining hand was lifted March 1. 
It took but a few weeks for values on hides and skins 
to almost double, and only a few more weeks to more 
than double. 

Coincident with this action in the raw markets 
there started from all over the world a demand for 
leather and leather goods, at first moderate and con- 
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servative, but gathering momentum with each passing 
week until in July it had become a stampede, ap- 
parently regardless of values and prices paid. All 
of the undesirable leathers of last Winter were swept 
away, together with all that came through in the 
meantime. August Ist there was the threat of the 
railroad strike, the Government investigation, ham- 
pered transportation and the question of exchange. 


Prices Were Met 


The prices on upper leather were at the peak. 
Calfskins were selling at $1.50, side leather at from 
80c to $1.10 according to size and finish, sheepskins to 
as high as 35c, glazed kid at from $1.25 to $1.60, and 
then the bubble burst. Buying stopped and buyers 
began to stop and think. Samples had been made and 
figures on these highest prices, and salesmen started 
out with prices it was not believed possible to obtain 
for shoes. Manufacturers at home were loaded up 
with leather, and the outlook was not filled with 
promise. To the amazement of all, reports from the 
men on the road began to reveal the fact that the 
retailers were in a buying mood despite the prices 
and sales poured in, making a temporary buying 
period once more in September, but only of short 
duration. 
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In the meantime the crux of the situation became 
the foreign outlet. The world needed our products, 
but buying was so one-sided that the financial markets 
of the world were shaken to their very foundations, 
exchange became so low that hardly a nation in the 
world could afford to buy from us. Not only the shoe 
and leather industries but all industries in the country 
are affected, and it has become a national and banking 
problem pure and simple by which the condition can 
be remedied. 

The Export Problem 

The producing factors emerging from the tremen- 
dous war demands are organized to produce not 
only for our own needs but for those of the rest of the 
world who turn to us for relief. Unless we can go 
ahead and grasp the opportunity that is ours through 
some readjustment of our foreign financial relations, 
the over-produced supplies for which an unattainable 
market exists will become a menace and a liability 
rather than a source of strength and an asset. 

To return to the leather market, the shoe manu- 
facturers are admittedly short of much of their neces- 
sary supplies and are only waiting for the solution 
of the export problem before they buy. They realize 
that the failure to move the surplus intended for 
abroad must result in more attractive prices to them. 





Women’s Shoes 


Materials 





Colors 


Chippendale .... kid buck calf fabrics 
Chestnut ......... kid buck calf ....... 
ee kid buck .... fabrics 
I Sie nc a a5 nace kid buck .... fabrics 
Aluminum........ kid buck .... fabrics 
Morocco .......... Sins bihaes calf 5 Saeree 
Gold Brown....... a pias OOF . weneosa 
Moccasin......... ee buck -... fabrics 


PII 6 6056s cic buck fabrics 





BLACK 
kid 





WHITE 


Colors are from The Textile Color Card. 





The Color Card for Fall, 1920 


To get harmony in costumes, hose, gloves and all attire, the Style Conference 
adopts the Standard Color Card names in leather and fabrics 


This chart concentrates the color scheme for Fall, 1920. 











buck 








kid buck 






Men’s Shoes 


Materials 


Chippendale...... kid eames calf 
Chestnut......... kid ’ 


Colors 
fabrics 


| Pee tee buck fabrics 


APTOS. 006560555 






ealf = fabrics 









PATENT LEATHER—Black 
Ooze, Buck and Side 


Buck (including Suede, Kid and 
Kangaroo) 


CORDOVAN 
One color, Chippendale 
(brighter finished) 


fabrics 
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EVERYBODY TRYING “REFORMS” 
(Continued from page 47) 


being pushed is less than $8.50; no women’s boots 
and shoes are being pushed at more than $9.85 
and the average is less than $7.55; which is a very 
long cry from the popular uproar about $20 and $25 
shoes. 


AN ADVOCATE OF FOOTFORM SHAPES 


The “‘Recorder’’ Gives Opportunity to C. W. Collman, 
Stoughton, Wis., to Express a Few Ideas 


Freedom of Expression Is Good for the Trade 


“TI do agree with you, in general, that we do not want 
sprung on us the too short and blunt French styles, if only 
because the effects would be disastrous on stocks now on 
hand. But what in the name of COMMON SENSE is the 
objection to having on sale ALWAYS a standardized, sub- 
stantial, finely made round-toed model for street and recre- 
ation wear? Surely we must admit that the limit has been 
more than passed with the development of the present 
long-drawn-out poirted toes. In fact, some of the models 
now being shown are positively grofesque—hideous. If the 
development of these unnatural styles keeps on we shall 
sooner or later rival the styles of the time of Queen Eliza- 
beth when the points on the shoes were so long that they 
were TIED to the belts of their wearers! And the longer 
and more pointed they were, the more elegant and beautiful 
they were considered! Is not this exactly the path we are 
row traveling? Surely all extremes of fashion NOT based 
on the natural shape of the PERFECT or NORMAL foot 
are purely arbitrary and hence transitory, to be followed by 
the next style wave. I say without fear of effective contra- 
diction that we are more than ready for the change in the 
style direction. 


Shoes. for Proper Uses 


“We are ready for a GRADUAL return to more foot- 
form shapes for every-day and recreational wear, leaving 
the long-pointed effects for dress. Don’t take my unsupported 
word for it. Read the article entitled ‘Wanted—A Shoe’ 
in this month’s LADIES’ HOME JOURNAL.” Here is 
voiced the protest of millions of women agairst the presert 
TYRANNICAL styles FORCED upon them by the retailers. 

“If nothing else, we are tired of the everlasting pointed 
toes and high heels. Furthermore, not every foot can wear 
with comfort the present styles. A short, fat foot should 
have a similarly shaped shoe with a round, broad toe, but 
shapely, proper sized heel, narrow instep—in other words, 
a sturdy, natural-shape, finely-made shoe which could always 
be carried in stock in every conceivable size and width. 
If this be an ‘ancient’ style, I beg to state that the pointed 
toe is centuries older, as I have already proven. How about 
Turkish styles? German? They have NEVER made broad 
toes. The broad toe is primarily an American style, and one 
to be proud of, if it only were STYLISH to do so. So was it 
once stylish for the girls and women to almost cut themselves 
in two in the endeavor to see who could have the smallest 
waist. Hence, it is quite clear that Style and Fashion are 
purely arbitrary and transitory, while the natural shape 
of the human foot is standard—always with us. Then why 
in the name of common sense can we not havé a standardized, 
footform shoe always with us for work—for play—for 
comfort? ’ 

“This is the viewpoint of the COMMON PEOPLE, not 
of the few style leaders always lookit.g for something freakish, 
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nor of the profiteers, who would like to make as fragile an 
article as possible. 
A Plea for Comfort 

“Why refuse the comfortable shoes that men enjoy? 
Are our women less deserving of comfort? 

“You know, and I know, that the present styles for 
women are purely arbitrary for merchandising reasons. 
Soon there will be a REBELLION on the part of the womer 
that will sweep the shoe men off their feet, and it will serve 
them right .if their shelves are filled with the kind of shoes 
the people do not want, but could not help themselves for 
so long. 

“Why not advocate a more common-sense policy—a grad- 
ual introduction of more common sense styles—round the 
toes slowly—lower the heels—make the soles heavier; but 
all just as fine quality and workmanship as now. Keep the 
present styles, but ADD the other lines for those who WANT 
them. Then everyone will be satisfied. 

“Let the women’s shoes be the same in general as the 
men’s. Does a factory man wear an English style DRESS 
SHOE? Why should a woman? Certainly the women can’t 
buy SENSIBLE shoes when they are npt on sale!!! In 
last Sunday’s Chicago Herald-Examiner it tells of how in 
Coatsville, Pa., the local secretary of the Y. W. C. A. covered 
the town with placards depicting the evils of high-heeled 
shoes, with the result that the merchants were entirely sold 
out of low-heeled shoes and the high-heeled variety were a 
drug on the market. Fine! I hope this condition becomes 
general all through the country, and I intend to help it along 
in every way I can.” 


“Old Pals’’ 


Artistic Calendar Just Issued by Brockton Rand 
Company 

The Brockton Rand Company of Brockton, Mass., 
has just issued a very artistic calendar for 1920, en- 
titled, “Old Pals.” This represents in oil painting 
effect an elderly farmer and his white horse. The 
farmer is offering to the horse a bag of feed amid the 
trees and fields of the Autumn. The calendar meas- 
ures 22 x 29 inches, and shades from a rich cream to a 
golden brown, brightened with a touch of deep red. 
A broad white margin, edged with a very narrow strip 
of green, makes an effective setting. This calendar 
contains no advertising. 


““Goodwear Shoe Shop’’ 


New Retail Shoe Store Opens at Mount Vernon, 
New York 

The Goodwear Shoe Shop has opened a most at- 
tractive retail shoe store in the heart of the city’s 
busiest business block, 59 South Fourth Avenue, 
Mount Vernon, New York. 

This store will carry a complete line of men’s and 
women’s shoes. A popular-priced line is handled. 
The store is modern in every respect, and its show 
windows are daily interesting a large number of 
passers-by who stop to admire and then enter to 
purchase. Business has been remarkably good since 
the opening day, December 6, 1919. 

Abraham Rosenblatt is the proprietor of this store. 
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If You and I Have an Idea 


If You Have a Dollar and I Have a Dollar and We Exchange, You Have a Dollar 
and I Have a Dollar—But If You Have an Idea and I Have an 
Idea and We Exchange—We Both Have Two Ideas 


HAT is a trade convention? A trade convention is all things to all men. But a trade 
convention is also one thing to all men. It’s a change. It’s a change of scene, a 


change of contact, a change of outlook. 

It's very easy to become house-bound, to become business-bound. It’s necessary at 
times for every one of us to cultivate a fresh eye. After about forty-eight hours’ absence 
from business, we'll find ourselves saying, “Damn fine business of ours but——"’ Much virtue 
in that little word but. It means a noble discontent, an insatiable desire for business better- 


ment. 
need a lily in his hand. Everybody knows he’s a dead one. 


Bristling with ‘‘Buts” 


The delegates to the National Shoe Retailers’ Convention are bristling with buts. That's 
why they are delegates. And for every but they get out of their systems two bigger buts will 
take its place. The solution of any problem in business, or in anything else, simply clears the 
ground for larger problems and more of them. To substitute big buts for little buts is the mark 
of a successful business man. ; 

That's another reason there are trade conventions. Trade conventions give us not 
only a change, they give us an interchange. When the good Lord gave us two ears but only 
one mouth He dropped a hint to us. The delegates to the National Shoe Retailers’ Convention 
are going to talk a lot, but they are also going to do a power of listening. When they hear 
something that gives them an idea for their business, they are going to tuck it away in the back 
of their heads and lie low like Brer Rabbit. But even as they chortle in their joy, they'll 

drop a hint that will help some other delegate, and he'll promptly tuck 
it away in the back of his head. 

We don’t mean to imply that the delegates will be secretive and 
self-seeking. What we want to make clear is that they couldn't be 
even if they tried. They will inhale ideas and exhale ideas through 
the pores of their skins. Trade conventions mean community of interest, 
they mean solidarity. The success of each is the success of all. Any 
forward movement in the trade as a whole must result in a forward 
movement for every constituent part of it. More than we are apt 
to realize, the advance of civilization itsélf has been dependent on 


trade conventions. 
This has been called a commercial age. As a matter of fact, 
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every age has been commercial. Tyre was great simply because she had a corner in purple 
dye. Venice was great simply because she was the commercial gateway to the Orient. The 
Hanseatic League was nothing but a trade alliance. Political policies are only business 
policies with a thin veneer over them. 


Conquest and Commerce 


Very likely, away back in ancient Rome, there was a trade convention. It was full of 
pep and zing, for those old Romans were bears when it came to going after business. A com- 
mittee from the convention called on Caesar, waking him from his afternoon nap. 

“Sire,” said the chairman, “‘it’s up to you to make another conquest.” 

‘“Righto!"’ answered Caesar, adjusting his chaplet over his bald spot. And he went and 
conquered Britain. 

What did he want to conquer Britain for, anyway? The Roman Empire was land-poor 
and had been from the beginning. But Caesar knew that the countries bordering on the 
Mediterranean were oversold. He had heard that the natives of that savage northern island 
considered themselves dressed to receive callers when they had smeared themselves with 
vegetable stains. Here was a wonderful opportunity to unload the surplus stock of Roman 
sandals on the barefoot Britains. And the sandals were probably damaged goods at that. 


If We Can Sell Its Shoes 


Somebody said once that he didn’t care who made the laws of a nation, if he could sing 
its songs. We go him one better. We don't give a hoorah who makes the laws of a nation, or 
who sings its songs either, if we can only sell its shoes. 

That's what the National Shoe Retailers are doing. It’s what they intend to do with 
ever increasing satisfaction to themselves and the consumer. 


A Forum of Ideas 


Foundation of Discussion to Consider Before Attending the Ninth Convention of 
the National Shoe Retailers’ Association, Boston, January 12-15, 1920 


Throughout its history the shoe business has been recognized as 
one of the most difficult and complicated of all merchandising businesses. 

Primitive men struggled with various types of footwear, various 
materials, and various modes of fastening to produce a foot covering. 

As civilization progressed, blocks of wood were hewed and whittled 
into shapes imitating the human foot. Over these the materials were 
stretched and fastened together and a fairly substantial foot covering 
was made. 

Man has always adopted some adornment for his person. It was 
only natural that his footwear should claim attention along this line. 
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Lasts then began to take on different shapes, the uppers began to assume a decorative 
tendency and so footwear was launched upon the sea of style. 
Since that day three features have stood out prominently in footwear manufacture. 


Features of Footwear Manufacture 


First—Protection against the elements, which means durability and solidity. 


Second—Shapes that conform to the human foot rather than those which would 
cause the foot to conform to the shape of the shoe. 


Third—That indefinable something called “style,” which of late years has become a 
characteristic of paramount importance in shoe merchandising. 


In addition to these primary problems, hundred of others have been added with which 
the retail merchant of today must come face to face. 


Numerous Problems Confront Merchant 


So very numerous are the problems confronting merchants that a letter of inquiry sent to 
a selected list of shoe merchants throughout the country reveals the fact that over two hundred 
of these questions are deemed of sufficient importance by various merchants to be pertinent 
topics for discussion on the convention floor at the forthcoming convention of the National 
Shoe Retailers’ Association to be held in Boston. 

For many, many years there has been a growing tendency toward feverish unrest through- 
out the world. Various causes and conditions have contributed to this spirit of restlessness 
which had its culmination in the great World War. 

War always means extravagance and waste—a waste of materials, a waste of energy and 
a waste of human life. All of these wastes must be paid for sooner or later, and each must 
contribute his share toward that payment. 

We are now in the period of reconstruction, struggling and endeavoring to find the solu- 
tion of these world problems and again bring harmony and contentment into the lives 


of men. 
Little wonder, then, that so many questions of grave importance should obsess the minds 
of men in the shoe industry and every other industry of the country. 


The world shortage of materials, the scarcity of skilled labor, the 
inadequacy of transportation and other difficulties which trouble the 
mind of men and women have all contributed to bring about conditions 
which must be faced by the shoe industry and especially the retail 
end of the business. 

Contrary to the general expectation, instead of having a period of 
depression following the signing of the armistice, business has gone 
on with a stronger stride and a better spirit than could possibly have 
been foreseen. 
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Public Service the Trade’s Obligation 


Pay in Values, Style and Service Over the Fitting Stool to the Customer 


As one big retail merchant puts it, 
‘“‘making money in the shoe business 
during the past few years has been so 
easy that it was like taking candy from 
a baby, but making money is not, or 
should not be, the primary object of 
any man in the business. Every man 
in the retail shoe business owes a debt 
to the public which he is under obliga- 
tion to pay with values in his merchan- 
dise and his service in his store.”’ 

As a contrast to the optimistic and ap- 
parently satisfied attitude of this man, an- 
other merchant takes almost the opposite 
view of conditions, using the following 
language: 

“The lack of competent help and the ap- 
parent inability of manufacturers to deliver 
merchandise as bought, the complicated 
style situation, all of this cry about profit- 
eering and the other disturbing elements in 
the business are nearly driving me to dis- 
traction.” 


Possible Average Viewpoint 


Possibly the viewpoint of the average 
retail shoe merchant of the country is more 
nearly expressed by the statement of an- 
other big man in the industry who says: 

‘“‘These are great times in the shoe 
business. No man knows for sure just 
where he is at. He is busy and on edge 
all the time. There is just enough of 
the spirit of gambling in the shoe game 
to make it intensely interesting and 
exciting and to keep a man on his toes 
every minute. It’s lots of fun.” 


Plea for Code of Business Ethics 


There are numerous members of the 
National Shoe Retailers’ Association who 
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seem to believe that the organization should 
be able to work out a program of styles 
which means a prescribed limit for lengths 
of vamps, heights of heels, heights of tops, 
designation of particular shades and colors, 
materials, etc., to be followed absolutely by 
the members of the association. 

This group seems to believe also that it 
is within the province of the association to 
outline a code of business ethics including, 
among other things, a plan of adjusting 
complaints made by a customer that can be 
adhered to by the members of the organiza- 
tion. 

In other words, to make the National 
Association an organization so closely knit 
together that rules and recommendations by 
the various committees practically become 
laws to be adhered to absolutely by the 
membership. 

An Opinion on Maintaining Initiative 

On the other hand, there is another ele- 
ment who believe that such a plan would 
have a tendency to dwarf the retail shoe 
industry; that it would take away the 
initiative and desire of individual mer- 
chants to create and evolve new styles and 
new designs which undoubtedly go a long 
way toward producing more sales and the 
consumption of a greater number of pairs 
of shoes. It is 
pointed out by some 
of the men holding 
this view that the 
N.S.R.A. is not a 
“union” as that term 
is usually interpreted 
today. 

While the consti- 
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are to be observed and adhered to, the 
recommendation of the Styles Committee 
and other committees of the association 
should be taken as suggestions to be followed 
in a general way, but leaving each individual 
merchant free to interpret them to the best 
advantage of his individual business. 


From a Diversity of Ideas to a Digest 


So when we all get together in Boston 
there will be probably four or five thousand 


merchants with four or five thousand opin™ 
ions on different questions. And these 
opinions will all be thrown into the hopper 
and ground out and every merchant can 
take away with him the things which he can 
use to the best advantage in his own indi- 
vidual business. 

Among the two hundred or more questions 
that have been suggested for discussion, 
some stand out as being pre-eminent in the 
minds of most merchants. 


The Employe and His Place 


Relations of Merchant and Store Workers of Paramount Issue 


Never before in the history of the world 
have men—employers, employes and stu- 
dentsof industrial conditions—given as much 
thought and attention to the relationship 
existing between employer and employe as 
prevails at the present time. 

Men of affairs are beginning to put a new 
interpretation upon that old question of 
Cain, “Am I my brother's keeper?” 

Students of industrial conditions have 
come to regard the future supply of labor as 
something that must be perfected and con- 
served the same as any other commodity. 
It is beginning to dawn upon men of affairs 


smallest of retail stores, becomes an asset or 
a liability, according to its intelligence and 
efficiency. 

Many retail merchants today are recog- 
nizing that the standard of health and intel- 
ligence of their employes are of vital im- 
portance to the success of their businesses. 
To keep up the high standard of help neces- 
sary to forge ahead in the business world is a 
complicated problem which must be solved, 
intelligently, and with equity and justice to 
the employer, the employe, and the public. 

No one of the two hundred odd questions 
that have been suggested for discussion at 
the Boston convention is apparently being 
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that the renewal of energy which has been 

dissipated must be reassembled and the 

correct standard of vitality and _intelli- 

gence maintained, or industry and com- 
merce must suffer in 
both efficiency and 
economy. 


given as much consideration as the problem 
of compensation and treatment of employes. 

The president of one of the largest, and 
possibly the best-known, retail shoe stores 
in the United States, in treating this topic, 
uses this language: 

‘The future of successfully operated 
individual stores must, in my opinion, 
be based on a closer co-operation and 
co-ordination within the shoe store 
itself.” 

Many plans for paying help on other than 
a flat salary basis have been adopted and 
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Labor An Asset 
or Liability 
Labor, whether it be 
employed in the largest 
of manufacturing in- 
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used with more or less success in various 
retail stores throughout the country. 

In most instances, where a basis of per- 
centage that could be devoted to paying 
help has been arrived at, and adhered to, 
together with an equitable distribution of a 
bonus among the non-productive help in the 
store, the plan has been successful, both in 
building up the volume of business and in 
satisfying the employes. 

One absolute essential feature must always 
accompany this plan of paying help, if it 
is to succeed, and that is, sincerity. 

The firm instituting the plan must have 
desires other than those of merely garnering 
money profits for themselves. They must 
have a sincere desire to better the living 
conditions, moral conditions and mental 
conditions of their employes. They must 
have a sincere desire to render a better and 
more comprehensive service to the public 
whom they serve. 

Whether the selling plan contemplates a 
straight commission or a commission with a 
stated weekly drawing account or any other 
plan of a hundred or more that are in vogue 
co-operation and co-ordination must be in 
some way arrived at, if the plan succeeds. 
The employer, in the opinion of one of the 


big merchants of the country, can no 
longer hope to succeed so long as he con- 
siders his employes as so many pieces of 
machinery, or even as sO many servants 
bending to the will of a master. 

Here, then, comes up another problem, 
that of employes’ association and clerks’ 
unions. 


Employes’ Association and Clerks’ - Unions 


There seems to be a well-defined antip- 
athy on the part of a great many em- 
ployers to having their salespeople become 
members of clerks’ unions which become 
affiliated with some national labor organiza- 
tion. The great big upstanding reason for 
this attitude on the part of the merchants 
seems to be the inclination on the part of 
the unions to always say, “Damn the boss.” 

Many of these same merchants encourage 
associations among their employes and go to 
great lengths to make those associations 
valuable to the sales force, helpful in their 
business and social life, and thereby reap 
the benefit by the attitude and action of the 
employes on the floor of the store. 

Here, then, will be one of the big, im- 
portant matters which will be discussed at 
the national convention. 


The Latest Slants on Prices 
At the Convention Many New Ideas Will Prove Helpful 


So many factors have contributed to the 
rapidly advancing prices in leather and shoes 
that merchants today are wondering how it 
all came about, whether the peak has yet been 
reached, how long present prices will pre- 
vail, and what change in merchandising 
methods must be faced when prices event- 
ually begin to decline. 

Manufacturers have given many reasons 
to the shoe merchants for the prices they 





have named on shoes 
during the past two 
years. Lines which 
were formerly con- 
sidered as parallels in 
value, workmanship 
and quality are now 
very often showing 
wide variations inthe 
price of shoes made 
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from the same material. A thoroughly 
experienced shoe man who buys for about 
twenty stores sizes up the situation this way: 

“When one manufacturer who has stacks 
of leather bought and on hand tells us that 
leather of all descriptions is going higher, and 
then the next manufacturer who is not 
covered on leather and has been bucking the 
market tells us that leather is going to be 
cheaper and that we can look for much 
cheaper shoes by next May, which of the 
two are we going to believe? 

“I come in contact with quite a few manu- 
facturers and it is really amusing to me to 
hear them tell their story. I can always tell 
after a few minutes’ conversation whether a 
manufacturer has any leather on hand or 
not. 


Average Merchant in Doubt as to Future 


Such a wide divergence of opinion on the 
part of manufacturers as to future prices 
leaves the average merchant guessing as to 
the course he should pursue in placing fu- 
ture orders. 

That there are soft spots in the hide 
market, and that hides are not selling as 
rapidly or readily as they did a few months 
ago, is generally known. On the other hand, 
the hides and skins in the vats of the tanner 
were bought on an exceedingly high market 
and must necessarily bring a high price, 
unless the tanners pocket a loss. The de- 
mand for better qualities of leather is such 
that leather prices are showing little, if any, 
decline. 

Kid leathers are still firm and some manu- 
facturers say that 
recent purchases were 
made at an advance 
when top grades were 
purchased. 

In every shoe -man- 
ufacturing center of 


the country, labor prices have been advanced 
again and again during the past year or two. 
There is no indication that a lower level 
in labor prices can be expected in the near 
future. 

Cotton and other materials other than 
leather entering into the construction of 
shoes show an advancing, rather than a 
declining, tendency. 

So the future prices of shoes are a matter 
that will no doubt receive serious and intel- 
ligent consideration among the retail mer- 
chants who attend the Boston Convention. 
Every possible effort will be made to secure 
the most trustworthy and accurate informa- 
tion affecting shoe prices for presentation 
at the big meeting. 


“Biggest and Busiest Convention” 


By HENRY E. HAGAN 
Vice-Chairman Convention Committee 


To the retail men of the nation: The 
Convention Committee in charge of the 
Boston meeting has planned most care- 
fully and is now ready to take care of all 
visiting delegates. 

Every man will be properly housed 
during his stay, a royal welcome will be 
extended by the Reception Committee, and 
a well-arranged course of entertainment 
will be furnished by the Entertainment 
Committee. The educational work and 
various talks that will be delivered at the 
business sessions, will be of splendid ad- 
vantage to every man in attendance. 

Every man who contemplates coming to 
Boston should at once make hotel reserva- 
tions, through the regular Convention 
Committee, at 24 High Street, Boston. And 
the wisdom of this course will appeal to 
everybody. 
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Order “Big Nines” Now! 
Order enough! 


Today'we can meet your needs promptly. But our last year’s 
sales have been quadrupled. Weare dangerously near the limit 
of production. If you want an adequate stock of “Big Nines” 


for Memorial Day demand, act at once. 





Here are four bomb-proof reasons why “Big Nines” will be 
your most profitable line: 


(1) The strong tendency toward outdoor activities—an after-war 
reaction. . 

(2) The high price of leather shoes. 

(3) The demonstrated utility and durability of “Big Nines” insures 
a tremendous repeat-order demand. 

4) Broad, forceful National Advertising will focus attention on “Big 

Nines.” Fifteen million people—hundreds of men, women and boys 

living near you—will read these ads and want “‘Big Nines.” 


The market is hungry—prepare for it NOW! 
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ESSENTIALS 


GRIFFIN RAPID BLACK DYE 


-worn Tan Shoes into 
° odor—No Poisonous 


Y-y $1.25 doz; Large 
2.00 doz; Quart, $1.00 


For converting | o 


Srnall Size, $14. 40 
Size, $22.50 gross, 
each; Gallon, $3.25. 


For Your Fall Business in Shoe Dressings are 
the three items listed. They will in themselves 
take care of the greatest part of your demand. 


Like all Griffin products, they are “Leather 
Insurance”’ and they will give satisfaction. 


GRIFFIN 
ye hEMe WAL sp, 
= SSING 
F INE. rey ES 
“LEATHE R 





PRODUCES THE 

BLACKEST co 

LUSTRE IS ma 

GLOSS DRESSING 
« ces ’ 
LEATHER 

WILL MAKE YOUR SHOES 
WEAR LONGER 


CRIFF 
67-69 








GRIFFIN “SUPREME QUALITY” 
SELF-POLISHING DRESSING 


For ladies’ and children’s shoes—Softens 
and preserves the leather. 


5 oz. Size only, $24.00 gross, $2.15 doz. 


Cale ASN 


omg er 


urls oe aly 


patie 


GRIFFIN LOTION CREAM 


In white, black, light tan, Havana ro 
dark brown, light gray and dark gr: 
Cleans, softens and polishes all kid Soliee. 
Contains no os acids. It is to the 
leather what cold cream is to the ’ 


3 oz. Size, $21.00 per gross, $1.80 per doz. 


GRIFFIN. MWF’G CO,, Inc. 


67-69 MURRAY ST. 





NEW YORK, U.S. A. 














————— 











nN 
—_ 


Dec. 20, 1919 BOOT AND SHOE RECORDER 


eS <2 


ALIMITED AMOUNT ONLY 


Mail your orders early as they 
will be taken in order, as 
received, subject to previous sale 


Stores without state- Sold In Case 


' ment in commercial | 


agency please send Lots Only 


cash deposit toinsure | 


prompt delivery. | 3 6 P air 





























TERMS, NET 30 Days | | 
F. O. B. Boston | | To The Case |: 
| | 























WOMEN’S CABARETTA 
TURN COMFORT BOOTS 
STOCK TIPS—RUBBER HEELS 


NO. 1758 SIZES 4-8, 4-9, 5-8, 4/2-7 . ' , PRICE $3.15 


Your chance to replenish your stock with high-grade 





comfort boot at a low price 





Terms, Net 30 Days F.O.B. Boston 


SAMUEL COHEN 


“The House That Undersells’’ 





72 Lincoln Street . . . . +. Boston, Mass. 
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Mohawk Calf 


A Rueping production. Smooth, 
black Calf, fine grain, mellow feel 
and economical cutting qualities. 


The Best in Shoes 
Requires 


The Best in Leather 





Fred Rueping Leather Company 


Fond du Lac, Wisconsin 


— BRANCHES — 
Boston Cincinnati Milwaukee Si. Louis 
New York Chicago San Francisco Montreal 
Northampton, Eng. 
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Why Is Wood Block 
Paving Laid On End? 


Because any fibre of wood or 
fabric wears better laid “on 
end” than on the side. It 
stands heavy duty and hard 
knocks because— 


The Wear Goes Against 
the Grain 


Firestone builders worked this 
idea successfully in this Firestone 
Fabric Sole. They vulcanize into 
the sole the countless rows of 
fabric which are set on end. They 
defy wear for an indefinite time as 
severest tests prove. 


They are flexible, non-skidding 
and water-proof. Your repair 
man will find them easy to apply 
with nailing or stitching. Write 
for details and prices. 


Firestone Tire & Rubber Company 
Firestone Park Akron, Ohio 
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EXCELSIOR 
IN STOCK SERVICE; 


24 HOURS 








Here They Come 4 6 
STOCK SHOE DEPARTM y J 
All Orders for SHOES IN STOCK Shipped WITHIN 24 HOURS After They are Received 


“This is an opportunity that should appeal to every retailer today” 
TWENTY-FIVE STYLES OF BOYS.»? GENTS SHOES IN STOCK 


IN TANS AND BLACKS-GOODYEAR WELTS AND McKAYS 


THE EXCELSIOR SHOE 00, i “IN STOCK CATALOGUE | HIGH GRADE 
McKAY WELTS 








FINE GOODYEAR 
WELT DRESS SHOES 








) MAKERS OF THE 

REPUTATION FOR THE : ORIGINAL BOY SCOUT 
lA a \ SHOE. NOTE THE SCOUT 

OF OUR SHOES COIN ON EACH PAIR 


No. B254 7 No. S31 
Brown Russia Bal Gun Metal Bal « 
Price, Little Gents’ $4.50 ice, Little Gents’ $3.75 
“Youths - - 5.15 Pole Youthe’ coe aan 























MODERATE PRICES 


A PAGE FROM OUR NEW STOCK SHOE CATALOGUE 
NOW GOING OUT 


LOOK AT OUR STOCK SHOE CATALOGUE TODAY. If you do not have one 
write and we will send it by return mail- size your stock and send your order today. 


The Excelsior Shoe Co. 
Portsmouth, Ohio. 
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IN-STOCK 


for 


AT ONCE 
DELIVERY 


A184—Black Kid Al140—Hav. Bro. 
Kid Button 


Lace 





HARNEY STANDARD STYLES 


FOR AT ONCE DELIVERY 


A 126—Pat. Vamp. 9” Lace, Mat Cab. Top, 18-8 LL. Heel, AtoD $6.50 
A 155— “ “ “Fawn Cloth Top, 19-8 LL. Heel, AtoC 6.50 
A 148—Mat Kid, 8%" Pearl Button, 19-8 LL. Heel, AtoD 7.75 
A 138—Black Kid, 9” Lace, 19-8 LL. Heel, AtoD 8.50 
A 149— “ - 14-8 LL. Heel, Band D_ 8.50 
A 184— “ jai a: 14-8 Mil. Heel, AtoD 8.50 
A 139—Hav. Brown Kid, 9’’ Lace, 19-8 LL. Heel, AAtoD 9.00 
A 140— “ - 814" Pearl Button, 19-8 LL. Heel, AtoD 9.00 
7.75 

7.75 

8.50 


2 151—No. 14 Russia Calf, 9” Lace, 14-8 LL. Heel, Ato D 
152— “ <“ wa 18-8 LL. Heel, A to D 


A 154—No. 18 Gray Nubuck, 9’ Lace, 19-8 Full Louis Wood 
Covered Heel, AA to C 


Deduct 25¢ per pair when ordering 36 pair to a width. 


In-Stock Terms 2-10 Net 30 if closed by Open Account, and 
with an extra 30 days’ dating if closed by Trade Acceptance. 
West of Buffalo 10 days extra, Denver to the Coast 20 days extra. 


P. J. HARNEY SHOE CO. 


Factory: Lynn, Massachusetts 


Boston In-Stock Department 78 Lincoln Street 


sw * Shoes You Order Are the Shoes You Get 7 


ASS a a Ce 
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Bates National Advertising 


CO tease * appearance of its 
A 


advertising in the great national 

publications is nowadays one of 
the sure evidences of the good value and 
trustworthiness of any commodity. 

Unless the merchandise has those two 
elements, the publishers do not accept 
the advertising at all. 

Also, unless the merchandise com- 
mands national distribution and sale, 
the makers cannot afford to run the 
advertising in those publications. 

Bates Shoes are advertised regularly, 
every month, in the SATURDAY 
EVENING POST. 

Each advertisement carries the plain, 
simple: message of Bates high-value-at- 
moderate-price to over two million buyers 
of that great weekly—-and to several 
times that many actual readers. 


Each advertisement faithfully pic- 
tures one of the seasonable Bates Styles 
embodying this cardinal principle of 
Bates Manufacture. 


Each advertisement is a definite in- 
fluence for attracting the attention of 
American men to Bates Shoes—and for 
helping to draw them, sooner or later, 
to the shoe stores that sell Bates Shoes. 


We are among a very limited number 
of shoe manufacturing concerns that 
advertise their products in the POST— 
and most of them sell their shoes at 
prices higher than Bates prices. 

But our several years’ use of this kind 
and quality of publicity for Bates Shoes 
has proven its value to Bates Dealers. 
Therefore it has been well worth its 
large cost to us. 

In these days of high cost of shoe- 
making the Bates permanent policy of 
high-value-at-moderate-price is winning 
an approval from the consuming ‘public 
that justifies all the care and cost put 
into Bates Advertising. 

Because that approval reflects 
itself directly in a steady increase 
of the sales of Bates Shoes in our 
dealers’ stores. 


A. J. BATES COMPANY 


Central Distributing House 


328 WEST MONROE ST., CHICAGO, II.LINOIS 
General Offices, WEBSTER, MASS. 
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"GREGORY © READ Com 








HIGHEST GRADE MCKAY 
FGDTWEAR FOR WOMEN 


















HILE in Boston during the 
National Shoe Retailers, 
Convention you will find 
many to welcome you and 
much to interest you. 


We place ourselves at your 
service and invite you to 
visit with us during your 
visit. 
Boston Office 
93 Lincoln Street 


GREGORY and READ CO. 
LYNN,MASSACHUSETTS 











67 








Seer oe, See 


een EO RET TS 





' 
£ 
t 
§ 
i 
i 
; 








BOOT AND SHOE RECORDER Dec. 20, 1919 


Ua TM] 


GUARANTEED 


Sh OC nag 
i 



























































SLALALALALN LAA" 








VCPLTUT UT UP UT 











OUR manufacturer will be glad to co-operate with you i Misa i YY 
in using Kallman Guaranteed Weight Linings in your CELLS fa é 
orders. Uy, Lite teigh 
Read what these firms say of our practise of plainly stamping Ey) WY 1) 
the guaranteed weight on Kallman Linings. Pf epee TAs 


Yi yy gypsy 


Shfs 














“A progressive | and “Helps us to know “A great benefit to us 
beneficial step.”— whether we are getting and a great protection 


ThomasG. PlantCo. what we pay for."— toourtrade.”—Allen- 
Witherell & Dobbins Foster-Bridgeo Co., 
Co. Inc. 


Eliminate uncertainty—Specify Kallman 
Guaranteed Weight Linings 


Jul IUS Kallman Co. 


¢ 
a 
i 65°65 South Street 





Lostoi --- cMassechusetts 
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OUR NEW FACTORY 


On December Ist we opened our new factory devoted 


Exclusively to the 
Manufacture of 


Goodyear Welt Shoes 


for Women 


This new establishment, modern in every respect, equipped 
with everything that is newest and best in machinery and 


all shoe manufacturing accessories, enables us to produce 


2000 Pairs of Women’s 
Welt Shoes Daily 


Supplemented by our McKay factory with a daily capacity 
of 3600 pairs, this new factory makes it possible for us to 


materially extend our service to our customers. 


DONN D. SARGENT CO. 


SALEM, MASSACHUSETTS 
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GET ABOARD 
THIS SPECIAL! 





| 


| 


BULLETIN! 


Special train leaves 
Chicago 
at 8 o’clock p. m. 
on the 10th of January 
N. Y. C. R. R. 
for Boston and 
the Annual 


SHOE RETAILERS’ 
CONVENTION 











Reservations NOW 
being reserved by 
Dave Davis 


Shoe Travelers of Chicago 


35 South Dearborn Street 





OPPOSITE PAGE 
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Kill two birds 
with one stone 

























THE CHICAGO 
NATIONAL 
SHOE 
EXPOSITION 


—occurs in Chicago at the Palmer House 
on January 5th, 6th, 7th, 8th, 9th and 10th 
(inclusive)—just one week prior to the 
National Shoe Retailers’ Convention in 
Boston—January 12th to 15th (inclusive). 
The Chicago Exposition and the Boston 
Convention are both of tremendous im- 

portance to aggressive shoe merchants— a 
both should be attended—both are BIG 
events in shoedom! 


Here’s the point—Here’s how you can con- 
veniently attend both affairs! Arrange to 
spend the latter part of the week of Janu- 
ary 5th in Chicago—and then take the 
“Exposition Special’ to Boston with two 
score or more of your fellow retailers. 


Get busy now—arrange your affairs to see 
the 150 lines of men’s, women’s and chil- 
dren’s shoes, shoe fixtures, shoe findings 
and rubber goods at the Chicago Exposi- 
tion and then—off for Boston on the “‘Ex- 


position Special.” 









SEE OPPOSITE PAGE 
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Smith told Jones and 
Jones told Bates and 
Bates told Gray and 


Gray told another fellow-retail shoe merchant of the wonderful achieve- 
ments of the Chicago National Shoe Exposition last July at the Morrison 
Hotel. All along the line the word was passed that these semi-annual 
Expositions are splendid opportunities for retail shoe merchants to buy 
profitably. And as a result--there’s going to be an unusually large 
gathering of “live-wire’ merchants on hand when the opening day 


dawns of the 





CHICAGO NATIONAL 


SHOE EXPOSITION 
January 5-6-7-8-9-10 Inclusive | 
AT THE PALMER HOUSE 


—CHICAGO— 











This Exposition comprises approximately 150 comprehensive lines of 
Men’s, Women’s and Children’s shoes, shoe findings, shoe fixtures and 
leather goods. An array of merchandise that enables the observer to 
buy wisely and profitably by dint of a rigid comparison of styles, 
qualities and values. Note those dates. . 


Under Aus pices of 


SHOE TRAVELERS OF CHICAGO 


DAVE DAVIS, Secretary 


























The Chicago Shoe Market 


Invites You to Attend 


The Semi-Annual 


Palmer House 


January 5th to 10th, 1920 





| iinet kind of merchandise handled in a shoe store will be represented here. 
Men’s, women’s, children’s, boys’, girls’ and misses’ shoes, rubbers and 
felt goods—all styles and all prices—for immediate or future delivery. 
Spats, foot appliances, display fixtures and other accessories. 


The Exposition held here in July was overwhelmingly successful, and plans 
have been inaugurated to make this forthcoming event in January even 


more so. 
A visit here during the week of January 5th to 10th will prove conclusively 
to all merchants that Chicago presents a logical market for the comparison, 


selection and purchase of all kinds of footwear. Come here during Exposi- 
tion Week and profit by the many advantages and benefits of the Chicago 


shoe market’s effort. 


“saat 








Here Is a Handy Guide to Reliable Chicago 


eg , 
§snoe 


istablishments 


After your visit to the Palmer House, where all exhibits will be held, be sure to call at the 
showrooms of the wholesalers and manufacturers listed below, where you will be given a cordial 
welcome, and at the same time have an opportunity to inspect the facilities and complete lines of 
these progressive houses. Most of them are located only a few blocks from Exposition head- 


quarters. Tear out this page and bring it with you for easy reference. 


HARPER & KIRSCHTEN SHOE CO 
231 W. Monroe St. 


HARRY M. HUSK SHOE CO 
327 W. Monroe St. 


HAMTON SHOE CO 
26 S. Wells St. 


GEO. E. HARRISON SHOE CO 
207 W. Monroe St. 


NOVELTY SHOE CO. 
30-32 S. Wells St. 


WHITCOMB SHOE CO. 
303 W. Monroe St. 


A. J. BATES CHICAGO CO 
328 W. Monroe St. 


J. W. CARTER CHICAGO CO 
838 Ww. Chicago Ave. and 1258 Marianna 


FLORSHEIM SHOE CO 


Adams and Clinton Sts. 


SIDWELL-De WINDT SHOE CO 
222 West Monroe St. 


Exhibiting 
at Room 


(SINBAC) SINSHEIMER BRO. & CO 
(The Helthy-Fut Line) 
211 W. Monroe St. 


STANWEAR SHOE CO 
19 S. Wells St. 


A. S. KREIDER CO 
312 W. Monroe St. 


HENRY KLEINE & CO. (Tredlite Steppers) . .591 
208 W. Lake St. ; 


SMITH-WALLACE SHOE CO. (The Kinder- 


Garten Line) 
Adams and Market Sts. 


(Men’s, Women’s, Children’s, Etc.) 
H. F. C. DOVENMUEHLE & SON 
321 W. Monroe St. 


GUTHMANN, CARPENTER & TELLING... .431 


Monroe and Franklin Sts. 
RRR ] MmyTWr 


CONVERSE RUBBER SHOE CO 
618-628 W. Jackson Blvd. 


hee | 


CESSORI 


CURTIS-LEGER FIXTURE CO. (Shoe Fix- 
tures) 
235 W. Jackson Blvd. 


THE SCHOLL MFG. CO. (Foot Appliances) .421 
211 W. Schiller St. 











Forty-three Years in Business and 
Still on the Job 


In 1876 Henry Kleine established himself in business in 
Chicago, making boot and shoe uppers. The customers of 
the firm were the custom shoe merchants of the country, 
This business grew until Henry Kleine & Co. had which was 
probably the largest business of the kind in the country, 
located at 208 W. Lake Street. Then, with the advent of 
more shoe factories and better workmanship in the 
factories, the business of custom shoemakers began to 
decline. 

Mr. Kleine then added sole leather and shoe findings and 
other articles sold as accessories in retail shoe stores. This 
business continued to grow and he later added a line of baby 
soft soles and infants’ kacks. 

About eight years ago he broadened the shoe part of the 
business, adding a line of felt slippers for men, women and 
children which has since developed into a large factor of the 
business. 

One of the big items of the Kleine business at the present 
time is TRED-LITE STEPPERS—a line of play shoes for 
boys and girls. 

The particular feature of Tred-Lite Steppers that has pro- 
duced the unusually large volume of sales for this specialty 
line is the seventy-five-day guarantee on the soles of each 
pair. 

Even with this unusual guarantee on children’s shoes, very 
few pairs ever see their way back to the Kleine salesroom, 
which is the best argument in the world for the satisfaction 
given by Tred-Lite Steppers. 

To such an extent has the business grown that it has be- 
come necessary to take over additional space. 

The building next door, 210 Lake Street, has been secured 
and will be occupied about January first. This building is 
three stories high and will add nearly 100,000 square feet of 
floor space to the Kleine establishment. 

The additional building will be occupied almost entirely 
by the footwear end of the Kleine business. A line of women’s 
high-grade comfort shoes will be added, as will also a good 
substantial dressy line of boys’ and youths’. 

Henry Kleine, who established the business, is still its 
acting and active head. 

Otto Scholz, secretary-treasurer of the firm, is the assistant 
general manager. 

Merchants throughout the Middle West have become 
familiar with the straightforward business methods of Henry 
Kleine & Co. and will be pleased to know that this concern 
will occupy Room 591 at the Chicago National Shoe Exposi- 
tion, Palmer House, January 5 to 10. 
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DI Scholl 


Appliance or Remedy ForEvery Foot Trouble 


Less than twenty years ago, mechanical foot appliances 
were an oddity; in fact, they were so little understood}that 
Dr. Wm. M. Scholl, then a very young man, but"thoroughly 
embued with the idea of correcting foot trouble by this means, 
found himself faced with the enormous task of educating the 
public to believe in his Foot-Eazer even after he had worked 
and experimented with it until convinced it would scientifi- 
cally strengthen feet whose functions were impaired by 
weakened arches and restore them to normal. 

The Foot-Eazer was the result of long and concentrated 
study of foot structure, for Dr. Scholl realized that any me- 
chanical correction must be constructed along anatomic ¢! 
and orthopedic lines, must give support independent of the 
shoe and permit the most minute adjustments to individual 
cases. It must be of correct length and width to support the 
Plantar surface of the foot, yet not interfere with the needed 
movements of the Metatarso-Phalangeal junction and must be 
constructed for wear in any shoe without destroying its shape. 
After the Foot-Eazer invention, other arch supports followed 
to fit differing conditions of weight and weakness. It is 
almost unbelievable to the layman how much physical in- 
efficiency is due to weak or fallen arches, corns, bunions and 
callouses. In fact, the latter three are usually an indication 
of some deeper trouble. 

One by one, appliances or remedies for other abnormalities 
were added until now the Scholl Manufacturing Company 
makes the Foot-Eazer, several other styles of arch supports, 
bunion appliances and miscellaneous devices, foot powder, 
soap and balm, ingrowing toenail treatment, corn, chilblain 
and callous remedies, heel cushions, rubber heels, right and 
left hosiery, foot specialist supplies, the Scholl Arch Fitter, 
anatomical charts and measuring devices, and also publishes 
The Human Foot, Anatomy, Deformities and Treatment, 
by Dr. Wm. M. Scholl, and a dictionary of the foot. 

Today there are branches in New York, Toronto, London, 
England and Buenos Aires, South America, and Scholl 
remedies and appliances are known the world over. 

Education was the fundamental influence in building up the 


‘business. The American School of Practipedics, under the 


direction of Dr. Scholl, teaches shoe fitting, foot structure and 
how to detect and relieve common troubles, by correspond- 
ence. A monthly magazine, The Foot Specialist and Practi- 
pedist, is mailed without charge to merchants and clerks, 
containing educational articles on the feet, general efficiency 
suggestions, stories of foot comfort success, miscellaneous 
departments and a Help Wanted section that places hundreds 
of shoe clerks yearly without charge. ; 











Continual advertising in magazines, trade papers and news- 
papers keeps both business men and the general public in 
touch with Foot Comfort, and month-long campaigns are 
staged in cities at which demonstrators, lecturers and sales- 
men devote their whole time to “selling’’ the territory on 
Foot Efficiency. These lectures are much sought after. 





SHOES FOR LITTLE FOLKS 


Six Factories of the A. S. Kreider Co. Busy 
Shoeing Boys, Girls and Babies 


The average retail shoe merchant is not alive to the oppor- 
tunities that lie before him by courting the good will and 
friendship of the little folks of his community. 


A little observation will convince any live merchant that the 
cultivation of the boys and girls of his community is of para- 
mount importance to his business. 


Whenever a mother comes to the store with Mabel or 
Tommy the first pair of shoes selected is for the youngster. If 
the sale is made, in about eight cases out of ten the mother 
will look at something for herself, but if the merchant is not 
able to fit or satisfy Mabel or Tommy, nothing is said about 
the pair for mother. 


The A. S. Kreider Company has been preaching this 
gospel to the retail shoe merchants of the country for many 
years. 


So many merchants through the Middle West had ac- 
cepted the doctrine that it became necessary for the Kreider 
Company to open an in-stock department in Chicago in 
June, 1911, at 312 W. Monroe Street. Since that time the 
business of the Chicago Branch has grown continuously, as 
has the other sales branches of the Kreider Company. 


The best evidence that the merchants who are sticking to 
the Kreider line are reaping the harvest in the misses’ and 
children’s business of their communities is found in the fact 
that over 25 per cent of the business of the Chicago Branch 
is mail-order business. This business is largely week by week, 
sizing up orders from merchants who are featuring Kreider 
shoes for boys, girls and babies. 


Since the Chicago Branch was opened two factories have 
been added, making six altogether, with a capacity of about 
30,000 pairs daily. Many a little miss is made happy every 
day by the purchase of a pair of POLLYANNA—those 
**just be glad’”’ shoes for misses and children. 


In developing this line the A. S. Kreider Company has kept 
constantly in mind two particular ideas: First, materials 
that are substantial and sightly. Second, lasts that are 
adapted to growing feet. This combination makes a line of 
shoes that a merchant can tie to and know that every pair 
sold adds to his prestige and good will. 

The other principal lines of this concern are KREIDER’S 
KICKERS for boys, which are just what the name impiies. 
Solid and substantial, with an element of style pleasing to the 
boy who loves good-looking shoes. 

A medium-grade line for both boys and girls is merchandised 
under the name of ANVIL SHOES. 

A cardinal principle with the Kreider Company is All 


Leather Shoes, Sole Leather Counters, Sole Leather Inner 
soles and not a Cut-off Vamp in the line. 

H. Cushman, manager of the Chicago Branch, is vice- 
president of the A. S. Kreider Company and has been a big 
factor in making the concern what it is today. 

The A. S. Kreider line will be on display in Room No. 440 
during the Chicago National Exposition at the Palmer House, 
January 5 to 10. 





HARRY M. HUSK SHOE COMPANY 


Specialists in Women’s High Grade 
Footwear 


The Harry M. Husk Shoe Company, 327 W. Monroe 
Street, have from their commencement carried High Grade 
Shoes in stock. They specialize in Dunn & McCarthy’s 
product, Auburn, New York, makers of Good Shoes since 
1866. , 

As an In-Stock House of High-Grade Shoes they carry a 
large stock on the floor at all times in widths AAA to D, and 
the rule is to fill orders same day as received. 

With ten salesmen representing the line in the Middle 
West and South, the shoes of this concern have had wide 
distribution with resultant good will for their prompt deliver- 
ies and good merchandise. 

For the Spring will be shown a complete line of low shoes 
in Welts and Turns. The feature is a line of Hand-Sewed 
Turn Pumps. 


Hand-Sewed Turn Pumps Carried in Stock by 
HARRY M. HUSK SHOE COMPANY. 


They have arranged to market the total product of a high- 
grade factory in Amesbury, Mass., making Hand-Sewed Turn 
Slippers only. These pumps represent the best materials 
that can be bought. The workmanship and finish are of the 
highest grade and are a product of what is best in Slipper 
Manufacture. 

Their line will be shown at the Chicago Shoe Exposition 
January 5 to 10, Palmer House, Room 639. 
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Bigger Profits for Scholl Dealers 
in 1920 


Next year the Scholl National Advertising will be CONCENTRATED in magazines 


of largest and most influential circulation. WE will use large space continually in 











These magazines reach millions of readers in every ever before been accomplished in this or any similar 
city, town and hamlet in the country, including YOUR line. 


comme ae pe ig seca fp oe 9 meee These Advertising Helps will bring the final Tie-up- 
touch to our National Advertising and will bring cus- 


to interest them. Whether you or your competitor nish, eh aaitindalie, senmaliivs Gabenaah tebe 
6 a at . . : 
profits by this interest depends on your enterprise in your store READY TO BUY. 


associating your store with this National Advertising. 
, Grasp this guarantee of greater business in 1920! 
HOW YOU CAN USE THIS ADVERTISING Don’t pass on the opportunity to your competitor! 
TO MAKE MORE MONEY. Decide NOW! 


We are putting every effort into making our Window Send for details of our Special FREE COURSE 
Trims, Counter Cards, Monthly Sérvice, Tie-up Adver- in Practipedics, The Science of Foot Comfort. 


tising, Electros, and all our other business builders for Send for list of our available dealer Helps that 
next year reach a higher level of Sales Value than has HELP. 


The Scholl Mfg. Co. 


339 Broadway, New York 
London 


213 W. Schiller St., Chicago, Ill. 
Toronto 
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TRY IT! 


At-Last-A Creme Dressing is made 
from oils that really preserve leather 
and will increase your dressing profits 
if you will give ita chance. Try it. 


BOOSTERS 


At-Last-A Creme Dressing users are all boosters, 
lenilt and boosters bring business to your store. We are 

AT-LAST-A m Six if f the sole manufacturers of this high grade dressing 
QUALITY Leather so much in demand by particular people. At-Last-A 


‘ Reo yell : ih ' is different from ordinary dressing. Let us prove it. 
ave odor “hepweae 

AT-LAST-A_ Dry Eras | RE eee Eee OE $24.00 
CLEANSER is non- Kd At your jobbers, or write direct to 

explosive, and i 


gly clam oven | iy THE F. B. HIGGINS CO. 


thing. 
AURORA, ILL. 








j 


My 
| 
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| HUBTIP” Soar” SHOE LACES | 








{ 


IAA 





rewidair a F x ¢ 
Made of fast color loraid, will wear twice a ) 


APPEAL TO THE CUSTOMER WHO NEEDS SHOE LACES 
THAT NEVER LOSE THEIR TIPS 
THAT NEVER FRAY OUT 


HUBTIPS BEING MADE OF BEST BRAID WILL 
OUTWEAR SEVERAL PAIRS OF THE ORDINARY 


s or Men’s Men’s Women’s or Men’s 
a ro. Strings. ....$2.20 36 in. per gro. Strings. ....$2.75 45 in. per gro. Strings... . . $3.25 
. a 2.40 oS Ti ache Sela, ele he 


en's 63 in. per gro. Strings... 4.05] = G@ ASSORTMENT CABINET] D ASSORTMENT CABINET 
re 


4.45 
36 pair 36in........ 18 pair 36 in. nes 
9 ee ‘. 18 


F ASSORTMENT CABINET 24 a én 
24 Pe ag eres ois }88.00 is * . be bh 54 gh OE Te 


ae ate ee 
A ASSORTMENT CABINET 
E ASSORTMENT CABINET] 56 pair 36 in......... ORDER A TRIAL CABINET 














al the Oe “ “ it with 
36 as esc $8808] 18 8s Perc esas COUNTER DISPLAY EASEL 


| FRANK W. WHITCHER CO.--Mfrs.--Boston and Chicago, U. S.A. 
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TWO BIG 
SPECIALS! 


Special quality — special prices — special values / 
Here are two shoes that cannot be equalled any- 
where for the price! Full stock on hand —imme- 
diate shipments assured. Read the descriptions. 


<n Special No. 1! ema oo 


No. 4027... Women’s fine black Brazillian kid 
lace boot, imitation stitched tip, strong flexible 


leather sole, McKay sewed, Louis 6 ws 
heel. D and E widths. Sizes 4-614, 5: 


4-7, 3144-8, 4-8. Price per pair.... 
No. 4028. Same as above, low heel, same price. 











pa Special NO. 2 


No. 4025. Women’s boot, patent chrome, long 
vamp, dull kid top, lace, flexible leather out- 
sole, McKay sewed, Armstrong cork insole, 
Louis heel. Widths D and E. 5 50 
Sizes 3-7, 4-7, 314-8, 4-8. Price 5: 
per pair 











_ Place your orders for the;above NOW! Such ex- 
ceptional buys are unusual! They afford re-selling 
at a good. profit. In stockh—quick delivery. 


HAMTON SHOE (0. 


(incoRPORATED) 
26 S. Wells Street , 
CHICAGO MP — No. 4025 
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“hose totally different shoes “== ) 


Women’s 


Brogue Oxfords 


IN al 


Stock No. 2, Goodyeur 
Calf 
a fel, Hav 


Vogel's Russia 
ater one 12-8 inch 
vily Perforated. er00 


am No. i, ae, as above 
Ptister & Me 's Black Calf. Widthe 
A to D. Price $7.00 


BLUESTEIN BROS. 


173 Summer St. Boston, Mass. 


= 5 
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reputation has been 
made for our American 
, Glazed Kid of which we 


ppt oy Ry 5 
than to obtain one, but by un- 


varying ards manu- 
facture it can be done. We 
keep quality high. 
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$1.50 Less 2% 10 days 
Sizes 214-8, Immediate Shipment 
Red and Tan $1.75 
Send us your orders. Dept. X. 


THE BAKER SHOE CO. 


280 River St., Haverhill, Mass. 
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‘Welt 
for Women 


WELCH, MOSS & FEEHAN CO. 


HAVERHILL, MASS. 




















IN STOCK 


on the floor ready to ship 


FINEST QUALITY WELTS 


No. 1052 (Made by Cotter Shoe Com- 
pany) Patent Vamp, Mat Kid Top, 
eather Louis Heel, A-D $5.75 
_ 1561 _—— by P. J. Harney Shoe 
- my Brown hye Plain Toe, 
ee er #. Heel, A-D $8. 
Same in Military Heel 


EIGNER SHOE COMPANY 
173 Summer St., _ BOSTON 





























We Still Have Some of the 


SUPREME QUALITY 
SHOES FOR MEN 


Announced in our advertisement of December 6th. 
They are high grade—proper style—welts—specially 
priced—as welintend specializing on unbranded = vend 


Write for details. 


LANDE-RUTKIN SHOE CO. 


104 READE ST., NEW YORK, N. Y. 














Pee ee eee cere re ts 


“Say It With Flowers” 


UN. FISHELSON & SON & 


THE COPLEY FLORIST 
14 Huntington Avenue, Boston, Massachusetts 


Official Florist of Shoe and Leather Fairs 
since the Fairs have started in Boston 


PHONES—71671 BACK BAY 5069 BACK BAY 


PIERCE BUILDING 


e 
% 




















Coburn 


Trolley Ladders 


are simple, efficient, inexpen- 
sive, saving time in eales e ort. 


Get estimates—send us a rough 
sketch of your store interior, 
showing shelves to be reached 
and let us tell you the cost. 


Catalogue on request. 


Coburn Trolley Track Mfg. Co. 
HOLYOKE, MASS. 
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Theres nothing like the com- 
fort of an old shoe. — It can be 
made as good as new in ap- 
pearance and wear when re- 

made by Goodyear machinery. 


Just as no bench-made shoe has that fine appearance and even workmanship of the Good- 
year machinery-made shoes, so no repair job done by hand can compete with shoes re- 
paired by Goodyear Shoe Repairing Machinery. 

It is economy that goes with all the elements of good dressing to have shoes repaired by 
Goodyear Machinery. ‘Thousands of these machines are in operation, giving a service 
to wearers of shoes that brings a most profitable business to the shoe dealer. 


Write for complete plans of how easy it is to obtain the Goodyear Shoe Repairing Outfit 
pictured here. 


United Shoe Repairing Machine Company 


4 ALBANY STREET, BOSTON, MASS. 


BRANCHES: 
30 Euclid Arcade 18 So. Market Street 1423 Olive Street 708 Broadway 37 Warren Street 124 Main Street 
Cleveland Chicago St. Louis Cincinnati New York Johnson City, N. Y. 
93 Centre Street 145 Essex Street 87 Main Street 258 Fourth Street 619 Mission Street 236 No. High Street 
Haverhill Auburn, Me. Milwaukee San Francisco Columbus, Ohio 


ton 
130 Mill Street 221 No. 13th Street 16 No. 2d Street 306 Broad Street 11 Florence Street 216 Chartres Street 
Rochester Philadelphia Harrisburg, Pa. Lynn Marlboro New Orleans 
301 American Casualty Bldg., Reading, Pa. 

















Red Cross Christmas Seals Are Conquering Tuberculosis 








84 














N the making of 
COTERO Spats 


maximum care 


i and skill are em- 
‘ ployed and the finest 
] materials used. 


i} These spats are the 
| last word in Style- 
| Elegance—made to 
H] meet every de- 

f} mand of your 

| most critical. 

b customers. 


No. 140 (as illustrated) 
Price $15.50 per doz. 


The only no buckle boot top 
worked out in felt 
NOW IN STOCK— in following 
colors: Castor, Fawn, Taupe, Brown 
and Beaver. Wire your order at 
once. 





“Also makers of the famous Cotero Tongue Pad— 
the one that sticks to the tongue. 





OTERO CUSHION) 


Scranton, Pa. 


BuN 


“ 


M3. 2 SM eee OS 
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To All Visitors to the National Shoe 
Retailers’ Convention at Boston 


We extend a hearty greeting,—and suggest 
that your stay in the Hub will only be com- 
plete with a visit to the wonder-working 
Shoe Recoloring Plant at 


157;KINGSTON STREET 


There you may see for yourself, the actual 
PROFIT .POSSIBILITIES for YOU | in a 
few of our stunts such as 


RECOLORING 
Buck to Leather finish—Black or Brown. 
Faded or Discolored Shoes to latest fashion- 
able shades. 
Light Yellows to Cordovan shades. 
Buck or Leather Tops to match Vamps. 


We have been serving the best stores in the 
country. It will surely interest YOU. 


Welcome at any time. 


Albany Shoe Repairing Company 


RECOLORING DEPARTMENT 




















OTEL 
IMPERIAL 


Broadway at 32nd Street 
NEW YORK 


i 
aN 














Recognized Headquarters for 
the Shoe Trade 


Within easy reach of all offices 
of manufacturers and distribu- 
tors, convenient for the visit- 
ing buyer. In the heart of the 
central retail district—con- 
venient for the visiting repre- 
sentative 
and 

in itself a meeting place of 
members of the trade. 


First Class Service in Rooms or Restau- 
rants, and Moderate in Charges 


Midway Between Both Railroad 
Terminals 
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A A 2 eR 


SPARTAN FOOTWEAR 


“FOR GIRLS’’ 


The very best for the price is none too good 
for you. Spartan Shoes at our price are 
economical to the consumer, profit-paying to 
you and mutually satisfactory . 

ORDERS FILLED DAY RECEIVED 


99 Last 


Gun Metal, High Cut, Lace, BA CON -ROLLIN S Brown Lotus, High Cut, Lace, 


McKay Welt, 98 Last. McKay Welt. 
24-1, BE $ 24-7, B-E.. $6.00 
1134-2, C-E, 94 Last... $4.25 Tite 94 Last, C-E..:-$5 

834-11, Spring Heel, D-E.$3.75 836-11, Spring Heel, D-E.$4.50 


Style 543 
Growing Girls’, as 545, except Successor to George F. Daniels Corp. Growing ae oot us, except 
last. 


made on 99 last. LYNN, M ASS. made on 99 


2 a oa 6 FR 






































WARM FEET 





Comfort 


ALL WOOL FELT CHEMICAL 











“The Dayton’’ Foot-Warmer Insoles 
MAKE A DIFFERENCE AT THE END OF THE DAY 


Besides the unsurpassable quality of these foot- will be especially pleased with the comfort obtained 
warmer insoles, they are guaranteed to keep the feet through the use of a pair of “The Dayton” Foot- 
warm and dry, thus producing Health and Comfort. warmer Insoles. 


Those working out-of-doors during the wintry weather They fit any shoe, both men’s and women’s. 


DAYTON INSOLE CO. - 123 Mill Street - DAYTON, OHIO 






































Ready to Ship— 


Act At Once—Telegraph If Necessary 





9124—BLACK ARISTO KID, welt, full grain innersole, 
Wingfoot rubber heel attached, D, E and EE—6-11, $5.25 


The L. B. Schindler Shoe Co. 


99 Duane Street New York City 


20 Cases Left On the Floor!! | 














Elite Samples Are Convincing 
Buyers Everywhere. 














The orders we are receiving daily are indicative of the 
delight buyers findin ELITE SPATS after a careful 
study of the line. 


We have samples ready to send for inspection im- 
mediately upon receipt of requests. Write ioday. 


In felt, 10-button $13.00 a dozen. 
12-button, $14.50 a dozen. 


Box-cloth from $24.00 a dozen up, all colors. 
Men’s felt 5-button, $11.00 a dozen. 
Men’s kersey 5-button, $17.00 a dozen up. 


BROOKLYN SLIPPER CO. 


409 Osborn Street, Brooklyn, N. Y. 
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“‘OH”’ HOWhite 
BAG POWDER 


The Instant Cleaner 
for White Shoes! 


A white shoe 
cleaner that will 
actually clean! 





No liquid to spill—easily packed in hand- 
bag when traveling, always clean and 
available and invariably gives satisfactory 
results. 


Get Oh HOWhite on sale. 
little profit maker. 


In stock for immediate delivery. 
Jobbers Write for Prices 


EDW. H. JOHNSON MFG. CO. 
115 Washington St. Trenton, N. J. 


It’s a great 
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Rent an ELLIOTT 


Maintenance 
Service is the 
result of years of 















experience. 
It will fit your 
needs best. 
Or 
Ever 
If you aiiens 
prefer made in 
to own a Button 
 crgomegg Attaching 
~ = Machines 
ELLIOTT § isin the 
ELLIOTT 


Ask Your Jobber for 
The Elliott Plan 
or write us. 


ELLIOTT MACHINE CO. -~- Grand Rapids, Mich. 
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SMITHRBRISCOE SM 


We make either of the above models in boots also. 


Unmistakable Character and Quality 


PEOPLE who see and handle SMITH- On the contrary, we always strive to 


BRISCOE shoes know at once that give our customers the benefit of favor- 


they will repay the cost. 
y pay "nine SN able purchases of leather and other 


WEAR 


. . 51 Vv 
Unmistakable quality and character are We aNd | a oe ae 
written plainly all over them. They Ww 
convince on sight. And they fulfill the 


such. 


conviction. Lt 4 ; ? 
a You will be interested — yes, very 


This does not mean that SMITH-BRISCOE interested in the Smith-Briscoe line. 


shoes are extraordinarily high priced. When may we show you? 


Smith-Briscoe Shoe Co., Inc. 


Makers of Good Shoes for Men — 


LYNCHBURG VIRGINIA 









































| Soo 
TANNERY 


——— 


A combination tannage of fine 








character in color and black. 


POR shoe manufacturers desiring to 
produce a high grade, medium 


price shoe with assurance of deliveries 


on a reasonable price basis. 


Northwestern Leather Company 


14 SOUTH STREET 








BOSTON, MASS., 
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The Northwestern Leather Co., Boston, Mass., U.S.A. 
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<= Sterling 
oe Americans 
JAMES MONROE 


Born April 25,1758 -— Died July 4,183) 

A 

« Founder of the 
Monroe Doctrine 

SELL, 


The American Continent For American Peoples 


The sturdy patriotism of that Sterling American, James Monroe, twice President 
of the United States, lives and guides this country today in the vital principles of the 
‘‘Monroe Doctrine.” As soldier, diplomat and statesman, he left an indelible mark on 
the history of our land. His administration was known as “‘the era of good feeling and 
prosperity.”’ 

STERLING PATENT COLT AND STERLING PATENT KID TOLERATE 
NO RIVALS IN THE DOMAIN OF SHINY LEATHER. BY VIRTUE OF THEIR 
QUALITY, DURABILITY AND FINISH THEY ARE SUPREME. MANUFACTURERS 
AND RETAILERS OF SHOES WHO REALIZE THIS SUPERIORITY GAIN PRESTIGE 
AND PROFIT BY USE OF THESE SPLENDID STERLING LEATHERS. 


Stevliiy Golt SterliagG Kid 


BRISTOL PATENT LEATHER CO. BOSTON, MASS. 
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MERRY CHRISTMAS g 


AND 


HAPPY NEW YEAR 


FROM THE MANUFACTURERS OF 


“Constant Comfort” Shoes 


and thanks, too, for the ever increasing patronage that has made 
1919 a banner year in the production and distribution of Constant 
Comfort shoes. 


It has been our constant aim to produce the best line of BLACK 
KID TURNS IN THE WORLD, and it is pleasing to know that 
our policy of SPECIALIZING has met with the cordial indorse- 
ment of the trade. 


May the Christmas season be a happy one for you and yours! 





MEET US AT THE N. S. R. A. CONVENTION, 
BOSTON, JAN. 12-15. WE WILL BE THERE 
WITH “CONSTANT COMFORTS.” 


AULT-WILLIAMSON SHOE CO. 
BLACK TURN SPECIALISTS 


AUBURN MAINE 
Se fe Be 6 SG SS B56 


OMe Soccer se 
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Perfection Lines 
of 
Overgaiters 


The experience of over 30 years manufacturing Over- 
gaiters surely qualifies us to serve the best trade. Our 
lines are sold by the best dealers from Atlantic to 
Pacific in both United States and Canada. A trial will 
convince the most skeptical. We can meet your re- 
quirements in all styles and grades. 


IGA ACh Io Ie Ieee 
INO Iota ae se oe ge oe or or 


ee a _— = = os IMcI31c. 
1c IIc 


— = a a aes 
Ire 3c 3c 


WINOOSKI, 


Perfection Overgaiter Co., vermont 
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Style No. F-145 
Boys’ Blucher 


in Black or Brown 






Each Brown Shaping Last provides the exact 
space needed (at toe, ball, arch and heel) 
to correctly develop the physically perfect foot 
—and assures these advantages in every size 
of Buster Brown Shoes, from 2 to 16 years. 


The Pa As t 
e 
OS! Must Play. 


Shoes take their shape from the lasts upon which they ~~ —— 7 
are made. Unless the lasts are correctly shaped, the grow- A 7 Dy 
ing feet will suffer—now and in the future. , j ; 


The Brown Shaping Lasts have been perfected, in 
actual practice over a period of years, to give the correct 
shape to the inside of Buster Brown Shoes to insure the 
perfect development of the feet, for every age from 2 to 16. 


This means that the boy or girl who wears Buster 
Brown Shoes will have shapely, healthy feet—free from 
corns, bunions, twisted bones, broken arches, weak ankles. 

Buster Brown Shoes are made by skilled shoemakers, 
for durable service, from dependable leathers, and have 
Government standard oak-tanned soles. They. excel in fit 
—in wear—in style. 

Buster Brown Shoes are sold by good stores every- 
where at $4.00, $5.00, $6.00 and up, according to size and 
style—button, lace and. blucher models—in fashionable 
leathers—separate styles for boys and for girls. 

Write today for the free book, “Training the Growing 
Feet.” It a the facts you must know about the feet 
in order to keep your boy or girl physically fit. 


Brown Shoe Company | 


Manufacturers of White House Shoes for Men, 
Maxine Shoes for Women, Buster Brown Shoes for 
Boys and Girls, and Blue Ribbon Service Shoes. 


St. Louis, U. S. A. 


For Girls 
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This striking full page advertisement appeared in The Saturday Evening Post, Vecember 13, 1919, IN COLORS—it is one of a series 
that is creating public confidence in BUSTER BROWN SHOES and building good will for the merchants who are pushing their sale. 
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COAL SHORTAGE 


Affected Factory Working Schedules 
—AIl Restrictions Now Removed 


Working schedules of Milwaukee 
boot and shoe factories, as well as those 
in the interior, were seriously curtailed 
by the temporary restrictions imposed 
as the result of the acute shortage of 
coal, but with the settlement of the 
miners’ strike, relief was granted De- 
cember 15. For a time-the industry, 
together with all other producing ele- 
ments, was threatened with a complete 
ban. 

On December 8, when _ restric- 
tions became effective, every manu- 
facturing plant in Milwaukee closed 
down. Upon the protest of employers, 
the fuel administrator modified his 
orders, so that beginning December 9 
factories were on a 36-hour-a-week 
basis. Since Monday all restrictions 
are off. 

The Retail Trade 


Retail shoe merchants in common 
with other retail merchants and the de- 
partment stores also suffered by being 
restricted to a seven-hour day, but with 
a twelve-hour Saturday. For the time 
being, stores were not allowed to open 
before 10.30 a. m., and closed at 5.30 
p.m. On Saturdays, the hours were 
from 9 a.m. to 9 p.m., a concession 
secured by reason of the congestion due 
to the heavy shopping of the holiday 
season. 

By August H. Vogel 


In a published interview upon the 
settlement of the coal miners’ strike, 
August H. Vogel, of the Pfister & Vogel 
Leather Co., Milwaukee, said: “I am 
very glad of the settlement and am 
heartily in favor of the plan upon which 
it was reached. This should have been 
adopted at the start. The tanning in- 
dustry here is in a very embarrassing 
position. We did not soak a hide after 
December 3, which will be felt through 
the plant.” 





Manufacturing, 











The Ban Lifted 


Announcement made on December 13 
that after Monday all restrictions on 
factories, stores and office buildings 
were removed was hailed with delight 
by all elements of the boot and shoe in- 
dustry, and was no less welcome to all 
people. Every effort is now being made 
to make up to the best possible degree 
the loss occasioned by the full week’s 
sharp curtailment of all operations. 


WOMEN LABOR SHORTAGE 


Girls Prefer Housework to Factory 


Boot and shoe factories, hosiery 
plants and other industries which em- 
ploy female labor extensively are com- 
plaining at the growing shortage of such 
help. Girls, who a few years ago 
flocked to the factories attracted by 
high salaries, appear to be returning to 
the former labor in the homes and to 
day work. This is demonstrated by 
the relief reported by households in the 
matter of procuring girls. The State 
Employment Bureau says Milwaukee 
factories entered twenty times as many 
calls for girl workers in November than 
in the same month of 1918. Last month 
only seventeen girls were placed through 
this channel, while a year ago, in No- 
vember, 400 were thus placed. 


REGULAR PRODUCTION 


Daily Output of 3,000 Expected Be- 
fore End of Year 


The new factory of the Menzies Shoe 
Company, a division of the Nunn, Bush 
& Weldon Shoe Co., Milwaukee, in 
Fond du Lac, Wis., has attained regular 
production. The first boot was cut 
December 2, J. O. Humbert, general 
superintendent, doing the honors. The 
fitting department commenced opera- 
tions on December 9. Before the end 
of the year the plant expects to be 
turning out 600 pairs of men’s shoes per 
day. Within six months an output of 
3,000 a day will be the rule. 


and Merchandisi Develop- 
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SUPERVISING REORGANIZATION 


Of Administrative Departments of 
Former Palma Shoe Company 


Miss J. L. Paulsen, secretary of the 
Davies Shoe Manufacturing Company 
of Racine, Wis., spent two weeks at 
Waupun, Wis., to supervise the reorgan- 
ization of the administrative depart- 
ments of the former Palma Shoe Com- 
pany under the new ownership by the 
Davies Company. Important changes 
have been made in the operating staff, 
some of the department heads of the 
main factory at Racine being trans- 
ferred to the new branch. 


EDMONDS SHOE COMPANY 


New Factory Expected Ready for 
Occupancy 


The Edmonds Shoe Company, Mil- 
waukee, is making good progress in the 
erection of its new “‘Foot-Fitter’’ plant, 
despite the handicaps resulting from a 
spell of extremely low temperatures and 
heavy snowfalls in the last week or two. 
It is confidently hoped that the new 
factory will be ready for occupancy 
during the first ten days of January. 


FACTORY SUPERINTENDENTS’ 


Seventh Annual Banquet—Associa- 
tion Prominent Factor in Industry 


The seventh annual banquet and 
meeting of the Milwaukee Shoe Factory 
Superintendents and Foremen’s Asso- 
ciation, originally organized as the Mil- 
waukee Boot and Shoe Club, was held 
in the Gold room of the Hotel Wiscon- 
sin, December 6, and attracted the 
largest attendance in its existence, 
covers being laid for nearly 200, in- 
cluding members and guests. 

D. B. Smith, president of the associa- 
tion, presided as toastmaster, and re- 
viewing the steady growth of the organ- 
ization, said that it was organized in 
1913 with fifteen members, while today 
it has more than 100 members. — _ , 
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Where to Buy 


Women’s Shoes 

















PHILLIPS-CRAM CORP. 


Successors to 
NASON & PHILLIPS 
Makers of 


, . 
Women’s Turn Slippers 
276 River Street - Haverhill, Mass. 
Boston Office, 207 Essex Street 








The Westcott- 
Whitmore 
Company 

Syracuse, N. Y. 
SPECIALISTS IN 
Women’s Footwear 

Turns and 


IN STOCK 








COLLINS & STAPLES 
Makers of HAND TURNED 
: PUMPS 


Full Louis Heels 
Patent Leather and 
White Polar-Kloth 


Factory, 118 Phoenix Row 








Boston Office, 110 Lincoln St. HAVERHILL, MASS. 





WHITES THAT ARE WINNERS 
AN MIANY ’ WHITE SHOE NOVELTIES 


WW TURNS“ MAYS _| 


HARTMAN ETT) mae) lh 


HAVERHILL, MASS. 





The Line of 100 Styles 
of Comfort Shoes 
Juliets — Oxfords — Bals 
—Polish—Button—Theo 
Ties — Three Points— 
Gored Front Oxfords — 
Princesses—Sandals. etc. 
Women’s Flexible Welts 
and McKays, and Warm 
Lined — Men’s Slippers. 
TIMSON BROS., Inc. 
Boston, Mass. 








IMMEDIATE DELIVERIES 


Patent Leather Hand- 
Turned Seamless Opera 
Pumps, 17-8 Covered 


BARNETT SHOE CO. 








110-112 Summer St., Boston, Mass. 








Americas foremost 
FELT SLIPPER 





Tober - Saifer Shoe Co. 


NOVELTY BOOTS 
AND OXFORDS 


IN STOCK. Ready to Ship 
Write for Catalog 


1312 Washington Avenue, St. Louis, Mo. 
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Prominent Manufacturers Present 


Besides members of the association, 
there were present as guests the heads 
of some of the largest boot and shoe 
factories of the city, including: George 
R. Harsh, Harsh & Chapline Shoe Co.; 
W. G. Hansen, H. Weinbrenner Com- 
pany; Walter J. Booth, Weyenberg 
Shoe Manufacturing Company; George 
F. Mayer, F. Mayer Boot & Shoe Co.; 
Michael Zimmers, Kalt Zimmers Man- 
ufacturing Company; S. P. Bradley, 
Bradley & Metcalf Co.; William J. 
Muckle, Rich Shoe Company; A. P. 
Gilbert, Ogden Shoe Company; - Frank 
Ripple, Milwaukee Shoe Company, and 
others. 

The next meeting will be held durinz 
the last week in December and will con- 
sist of a round-table. discussion on 
Safety and Sanitation. 


OTTO A. HAASE 


Dies at Oshkosh—Prominent in 
Retail Shoe Trade 


Otto A. Haase, one of the most widely 
known shoe dealers of Wisconsin, died 
suddenly, December 12, of diabetic 
coma while in the Elks’ Club at Oshkosh, 
Wis., his home. Mr. Haase recently 
suffered a severe attack of blood poison- 
ing, but after physicians at a Chicago 
hospital performed a notable “army 
operation” on his foot, he was able to 
return home and was recovering rapidly 
when stricken by another ailment. Mr. 
Haase was a native of Wisconsin and 
reached the age of 57 years. He first 
opened a store in Oshkosh and later 
branched out at Green Bay and Mari- 
nette, Wis., his three stores being con- 
sidered among the largest and finest in 
the Northwest. 


DIRECTOR OF KIWANIS 


Stephen J. Brouwer Head of S. J. 
Brouwer Shoe Company 


Stephen J. Brouwer, head of the S. J. 
Brouwer Shoe Company, 322-324 
Grand Avenue, Milwaukee, was re- 
elected a director of the Kiwanis Club 
of Milwaukee at the annual meeting on 
December 10. Mr. Brouwer is a char- 
ter member. He recently attended the 
international convention of the 
Y. M. C. A. at Detroit as a delegate of 
the Milwaukee “Y,” in which organiza- 
tion he takes an especially: deep and 
sincere interest. 


Factory Notes 


The LaCrosse Boot & Shoe Manu- 
facturing Co., LaCrosse, Wis., has 
amended its corporate articles to pro- 
vide an increase in its capital stock 
from $75,000 to $300,000. 

The Pfister & Vogel Leather Co., 
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Milwaukee, has been granted a building 
permit to erect a one-story addition, 
150 x 300 feet, to its Menomonee tan- 
nery at Second and Virginia Streets. 
The cost of the building is given as 
$120,300. 


BADGER BRIEFS 


News in Shoe Stores—Here and 
There 


The Milwaukee store of the Regal 
Shoe Company, now located at 202 
Grand Avenue, will be transferred 
about March 1 to new and much larger 
quarters at 312 Grand Avenue, accord- 
ing to announcement made by Edward 
A. Bruhnke, local manager. While the 
present store confines its activities to 
men’s boots and shoes, Mr. Bruhnke 
says the new store will provide sufficient 
space to enlarge the line to embrace 
women’s and children’s footwear as well. 

J. G. Oberg, Merrill, Wis., has broker: 
ground for a new store building on 
Second Street, which is expected to be 
ready for his occupancy about February 
1 or 15. 

The Pettibone-Peabody Company, 
department store, Appleton, Wis., has 
made a change in buyers for the shoe 
section. Arthur F. Pierson has resigned 
after three years of service and is suc- 
ceeded by Leslie Martin, who has been 
connected with the Heckert Shoe Com- 
pany of Appleton for several years. 


A MILWAUKEE ENTERPRISE 


Roe Metal Sandal Company Manu- 
factures Unique Metal Sandal 


A new industry closely identified 
with the boot and shoe manufacturing 
and marketing trade has been estab- 
lished in Milwaukee, Wis., the ‘Quality 
First” market, to the rapid growth of 
which this constitutes an important 
contribution. 

It is the Roe Metal Sandal Company, 
which has been incorporated with a 
capital stock of $555,000 under the laws 
of Wisconsin, to manufacture a metal 
sandal designed for use with boots and 
shoes worn by miners and other workers 
the nature of whose occupation is par- 
ticularly severe on footwear. 

C. O. Roe, designer of the sandal, has 
been elected president of the new cor- 
poration, which has opened _head- 
quarters in the Mayer building at 280 
East Water Street. The other officers 
are: Vice-presidents, Fred J. Mayer 
and Adam J. Mayer; Secretary and 
Treasurer, George P. Mayer. These 
men are the principal officers and owners 
of the F. Mayer Boot & Shoe Co., but it 
is stated that the sandal company is a 
distinct -enterprise and not affiliated 
with the vast shoe producing interests 
of the Mayer Company. 
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Designed for War—Utilized for 
Peace 

Mr. Roe has been experimenting 
with the design for many years and 
about a year and a half ago was able to 
put the first completed articles to severe 
practical tests. While the idea of the 
design originated from the exacting 
needs of miners, loggers and timber- 
men, quarrymen, and men in similar 
trades, Mr. Roe applied it to the needs 
of army service in France, Belgium, 
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plated to prevent rusting. The sole is 
in four sections, with hinges, to allow for 
the natural bending of the foot. A 
metal tip protects the toe of the boot 
or shoe, and two straps are used to keep 
the sandal in position. The sole is 


-provided with spikes, as is the heel. 


The spikes are made separately and in- 
serted in holes cut through the soles and 
heels, being held in place by metal in- 
soles, one for each section. The spikes 
can easily be replaced when they are 


ROE METAL SANDAL FOR MINERS’ USE 


‘Note that hinges are properly placed to allow 
comfortable, easy action in walking 


Russia and other countries. Before it 
was possible to arrange for the quantity 
output necessary to meet requirements 
of immense armies in the field, the war 
came to an end. Since then Mr. Roe 
has devoted his attention to perfecting 
the design for peace time use. 


Made of Light Strong Steel 
The Roe metal sandal for army use 
was made of aluminum, to economize 
on weight, but the present design is 
made of light, strong steel, copper- 


worn down, giving the sandal proper an 
unusually long life. According to Mr. 
Roe, the sandal attached to the boot is 
considerably lighter than the ordinary 
boot made for miners’ and similar ex- 
treme service. 

The Roe sandal is now in production 
and is being marketed in quantities. 
For the present the manufacturing 
processes will be conducted under con- 
tract with metal working shops, but 
later it is planned to erect a complete 
factory in Milwaukee. 


Cincinnati 


THE RETAIL TRADE 


Normal Volume of Sales— Better 
Conditions After Strike Settlement 


After a period of slight dullness in the 
retail trade, there has been during the 
past week a noticeable change. Retail 
shoe merchants report a normal volume 
of sales for this time of the year.. Condi- 
tions existing among the large local 
industries, as a result of the shortage 
of the coal supply, have been such that 
a number of the city’s largest plants have 
cut down their production to one-half, 
and as a result, a considerably large 
number of workers have been tem- 
porarily out of work. This is not good 
for the shoe business. 

Before the coal miners’ strike was 
settled, the laboring class, with the 
possibility of a siege of idleness staring 


it in the face, showed no indication of 
wanting to pay out money for shoes un- 
less they were absolutely needed. The 
bad effects of this uncertainty brought 
about by the coal situation were not 
entirely without evidence among that 
portion of the consuming public in the 
higher circles of commercial life. This 
statement is given weight by the fact 
that the local merchants report that 
they noticed a general change in the 
mental attitude of the public as soon as 
the chances for a complete tie-up of the 
country’s industries were wiped out. 


Cold Weather Stimulates 


Severely cold weather also has been 
a great factor this week in causing 
the people to buy seasonable footwear. 
Men are buying. in large numbers, the 
heavy waterproof shoes for the street. 
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Women’s Shoes 

















HOUSE SLIPPERS 


In Stock 

Ladies’ 1-Strap Sandal 
PRICE, $2.25 

Less 2% 10 Days 

Shipments day or- 

der received. 

The Baker Shoe Co. 
280 River St. 


Turn Sole 
Haverhill, Mass. 


Sizes 24 to 8 








BULLETIN NO. 10 


Every trade advantage is 
possible to dealers buying 
the models of fine shoe- 
making we show. We can 
provide styles and work- 
manship at prices that 
make it “— to send orders 
our way woe Surel 
Any time. ite today 
L. 3CHAPIRG. SHOE to. 

73 South St., Boston, Mass. 








IN-STOCK 


Deliveries At Once 


Goodyear Welts, 9-inch Lace 
Boots, Hi ih and Low Heels. 
Black ii ta $6,10 
Selusted Stock 
Terms 2%-10-net 30 days. 


BARNETT SHOE CO. 


110-112 Summer St., Boston, Mass 











Where to Buy 


Children’s Shoes 














SOFT SOLES 


We make a 
giete Se -< of Soft “Sole 
aby S' 

Send a alee list. 
THE REYNOLDS SHOE 
& GLOVE CO. 

Se. W. Cor. 3d & Main Sts. 
Cincinnati, Ohie 








“ELAM”? 
Flexible First Step Turn Shoes 


For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 


Rochester, N. Y. 








Newcomb-Anderson Shoe Co. 
SOFT SOLES FOR 
JOBBERS ONLY 


Sold Up Solid to April, 1920 











SOFT SOLES 
A Wonderful Line for the 
Who 























Where toBuy 


Men’s Shoes 
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‘Zs A 
For Men nije 
Manufactured by 


La Crosse Boot and Shoe Mfg. Co. 
La Crosse, Wisconsin 








Stacy Adams Co. 
Manufacturers of 
MEN’S FINE 

SHOES 
BROCKTON, 























Gentlemen’s 


Shoes 


THE 
eltleton 


SHOE / A. E.Nettleton Co. 


SYRACUSE, N. Y. 
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TDBARRY C2 


Brockton. Mass. 
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STYLE and SERVICE 
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The rain, snow and sleet have lent great 
impetus to the sale of rubber footwear. 


CHRISTMAS BUSINESS 


Local Retail Shoe Stores Offer 
Attractive and Practical Gifts 


The Cincinnati shoe stores are going 
after their share of the Christmas 
business this year with greater vim than 
in years past. They have spent sums 
of money on elaborate window fixtures 
in order that they might get their 
deserved portion of the public’s at- 
tention during this holiday shopping 
season in which the newness of the 
Christmas gift displays is such a strong 
factor in attracting that attention. The 
local retail shoe merchants are also well 
stocked up this year with large and 
beautiful stocks of Christmas gifts 
appropriately found in a shoe store. 
Among these of course are large supplies 
of boudoir slippers put up in attractive 
cartons. Other gifts that are found in 
the shoe stores are fine colonial buckles, 
boot tops and hosiery of every nature. 


THE LAST LAP 


Of Preparation by Local Travelers 
for Big Fair 


The local traveling boys, members of 
the Cincinnati Association of the Na- 
tional Shoe Travelers, are lengthening 
their stride and quickening their step 
now that they are on the last lap of the 
preparation-work for the great shoe fair 
and double style show which will follow 
their annual convention here in Janu- 
ary. The final details are being taken 
care of with clock-like precision. At a 
meeting at the Sinton Hotel last 
Thursday President S. S. Fechheimer 
called for reports from each and every 
committee in connection both with the 
national shoe travelers’ convention and 
also the first semi-annual shoe fair. 
Every report indicated splendid work. 

The Cincinnati shoe travelers want 
to show the retail shoe merchants 
throughout the country the high-class 
nature of the footwear made by the 
Cincinnati shoe manufacturers. And 
at this shoe fair they will demonstrate 
to every merchant who attends just 
what processes each Cincinnati-made 
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shoe goes through before it comes out 
the highly finished product that it is. 


Art in Shoes 


The slogan ‘‘Art in Shoes” will ring 
loudly throughout every minute of the 
fair. The true meaning of this slogan 
will be brought out in its highest degree 
at the cabaret-banquet style show 
which will be put on the last night of 
the fair.. Retail shoe merchants will 
miss a healthy treat by not coming to 
Cincinnati January 8, 9, and 10. 


JOINT LUNCHEON 


Local Shoe Manufacturers and 
Cincinnati National Shoe Travelers 


The Cincinnati shoe manufacturers 
were invited to attend a _ joint 
luncheon with the members of the Cin- 
cinnati Association of National Shoe 
Travelers, held at the Sinton Hotel 
next Thursday, December 18. The 
purpose of this luncheon was to bring 
about a closer relation between the 
travelers and manufacturers of Cin- 
cinnati contingent with the plans and 
purposes of the travelers in fostering 
the first shoe fair and style show to be 
held in this city. The high grade of 
the footwear produced by this market 
warrants the insititution of concerted 
effort on the part of the local manu- 
facturers to place the merits of Cin- 
cinnati as a market before the eyes of 
the retailers the country over. 

The local manufacturers are backing 
the local travelers one hundred per 
cent strong in the forthcoming shoe 


fair. 
CINCINNATI SPIRIT 


P. Sullivan & Co. Advertising for 
**Shoe Artisans’”’ 


In keeping with the spirit that pre- 
vails in this market, which is the result 
of the high standards set for the foot- 
wear made here, and which has been the 
means of putting the average shoe- 
maker on a higher plane, P. Sullivan 
& Co., have ceased to advertise for shoe- 
workers or shoe-makers, but are now 
using the words “Shoe Artisans” in 
their want ads. This company instils 
the element of personal pride in each 
and every one of its workmen. 


Brockton 


GOLDEN WEDDING 


Preston B. Keith Celebrates Fifty 
Years of Married Life 


On December 8, Mr. and Mrs. Pres- 
ton B. Keith celebrated, at their home 
in this city, the 50th anniversary of 
their marriage. An interesting feature 


in this event was the fact that Mr. and 
Mrs. Keith received their guests in the 
same room it which they were married 
fifty years ago. There was an attend- 
ance of about 300, including numerous 
out-of-town guests, and many congratu- 
latory telegrams received. 

Mr. and Mrs. Keith are both in the 





Dec. 20, 1919 


best of health and bid fair to enjoy many 
more years of happy wedded life. 


A Short History 


Preston B. Keith was born in North 
Bridgewater, now Brockton, in 1847, 
and is a descendant of a family which 
had lived in this locality for more than 
acentury. Asa young man, he learned 
the shoe business with Martin L. Keith, 





PRESTON B. KEITH 
President of the Preston B. Keith Shoe 
Company 


who was then a prominent manufac- 
turer in North Bridgewater. In 1871 
he began the manufacture of shoes in 
this place. The business steadily grew 
and in 1878 Mr. Keith built the present 
plant on Rutland Square in the Cam- 
pello district of Brockton. When he 
began business there was very little 
machinery used and the output was 
about 200 pairs of shoes daily. The 
present factory is one of the largest in 
New England, the product being na- 
tionally known under the name of 
*Keith’s Konquerors,” a high grade 
line of men’s and women’s footwear. 
Mr. Keith has been prominent in city 
affairs having served two years on the 


board of aldermen. He was an incor- 
porator of the Home National Bank of 
this city and for many years served as 
its president. He was one of the origi- 
nators of the horse car street railway in 
Brockton of which he was a director. 
He is a member of the Board of Direc- 
tors of the Brockton Shoe Manufac- 
turers’ Association and is active in 
Y. M.C. A. work in Massachusetts. 
For many years he served as state 
treasurer of the Y. M. C. A. in Massa- 
chusetts and Rhode Island. 


A $3,000,000 Payroll 


As an illustration of the magnitude 
of the shoe manufacturing business con- 
ducted by George E. Keith Company 
in this city, it is of interest to note that 
during the past year this concern paid 
out to the operatives of its Brockton 
plant approximately $3,000,000. The 
principal part of this large sum went 
into circulation in Brockton and its 
immediate vicinity. 


ROBERT W. MARSHALL 


Associated with Coleman-Roberts 
Shoe Company, South Boston 


Coleman-Roberts Shoe Company is 
the title of a new concern, with factory 
in South Boston, with which Robert W. 
Marshall, formerly of Brockton, is asso- 
ciated. Other members of the concern 
are: Coleman Hands and Louis Gutter- 
man. The concern is specializing on 
one line of high grade shoes for men. 
Mr. Marshall has represented, as a 
traveling salesman, several Brockton 
concerns. 


FIRST ISSUE OFFERED 


By E. E. Taylor Company of $1,200,- 
000 Preferred Stock 


E. E. ‘Taylor Company, with fac- 
tories in Brockton, New Bedford, Mass., 
and Nashua, N. H., is offering a new 
issue of $1,200,000 per cent cumulative 
first preferred stock. The business of 
this concern has shown a steady and 
substantial growth during ‘the past 
twenty-three years from a two million 
dollar yearly business in 1896 to a 
twelve million dollar business in 1919. 


Haverhill 


SHOES ON RUNWAY 


Footwear Being Made for Attractive 
Display 

Haverhill shoe manufacturers will be 

well represented on the runway at the 

Style Show of the National Shoe Re- 

tailers’ Association. Attractive styles 

of women’s footwear are being made to 


be shown on the feet of the girl models 
who will parade up and down the run- 
way before the admiring gaze of the 
convention delegates and _ visitors. 
Shoe merchants who attend this conven- 
tion will thus have an opportunity of 
having brought before their eyes the 
newest and most attractive styles for 
the coming year and thus get first-hand 
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Where toBuy 


Standard Shoe Materials 

















GUARANTEED 
HUB TWO YEARS 


GORE Hub Gore means Quality and 
A Service, because the Best of 
Materials and Highest Skilled 

Labor are Used 
BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 











Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 
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TANDARD KID 
TRUE TO ITS NAME 
IT’S STANDARDIZED 


Standard Kid Mfg. Co. 
207 South St., Boston, Mass. 











The One 
Waterproof 
Leather That 
Takes and Re- 
tains a Polish 
Creese & Cook Co. %3 Sut Street 


Tanneries at Danversport 








Manufacturers of 


Exclusively 
Fine Calfskins 
HUNT-RANKIN 


LEATHER CO. 
BOSTON MASS. 














Where to Buy 


Shoes at Auction 

















HENRY LILLY CO. 


88-90 Reade St. New York 


Sell Shoes by Auction 
Every Wednesday and Friday 
































Where to Buy 


Engraving and Printing 




















ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone Beach 4960—4961 
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COLOR PRINTING 


DESIGNING 


CATALOGUES 


Telephone Main 3408 


HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 
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| Where to Buy 


Shoe Polishes 














The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Ine. 


67-69 Murray St. 
New York 























Where toBuy 


Rubber Footwear 
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information which will be invaluable in 
their buying for the coming season. In 
this regard Haverhill will be right at the 
front maintaining its high reputation 
for original and artistic, as well as prac- 
tical styles in women’s footwear. 


NEW FACTORY BUILDING 


Eight Story Structure to Be Occu- 
pied in Early Spring 


The eight story structure on Essex 
Street, now being completed by The 
Essex Associates, is finished as regards 
walls and windows. Work will now be- 
gin on the inside fittings. The build- 
ing, which is one of the largest factory 
structures in this city, will be ready for 
occupancy in the early Spring. Manu- 
facturing concerns leasing space in the 
building are: E. & M. C. Witherell, a 
new shoe manufacturing house; John H. 
Cross, Inc., which will remove from 
River Street; and United Last Company. 


CAR BARNS 


As Factories—Old Buildings Being 
Used for That Purpose 


Indicating the need of factory accom- 
modations in Haverhill and vicinity is 
the work now being done in converting 
car barns on the outskirts of the city 
into factory building. These struc- 


BIG DELEGATION 


To Boston 1920 Convention from 
Northern Ohio 


Arrangements are being made for the 
sending of a large delegation of shoe 
men from Northern Ohio to the annual 
convention of the industry in Boston 
next week. As the time for holding the 
gathering approaches, interest in the 
convention in Northern Ohio increases, 
according to all visible manifestations. 
Merchants, wholesalers, retail shoe 
merchants and others in the industry 
are asking questions, looking up time- 
tables, gathering data on places of 
historical interest in and around Bos- 
ton, and jotting down questions that 
they want to get information on while 
they are at the convention. 


Special Car 


A special car will be reserved for the 
convenience of the delegates, but busi- 
ness conditions will prevent all of the 
men and women who will attend the 
convention from riding in the special 
car. These persons will start out to suit 
their own convenience and when the 
roll of Northera Ohioans at the con- 














Cleveland 
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tures, formerly owned by local street 
railway interests, will soon be occupied 
by wood heel and other manufacturing 
concerns. One of the remodeled build- 
ings is now practically completed. 
Others will follow. 





TO INCREASE PRODUCTION 


Local McKay Shoe Manufacturer 
.Plans for Additional Output 


Max Farber, Inc., manufacturers of 
women’s McKay shoes, with factory on 
Wingate Street, is installing a new line 
of machinery to increase the production 
to 1200 pairs daily. The local office 
of the United Shoe Machinery Company 
is co-operating with the concern in the 
plans for this increase. 


FACTORY SUPERINTENDENT 


Charles Roberts, Well Known Man, 
Takes New Position 


Charles Roberts of this city, who has 
had extended experience in factory 
superintendency, has taken the position 
of superintendent at the Wingate Shoe 
Company’sfactory. William E. Batey, 
formerly of Haverhill, has been ap- 
pointed manager of the Canaan Shoe 
Company, Salem, N. H., a plant opera- 
ted in the interests of the Wingate Shoe 
Company. 





vention is called it is expected to show a 
much larger number than usually 
attends such gatherings. 


BUSINESS GOOD 


1919 Has Been an Unusually Pros- 
perous Year 


The year has been an unusually 
prosperous one for those in the retail 
end of the game, at least. Business has 
been exceptionally good, and the pros- 
pects are not obscured by any dark 
clouds. As time passes, worries about 
prices have passed with the realization 
that a close application to business, 
square dealing and good treatment of 
customers will keep the establishment 
going until the inevitable readjustment 
comes. 


CHRISTMAS BUYING 


A Variety Noted in Types of Shoes 
Purchased 


Buying for Christmas has opened in 
this city and the volume of sales has 
fulfilled the expectations of merchants, 
who bought heavily in anticipation of a 
Christmas shopping period that would 
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sweep aside all previous records for 
financial transactions. 

The same variety of buying that 
characterized the trade in the earlier 
months of the year is now present. 
Variety of styles is what the women 
desire and they are getting them. Mer- 
chants just now are pushing the shoes 
that fit in with the annual Yuletide 
buying. 


At Kirkpatrick-Beers 


The Kirkpatrick-Beers Company, 
1115 Euclid Avenue, is calling the at- 
tention of their trade to ‘“Fashion’s 
Foremost Tie,” the “‘Virginia’’—a one 
or two-eyelet tie in satin and suede. 
Smart buckles to match the prettiest 
gown also are being exhibited. 
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At The Ames Company’s 

The Ames Company, 240-48 Euclid 
Avenue, is reported to be enjoying a 
big rush of business on new suede boots 
in “photo” brown and jet black. In 
this store it is reported that the big de- 
mand for novelties for Christmas is 
surprising. 


At Higbee Company’s 

At the Higbee Company’s, Euclid 
Avenue, they are not satisfied that the 
demand for low shoes has been satisfied, 
aad the company is having a run on tan 
oxfords. They are shown in the newer 
shades of tan with Cuban or low heels, 
welt soles and straight perforated tips; 
they are said to be the smartest thing 
for sport or street wear. 


Columbus 


RETAIL TRADE 


Good in Every Locality—Stores in 
Holiday Dress 


Trade among the local retailers con- 
tinues good in every locality. Retail 
shoe merchants report that patent 
leathers are gaining in popularity, more 
especially in the two-toned effect. The 
bulk of the demand still continues to be 
for the brown and black kid, with 
Louis heels predominating. 

Down-town retail stores are filled 
with the holiday spirit. A visit to the 
retail shoe merchants of Columbus im- 
presses the public with their ability to 
take care of the ever increasing holiday 
trade. For several years past the holiday 
trade never really amounted to much 
until about two weeks before Christ- 
mas, but now, as one prominent retail 
shoe merchant stated, “the bulk of 
holiday shopping is over two weeks 
before Christmas.” 


AT SPECIAL MEETING 


Ohio Valley Retail Shoe Merchants 
Name Convention Committee 


A special meeting of the retail shoe 
merchants of Columbus was held at the 
New Southern Hotel the last part of 
November to name committees for the 
annual convention of the Ohio Valley 
Retail Shoe Dealers’ Association, which 
will be held ia this city, March 1, 2 and 
3. Headquarters will again be at the 
New Southern Hotel, where ample 
space has been arranged. These com- 
mittees were approved at the regular 
meeting of the Columbus Shoe Club 
and were told that nothing less than 
the biggest and best convention ever 
held by this association would satisfy 
the members of this body. 


John J. Baird of the A. E. Pitts Shoe 
Company is chairman of the Convention 
Committee. Thomas H. Seibert of the 
F. & R. Lazarus & Co. is general 
chairman. 

Members of the Finance Committee 
are: Geo. H. Hackenberg, chairman; 
Louis Bamberger and R. C. Dunlap. 
Other committees are as follows: En- 
tertainment—V. C. Wene, chairman; 
F. C. Donahue, John P. Adamson, A. 
V. Holbrook and C. H. Ford. 

Program and banquet—T. H. Sei- 
bert, chairman; Seatoa Alexander, V. C. 
Wene, R. C. Bates, R. Mahanna, Frank 
Evans, John B. Murphy and F. C. 
Donahue. 

Press and publicity—L. J. Bergman, 
chairman; Dr. Chas. Spatz, George 
Parker and A. E. Pitts. 

Display booth committee—Louis 
Bamberger, chairman; T. H. Seibert, 
Harry Zavits, John C. Lynch, R. C. 
Dunlap and H. C. Greiner. 

Local publicity—R. C. Dunlap, chair- 
man; B. M. Huff and Joseph Stewart. 

Hotel registration—William Reichel, 
chairman; W. A. Schwartz, Thomas 
Gray, Louis Bamberger, J. B. Willar, 
G. Ress, William Russell, F. T. Ted- 
row, Roy Blazer and E. Burbage. 

Registration, badges and credentials 
—Henry Hageman, chairman; Charles 
Seidenfeld, Harvey Geis and J. J. 
Henry. 

Sergeants-at-arms—W. E. Harding, 
D. N. McDowell, W. E. Hast and E. A. 
Scheiderlein. 


RECEPTION COMMITTEE 


Of State Convention at Columbus, 
March 1-3 


Reception committee—J. M. Ryan, 
chairman; W. M. Russell, C. G. Ebert, 
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Fox 2-Ply Shoe 
Tongue Pad 


ees one having 
2-ply Feature. 


Made Exclusively by 


THE FEDERAL OVERGAITER CO. 


16-18-20 E. 12th St., New York, N. Y. 
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Accounts of Shoe and Leather Firms Solicited 


41 BEDFORD STREET, BOSTON 











ATTENTION MR. SHOE MERCHANT! 
BIG PROFITS IN THIS! 
Let us recolor your faded or off colored shoes 
co nena Saenirorete and permanent cordovan 
Write us for full information. Send pair for 
“show me” demonstration. It will pay you! 
ALBANY SHOE REPAIRING CO. 
Recoloring ene, 157 Kingston St. 
oston, Mass. 





anufacturer 
OF QUALITY BUCKLES 
FOR THE SHOE TRAD 
Exclusive ~ designs ~ High Grade 
D. W. COULTAS CO. 








T. W. quae. Pres. 
. G. DONALD, aie Fee 
F. E. JONES, Treas. 


F. E. JONES COMPANY 


coors MAT KID 


95 South Street, Boston 
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| L. ALTERSON &' CO. tant 


PHONE GREELEY GOG 


| 162 W 54: St., New York City N.Y. | 
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TRADE MARK 


REEL OUTFIT 
PATENT PENDING 
BRAID ON THE REEL 
MANUFACTURED BY 
H. W. RAMSAY & COMPANY 
77 BEDFORD STREET, BOSTON, MASS 
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Where to Buy 


Men’s Shoes 




















THE “TQQUGAS” SHOE 


BETTER THAN THE BEST 


Strenghten your line with the fast-selling 
men’s welts we can send you. In stock. 
Made to order. 


GEO. N. TOUGAS SHOE CO. 
161S St., Bost 











Men’s Welts 


UNBRANDED UNION MADE 


IN STOCK 
DIAMOND SHOE CO. 


The Sh Factory 
Above the ‘Mark Brockton 





Salesroom 
New York, N. ¥. 











Where toBuy 


Men’s, Women’s and Children’s Shoes 

















Tredlite Steppers 
for Boys and Girls 
GUARANTEED 
FOR 75 DAYS 
Write for Particulars 
HenryKleine & Ce. 


Chicago 











AShoe for Boys 
That Wears 


Marston & Tapley Ce. 
DANVERS, MASS. 

















IN STOCK — Specialties in 


Women’s, Misses’ and Children’s 
Shoes, Slippers, Spats, etc. 








ELIAS BERLOW 


Shoe Exporter 
108-110 Duane St., New York, N.Y. 


Cable “‘Bershu” 
We Will Handle Your Foreign Business 











SPO TET 


Popular Priced and Good Style 
McKAY SHOES for Little People. 
IN STOCK 


Write F. W. HAHN CO., Rochester, N. Y. 








H. C. Greiner, Stanley Johnson, J. P. 
Tohunter, W. P. Wimmer, A. W. Bern- 
hard, W. A. Schwartz, A. F. Lederer, 
J. B. Willar, T. R. McGill, J. A. Weber, 
E. T. Tedrow, Thomas Gray, Oscar 
Berman, J. P. Masters, E. Mechling, 
G. Resse, B. M. Huff, George A. Park- 
er, E. A. Scheiderlein, Sherman John- 
son, C. C. Gorman, D. N. McDowell, 
C. K. Starkey, J. W. Hutslar, T. C. 
Justice and H. B. Zavits. as 
Women’s reception committee—Mrs. 
William Russell, chairman; Miss Mary 
Roberts, Mrs. Louis Bamberger, Mrs. 
L. G. Bergman, Mrs. J. B. Willar, Miss 
Edith Williams, Miss Alma Clark, Miss 
Carrie A. Gunn, Mrs. W. A. Schwartz, 
Miss Margaret Wall, Miss Blanche 
Yeager, Mrs. V. C. Wene, Miss Helen 
Wood, Mrs. J. M. Ryan, Mrs. D. B. 
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Spain, Mrs. William Reichel, Miss 
Laura Carlton, Mrs. Carrie Rose, Miss 
Mary E. Johnson, Mrs. Earl Bell, Mrs. 
E. Smith, Mrs. Edith Clarr, and Miss 
Katherine Geiger. 

The Display Booth Committee, of 
which Louis Bamberger is chairman, 
will soon have a blueprint of display 
space and will be ready to allot space. 


DISPLAY SPACE 
Will Be About Doubled at March 
Convention 

The majority of the exhibitors at last 
year’s convention have signified their 
intention to attend this year’s display. 
As the committee was unable to take 
care of aH the demands last year, the 
display space will be about doubled for 
this convention. 


New York City 


HIGH PRICES 


Decreasing the Volume of Shoe 
Sales in Local Stores 


High prices, slowly but surely, are 
decreasing the volume of shoes being 
sold in New York stores. This is the 
opinion of several of the leading retail 
shoe merchants in New York, who view 
the remainder of the Winter season and 
the coming Spring season with dubious 
thoughts as to the outcome. Few New 
York retail shoe merchants are keeping 
up with the normal volume of pairs 
sold, they say, although the money 
volume is running considerably above 
former years. 

The pre-Christmas season, according 
to the leading retail shoe merchants, is 
duller than usual. Sales of fancy 
hosiery, buckles, boudoir slippers, etc., 
have bolstered sales up to a certain 
extent, but the volume, in the number 
of articles handled, is not up to former 
standards. 


INTERESTING VIEW 


On Present Situation by Dr. Hart 
of Cammeyer’s 


An interesting view of the present 
situation was given by Dr. Hart of 
Cammeyer’s. ‘‘While the number of 
pairs being sold is dropping off,’ he 
said, ‘“‘the bulk of the demand is still for 
the better grades of shoes. We proved 
this to our satisfaction by sales in our 
Fifth Avenue and 34th Street stores. 
In the Fifth Avenue stores we re- 
duced some high priced shoes to $12.50, 
with the result that the store was 
packed and our sales figures ran into 
big money. In our 34th Street store, 
where cheaper shoes are carried, we 


reduced some lines to $8.75. The re- 
sponse was much less than in the Fifth 
Avenue sale.” 


CHILDREN’S SHOES 


Experiments on Substitutes for 
Sturdy Leather Being Made 


One thing that is giving local retail 
merchants much concern is the present 
situation in children’s shoes. Because of 
the high prices, ranging between $4.50 
and $9.00, purchases have fallen off in 
greater proportion than in men’s and 
women’s shoes, say the retail mer- 
chants. More complaints against bigh 
prices are noticeable in children’s foot- 
wear than in that for grown ups. This 
is leading to experiments with substi- 
tutes for the sturdy leather necessary to 
withstand the rough wear that most 
children give their shoes. These experi- 
ments, say local merchants, have not 
been successful. 


WHOLESALE MARKETS 


Little Activity—Canadian Manu- 
facturers Visit Bush Sales 
Building 


Little activity is reported in the local 
wholesale markets. Some of the Brook- 
lyn factories are making special drives 
for business now and are said to be in a 
position to take on more Spring orders. 
Out-of-town manufacturers with offices 
here say that their Spring production is 
almost entirely sold up and that they 
are turning down more orders. Arthur 
I. Benedict, manager of the shoe section 
in the Bush Terminal Sales Building, 
said that more manufacturers than 
buyers are visiting the exhibits on the 
two floors devoted to shoes. Within the 
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past week three prominent Canadian 
shoe manufacturers visited the building, 
looking for new ideas and styles which 
probably will be adopted in their own 
factories. 


CUT PRICE SALES 


Becoming Less Frequent—Two Are 
Mentioned Herewith 


Cut price sales are becoming less 
prevalent. Among the sales last week 
was one at James McCreery & Co., 
where men’s shoes, ‘formerly $12.50,” 
were sold at $9.75, and a reduction sale 
_ of high shoes for women at Oppenheim, 

Collins & Co. 


GIFT CERTIFICATES 


An Objection Raised that Recipient 
Knows Value of Present 


More shoe merchants than ever tried 
the merchandise bond, or order for 
Christmas gifts this year. Sales of these 
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orders, for which the recipient gets a 
pair of shoes or other merchandise, were 
not large. One of the principal objec- 
tions to this is the fact that the recipient 
knows the value of the gift. A sugges- 
tion was made that the value be left off 
the order and designated by different 
colored slips or in some other manner, 
but so far as is known, no merchant put 
this suggestion into practice. 


THIRD PRICE LIST 
Michael Fried- 


Committee 


Published by Col. 


sam’s Fair-Price 


The third price list, compiled from 
advertising in the New York papers for 
December 1 to 8, was published last 
week by Col. Michael Friedsam’s fair- 
price committee on clothing, dry goods 
and shoes. Shoe prices were as follows: 
Men’s, $5.40, $9.75 and $10.00; wo- 
men’s, $6.50, $6.75, $7.45, $9.75 and 
$14.50; boys’, $3.95, $4.50 and $5.75. 


Lynn 


‘KEEPS TO PACE 


Lynn Follows Recommendations of 
the Allied Trades Council 


Lynn manufacturers are driving for 
volume of production in 1920, and are 
striving to eliminate all wasteful meth- 
ods and materials from the manufacture 
and merchandising of shoes. Having 
that purpose in mind, they approve of 
the recommendations of the style 
council, and will follow them to the 
letter. 

‘Shoes that are sound. Shoes that 
are pretty. Shoes that are economical.” 
This will be Lynn’s watchword for 1920. 


PAID $12.32 
The Cost of Pair of Shoes for Man- 


ufacturer’s Wife 


This instance shows the state of 
prices: 

A Lynn manufacturer put a special 
order into his factory for a pair of shoes 
for his wife. It called for a regular 
style black kid boot. The boots came 
to him with a bill of $12.32. That was 
the best price the shop could make the 
shoes for the head of the firm. He paid 
the bill in full. 


TALKED OVER STYLES 


Experts on Selling and on Making 
Met Together 


J. J. Grover’s Sons had a confereace 
of their salesmen and production ex- 
perts at the factory in Lynn last week. 


They talked over styles and prices for 
1920. 


MAINE SHOEMAKERS 


Lynn Firm to Start Second Shop in 
Lewiston 


J. L. Walker Company, Lynn, has 
bought Moose hall in Lewiston, Me., 
and will fit it up for the production of 
1,500 pairs of women’s McKay shoes 
daily. The firm started its first branch 
factory in Lewiston last Fall. 


ALL LOW CUTS 


And They Have High Heels That 
Are Slim 


All the shoes in the Travers factory 
are low cuts, chiefly pumps and ties. 
A year ago this time they were all 
boots. The low cuts all have high 
heels. The heels have slim necks. 


KID LEADS 


In Ninety Per Cent of One Manu- 
facturer’s Shoes 


Ninety per cent of the shoes are of 
kid leather, and 60 per cent of the shoes 
are black in color. That’s the showing 
of a large Lynn producer of fine shoes 
for women. It shows the drift of styles. 


THE FINAL SHINE 


Smokeless Chimney Is Built at 
Patent Leather Shop 


A. C. Lawrence Leather Company 
has built a smokeless, cinderless chimney 








Where to Buy 


Men’s Shoes 

















Stock Dept. 5 <% 
Is at Your Service ~° 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 








FINE FASHIONS FOR MEN 


PLAIN 
CARTONS 


UNION 
MADE 


FISKE SHOE & LEATHER CO. 
717-719 Atl le A » Bost 
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Miscellaneous 

















i FRWOOD 
ALDERWOOD & mC 





WOOD SOLE 
SHOES 


ROCKER BOTTOM 


14-inch boots, high lace 
boots and shoes. Write 
for catalog. 


REECE SHOE COMPANY 
Col aska 








E-SANdals 
For Modern Footwear 


The Molded heel strap is 
strong and elastic 





WM. SUMNER SMITH 
Exclusive Distributor 


lu: 
L. NEW YORK CHICAGO 








SALES LETTERS 


MULTIGRAPHED-— 
FILLED IN--SIGNEB— 
MAILED. 


F. S. ROOT CO. 


ee Px’ eg tS SERVICE 
IN ST., BOSTON 


Trim Your Windows with | 


WIN -DECO 


DISPLAY PAPERS 
Send for Free Samples. Large Variety of 
Color Effects "hasete Wanted 
WIN-DECO DISPLAY SERVICE 
93 Federal St. Bosten 
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SEE OUR NEWEST FACTORY PRODUCT 


When you attend the N.S. R. A. Convention in Boston , 
January 12th to 15th 


AT 
BOOTH. 157 


ERE are a few of the styles made in this newly acquired plant at 
Vineland, N. J. This plant is representative of the latest devel- 
opments in equipment for producing misses’, children’s and 

growing girls’ welt in the medium and better grades. It is supplied 
with an outfit of the newest lasts that are absolutely correct in style 


and line. 


And back of this we have at this plant a supply of leather and materials 
that make possible prompt quantity production 


No. 1172—Misses’ welt Mary 
Jane in Patent leather. 


No. 2103—Misses’ high cut ‘ No. 2114—Growing Girls’ high 
welt,in,jgun metal or brown cut welt in Beaver brown or 
leather. black glazed kid. 


These are merely examples: Any model may be made in any material or combina- 
tion of materials. They serve to indicate our intention to produce good shoes, 


rightly priced and in quantities to meet your needs. 
If you are NOT going to Boston, write us to show you some of these shoes. 


OF COURSE this factory will not conflict with the work or output of misses’ and 
children’s turn lines made in our Pennsylvania factories. 


GRIEB SHOE MANUFACTURING CO. 


531 Market Street F F Philadelphia, Pa. 
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at its Waters’ River plant, where it 
makes patent leather. Old Sol puts the 
final finish on patent leather, as it is 
put out in the sun yard. Just how it 
does it is more than anybody can really 
tell. Old Sol can now do his work in full 
at the A. C. Lawrence sun yard, for 
there will be no clouds of smoke from 
the chimney drifting across his face. 


DIMES TO QUARTERS 


A Little Bit Rounder Are Toes of 
Lynn Shoes 

The dime toe is a Lynn standard toe 
for 1919. That means a dime will 
cover the toe of the shoe. The quarter 
toe is a new style for 1920. A 25-cent 
piece will cover that toe. A new last, 
from McNichol-Taylor, Inc., has a 
quarter toe, a 314-inch vamp, and a 
20-8 Louis heel. 


$500 A SET 


That Is the New Price of Shoe 
Patterns 

New patterns must now be adopted 
with caution, for the price of patterns 
has advanced to $500 a set. “In view 
of this fact,”” remarks a Lynn manu- 
facturer, “buyers who are anxious to 
get down the prices of shoes will be very 
cautious about asking for minor changes 
in patterns. 


STUDENTS FROM SWITZERLAND 


Emmanuel Glutz and Brother En- 
roll at Local Shoe Trade School 
Emmanuel Glutz and his brother, of 

Strub, Glutz & Co., shoe manufacturers, 

of Haegendorp, Switzerland, are coming 

from their home town to study in the 
shoe trade school in Lynn. They were 
enrolled in the school through the New 

York office of Pfister & Vogel. 


GROUP OF BRIEFS 
A Gypsy Shimmy Pump and Other 
Interesting News 
A startling shoe is a pump of the new 
beaver buck leather. It has a long 
gypsy vamp, a Louis-covered heel, and 
elastic webbing in the sides. 


Base Too Broad 


A Lynn designer worked down a pair 
of Louis heels so thin that they sug- 
gested stilts to him. Then he thought 
of the bright idea of putting an over- 
size top lift on the heel. It provided a 
broad tread-base all right. But it 
looked like a duck’s foot. 


Alligator Leather 
Walter J. Lloyd of Miami, Fla., has 
at the Peabody Chamber of Com- 
merce an exhibition of alligator leather 
and also of sheep leather for shoes 
tanned by palmetto extract. 
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A Sport’s Pace 


The United Shoe Machinery Ath- 
letic Club has enrolled more than 3,000 


members, and is getting ready a big 


program of sports for 1920. 


Burns Oil 


One manufacturing establishment in 
Salem burns Mexican asphalt oil, and 
needs no coal; other manufacturers are 
thinking of doing likewise. 


Worcester Mass. 


ENTIRE BUILDING 


At 413 Main Street Leased to Regal 
Shoe Company 


The Regal Shoe Company has 
leased the entire building at 413 Main 
Street and will make extensive altera- 
tions as soon as the preseat lease ex- 
pires. This will give the Regal Shoe 
Company the best location in the city. 


ADMINISTRATOR’S SALE 


In Progress at the Walk-Over Boot 
Shop 

An administrator’s sale is in progiess 
at the Walk-Over Boot Shop to settle 
the estate of the late William P. King- 
man. The entire stock.is to be disposed 
of as the lease expires in 30 days. Men’s 
shoes are marked at $5.95 to $10.85 and 
women’s $1.98 to $9.85. 

Manager Day says the sale opened 
exceptionally well. 


BUSINESS EXTENSION 


C. A. Grosvenor Shoe Company 
Requires Larger Quarters 


Charles A. Grosvenor, owner of the 
C. A. Grosvenor Shoe Company, 170 
Austin Street, has purchased the build- 
ing at 70 Central Street, containing 
25,000 square feet. The business which 


Mr. Grosvenor established about two 
years ago has grown rapidly and re- 
quired larger quarters. 


BRIEFLETS 


Christmas Spirit Evident in Win- 
dows—lIndian Moccasins 


Shoe windows in town have caught 
the Christmas spirit and many beautiful 
gifts are being shown in footwear. 

The Worcester Rubber Company is 
showing a very attractive assortment of 
Indian moccasins for the whole family. 


NEWS BRIEFS 


Here and There in the Local Retail 
Shoe Stores 


Fifteen Worcester shoe stores took 
part in Dr. Scholl’s demonstration week. 

The Walk-Over Boot Shop will prob- 
ably bid Worcester farewell. The lease 
expires January 1 and the price named 
for a new lease is said to be very high. 
The fixtures are advertised for sale. 

Cordovan is selling well. On Tuesday 
of last week a men’s store reported a 
five days’ business and every pair of 
shoes sold was a cordovan. 

Mayor Holmes of Worcester on 
Tuesday appointed a Fair Price Com- 
mittee, but no shoe man was named 
thereon. 


Buffalo, N. Y. 


“SHOP EARLY”’ 


Warning Sounded by Local Shoe 
and Department Stores 


“Do your Christmas shopping early” 
is the warning being sounded by 
Buffalo’s shoe and department stores. 
This season’s advice, it is explained, has 
more significance than the stereotyped 
appeal of the merchant to the buyer in 
former years. The reason is that with 
production still trying to overtake the 
demand for merchandise it is not diffi- 
cult for the stores to convince the 
early shoppers they stand the best 
chance of getting what they want. 

Buffalo shoe firms and department 
stores, handling footwear, handicapped 
with a shortage of Christmas holiday 
workers, made an early appeal for help. 


. 


“SURPRISE SPECIALS” 


Offered at J. N. Adam & Co.’s 
Store 


The plan of J. N. Adam & Co.’s store 
to stimulate early shopping was to 
offer a number of “surprise specials,” 
which iacluded footwear. In connec- 
tion with the offering the firm outlined 
its policy as follows: “J. N.’s efforts to 
retain the confidence and good will of 
the public have never relaxed. J. N.’s 
constancy and sincerity in merchandis- 
ing methods have won a_ prideful 
triumph. J. N.’s thirty-eight years’ 
success: emphasize their tremendous 
responsibility. J. N.’s precedence must 
be kept. J. N.’s astonishing decision to 
sell Christmas and wanted-every-day 
merchandise, despite advantageous pur- 
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chases, at prices cut at the very outset 
of the Christmas-buying season.” 


RECENT FEATURES 


Women’s Shoes at Special Prices 
in Local Stores 


Recent features in Buffalo stores: 
Sterling Company, women’s patent 
leather vamp boots, beaver brown kid 
top, covered Louis heel, $8.85; William 
Hengerer Company, women’s walking 
boots of soft Russian calf, gray buck 
top and Cuban heel, $15.00; Vogue 
Boot Shop, women’s patent leather 
boots with fawn or gray kid top, $9.85; 
Watter’s, women’s patent kid boots, 
leather Louis or wood-covered heels, 
$8.85; Eastwood’s, women’s black calf- 
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skin laced boot, black kid top, per- 
forated tip and vamp, etc., $13.50. _ 


LEATHER PUTTEES 





For Traffic Cops—Sixty Pairs Have 
Been Purchased 


Buffalo’s traffic cops will have leather 
puttees. Mayor Buck of this city has 
authorized Police Chief Higgins to 
purchase sixty pairs of brand new 
leggings for the traffic men. Chief 
Higgins had requested the mayor for 
the authority. 

“T want to see that the men are kept 
‘warm this Winter,” said the chief, “‘and 
besides, it improves their appearance 
considerably.” 


Charleston, 8.C. 


HOLIDAY TRIMS 


Windows of Store of Carl Prause 
Attractively Dressed 


Several of the local retail boot and 
shoe merchants are beginning to deco- 
rate their show windows in holiday 
regalia. The windows of Carl Prause 
are very prettily dressed with bells and 
paper ropes, the color scheme being red 
and green. This is one of the most 
popular shoe stores in the down-town 
retail district and enjoys a_ large 
patronage. 


At Livingston’s 


The display windows of both men’s 
and women’s departments of W. F. 
Livingston & Sons are very attractive 
with their artistic furnishings. The 
upper parts of the windows are deco- 
rated with hunting scenes and outdoor 
sports. The color scheme of the 
windows in the women’s department is 
purple, green and red, while that of the 


men’s department is purple and tan. 
The footwear in all are tastefully 
arranged and when the brilliant lights 
are turned on at night command the 
attention of all who pass by. 


GOOD BUSINESS 


At Wholesale Firm of Drake-Inness- 
Green Company 


The wholesale boot and shoe firm of 
Drake-Inness-Green Company are doing 
a good business at present, their packing 
clerks and drays being kept busy. 


SHOE REPAIRERS BUSY 


Public Evidently Determined to 
Prolong Life of Shoes 

It is a very noticeable fact that every 
shoe repairing concern of any size in the 
city is a veritable beehive of industry, 
all of the employes working as hard as 
they can. Apparently many are de- 
termined to prolong the life of their 
shoes as much as possible. 


Rochester 


ROCHESTER STYLE SHOW 


Eighth Semi-Annual Event Will Be 
Big Success 


That Rochester’s Eighth Semi-Annual 
Shoe Style Show will be a success 
is a foregone conclusion. Exhibitors 
are being added to the lists daily and 
when the curtain is rung down at the 
Powers Hotel on January 5 it is certain 
that there will be fully as many ex- 
hibitors at this show as at any former 
show conducted by the Rochester 
Association of Traveling Shoe Sales- 
men. . 


Living Model Exhibit 

Plans are now being made which pro- 
vide for an elaborate display of shoes 
on living models. Convention Hall 
has been engaged for the nights of 
January 8 and 9, when this feature of 
the entertainment will be given, so that 
it is certain that everyone attending 
will have ample opportunity to view 
the latest in footwear as it is shown by 
the models. 


Reservations for Space 


Clarke B. Rowley of the Sherwood 
Shoe Company, who is chairman of the 
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Style Show Committee, announces that 
seventy exhibitors have already signi- 
fied their intention of displaying their 
lines. Among the old exhibitors who 
have renewed their space reservations 
are: Women’s Shoes: Utz & Dunn Co., 
Piehler Shoe Co., the W. E. Tuttle 
Company, John Kelly, Inc., E. P. 
Reed & Co., Moore-Shafer Shoe Manu- 
facturing Company, the Menihan Com- 
pany, C. P. Ford & Co., W. B. Coon 
Company, Burrows Shoe Company, 
Sherwood Shoe Company, Leach Shoe 
Company, Dugan & Hudson Company, 
Joy, Clark & Nier Co., Inc., J. Heil- 
brunn & Son, Westcott-Whitmore Com- 
pany, Dunn & McCarthy, McElwain, 
Hutchinson & Winch, P. W. Minor & 
Son, Cleveland Shoe Manufacturing 
Company, McElwain, Morse & Rogers, 
Standard Felt Company, Daniel Green 
Felt Shoe Company. Men’s Shoes: 
Florsheim Shoe Company, A. J. Bates 
Company. Misses’ and Children’s 
Shoes: Hagerstown Shoe & Legging 
Co., Inc., Truitt Bros., Inc., Williams, 
Hoyt & Co., Goodger Milow, W. E. 
Tuttle Company, Piehler Shoe Com- 
pany, George J. Wilson, Dugan & 
Hudson Co., J. J. Kalb & Sons, Joseph 
Schreier, F. W. Hahn Company, J. 
Heilbrunn & Sons. Leather: Castle 
Kid Company, New Castle Leather 
Company, Pfister & Vogel Co, Ohio 
Leather Company, Amalgamated 
Leather Companies, Inc.,  Trostel 
Leather Company, F. Hecht & Co., 
Charles M. Lane, C. D. Brown, G. 
Levor & Co. Cloth: Seamans & Cobb 
Co., H. Gitterman & Co. Lasts: 
Rochester Last Works, Empire Last 
Works, Stewart & Potter, Dayton Last 
Works. Display Fixtures: Heubner 
Fixture Company, Klee Display Fix- 
tures Company. Manufacturers’ Agents: 
J. G. Travers Company. Heels: G. H. 
Moore Heel Company, Lynn Wood 
Heel Company, Goodyear Tire & Rub- 
ber Co., J. Donallen Company, Excell 
Shoe Form Company. Business Papers: 
the Shoe Retailer, the Shoe and Leather 
Reporter and the “Boot and Shoe 
Recorder.” 


USUAL HOURS FOR STORES 


No Change in Opening or Closing 
and None Anticipated 


With the announcement that the 
coal situation had reached such an 
acute stage that immediate action to 
conserve coal was necessary, it was 
hinted that Rochester merchants would 
be operating on a new schedule of hours, 
and that stores would be open between 
the hours of eleven o’clock in the morn- 
ing and seven o’clock in the evening 
and that no store would keep open a 
single night before the holidays. But 
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now that the coal strike is ended it is 
certain that there will be no change in 
the opening and closing hours for the 
present, and as the Genesee River is 
producing water power sufficient to 
run the industries and furnish illumi- 
nation for all, it is possible that no 
change in the business hours will be 
necessary. 


STERLING EMPLOYES 


Regular Monthly Meeting of the 
Store’s Salesforce 


The regular monthly meeting of the 
salesforce of the Sterling Shoe Store 
was held on Thursday evening, De- 
cember 11, at the home of Manager 
George Schmanke. Luncheon’ was 
served by Mrs. Schmanke, and ad- 
dresses were made by William Pidgeon, 
Jr., president of the Rochester Retail 
Shoe Dealers’ Association, and Harry 
Chase of the Shoe Retailer. 


DELEGATION FOR BOSTON 


Twenty-nine Shoe Merchants 
Going to National Convention 


At the last weekly meeting of the 
Rochester Retail Shoe Dealers’ Asso- 
ciation, Chairman George Schmanke 
of the Arrangement Committee an- 
nounced that twenty-nine reservations 
had been made to date for space in the 
Rochester car which will be attached 
to the special New York State Conven- 
tion train. Among those who have 
already signified their intention of 
going to Boston are: William Pidgeon, 
Jr., president of the Rochester Retail 
Shoe Dealers’ Association; John 
Schmanke; Ranney Webster of Gould 
Lee & Webster; Don Burke and Bert 
Smith of the Long Stores; Arthur 
Lloyd of the Endicott-Johnson Store; 
J. H. Olmstead of the McCurdy Store; 
Chester Phelan and Harry Phelan of 
the Phelan Shoe Store; E. J. Esser of 
the Esser Store; Charles Helmbacher 
of the Walk-Over Store; C. E. Shields 
of Shields Boot Shop; George 
Schmanke of the Sterling Store; William 
Brink of the Brink Shoe Store; Harry 
Chase of the Shoe Retailer; C. E. Burhl 
of the Super Quality Shoe Store; Wm. 
Porter of the L. P. Ross division of 
the United States Rubber Company, 
and four representatives of F. W. 
Hahn Company, Inc. 


FOR PRESIDENT 


Election of P. M. Van Deventner Is 
Earnestly Wished 


The political pot boils merrily at 
every meeting of the Rochester Retail 
Shoe Dealers’ Association, and as the 
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time draws near for the annual election 
of officers, it looks almost certain that 
if he will accept the nomination the 
one and only candidate for president 
will be P. M. Van Deventner, popular 
manager of the Florsheim Store. At 
the last meeting of the association the 
candidacy of Mr. Van Deventner was 
formally launched, and the association 
went on record as endorsing Mr. Van 
Deventner as the logical candidate. 


INCREASES OUTPUT 


Extensive Alterations at Levinson 
Shoe Manufacturing Company 


Extensive alterations have been made 
in the factory of the Levinson Shoe 
Manufacturing Company, manufac- 
turers for the jobbing trade of chil- 
dren’s turns and welts, which have en- 
abled them to materially increase their 
output. 


Utica N.Y. 


BUSINESS INCREASING 


In Retail Shoe Lines—Better Grades 
Popular 


Business in shoes of all kinds shows 
a fairly steady increase in this city, 
with the better grades gradually dis- 
placing the cheaper with the public. 
Shoe merchants are making unusually 
strong efforts to obtain trade through 
the medium: of attractive window dis- 
plays and the purchasing of space in the 
local newspapers. Winter shoes have 
sold well to date; spats also are enjoy- 
ing considerable popularity, though not 
to the same degree as last year. Utica 
dealers anticipate a good business in 
overshoes when sufficient snow falls to 
make the use of this type of footgear 
advisable. 


RECENT STRIKE 


Textile Workers Returning to Jobs 
and Buying Shoes 


The recent strike among the textile 
workers, who form a large percentage 
of the workers of the city, has largely 
subsided; the strikers are returning to 
work in increasing numbers, and as a 
consequence are once again earning 
money. The shoe merchants are get- 
ting their share of the resulting trade. 
The strike lasted for several months, 
thousands of workers earning little or 
no money during that period, but now 
that the backbone of the movement has 
been apparently broken, it is found that 
shoes are in nearly every case the first 
necessities purchased by a_ returned 
striker. 


SPORT BUSINESS 
Basketball Shoes Are in Heavy Public 
Demand 

Sporting goods dealers report an un- 
precedented business in sporting shoes, 
mainly basketball and bowling foot- 
wear. Utica is in the New York State 
Basketball League, there is an Indus- 
trial League of eight teams, and a large 
number of independent clubs. The re- 
turning popularity of this particular 
sport has caused the local merchants no 
little anxiety, as few if any of them an- 
ticipated any great demand for basket- 
ball shoes, and have been hard put to it 
to provide for the demand. The teams 
are as a rule buying the best grade of 
basketball shoes, with the ‘“‘suction 
soles,’ the matter of price being sec- 
ondary to quality. The football season 
produced a demand slightly above the 
average for the cleated shoes, but did 
not approach the volume of business 
which the opening of the basketball 
season has induced. 


CHRISTMAS GIFTS 


Local Shoe Merchants Emphasizing 
Practical Value of Footwear 
In line with the “practical Christ- 
mas gifts’’ movement, several local 
merchants are making efforts to bring 
to the attention of Uticans the fact 
that shoes are eminently qualified to 
fill the role of the practical gift. It is 
too early to judge at this time as to the 
results of these efforts, as the volume 
of Christmas buying is yet far from its 
maximum, but early indications point 
to considerable success for the idea. 


West Virginia 


ENTERS BIG MERGER 
Huntington Shoe Firm Is Consoli- 
dated with New York Company 


Consummation of a merger by which 
the Perry-Norvell Shoe Company of 
Huntington, W. Va., and the G. R. 


Kinney Company, incorporated, New 
York, were consolidated, has been 
announced. The new corporation will 
have a capital stock of $6,000,000. 
Other shoe manufacturing companies 
included in the merger follow: J. 
Landis Shoe Company, Palmyra, Pa.; 
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Bedford Shoe Company, Carlisle, Pa.; 
Johnson Baillie Shoe Company, Millers- 
burg, Pa. 

The G. R. Kinney Company owns 
62 retail stores throughout the country. 
Sales of this company for 1919 will 
aggregate $12,000,000. 

The merger will in no way affect the 
present management of the Perry- 
Norvell Company. It is thought that 
large improvements will be made in the 
Huntington factory but no definite 
announcements have been made. 


CREDIT MEN MEET 


Huntington Shoe Retail Merchant 
Delivers Address 


Important business was taken up 
recently at a meeting of the Credit 
Men’s Association of Charleston, W.Va., 
held in the Hotel Ruffner, following a 
banquet and addresses were delivered 
by several prominent men. A delega- 
tion of Huntington, W. Va., credit men 
were present at the meeting. 

John E. Norvell, president of the 
Norvell-Chambers Shoe Company of 
Huntington, W. Va., and a director in 
the National Association of Credit 
Men, delivered the principal address. 
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SHOES FOR THE POOR 


Huntington Public Schools Make 
Annual Thanksgiving Offering 
One of the principal features of 

Thanksgiving in Huntington, W. Va., 
was the annual thanksgiving offering of 
the public schools. The money col- 
lected at that time was placed in the 
shoe fund, which, for many years, has 
been administered by the superintend- 
ent of schools to provide shoes for 
youngsters who need protection from 
the cold in order that they may con- 
tinue in school. 


FOOT SPECIALISTS 


Expert of Dr. William M. Scholl 
Visits Ronceverte, W. Va. 

The shoe store of Burkholder & 
Green of Ronceverte, W. Va., was a 
place of much interest to the people 
recently, when an expert, who is one 
of the staff of Dr. William M. Scholl, 
waited upon all who suffered with foot 
trouble and prescribed cure, remedy 
and relief. ‘This representative,” as- 
serted Mr. Green, “‘was able to tell st 
once what the real trouble of foot 
trouble was. He knew feet as a dentist 
does teeth or as an architect does 
houses.” 


Minneapolis 


Twin Cities to Be Well Represented 
at National Convention 


Arrangements have been made for a 
special Pullman which will leave Minne- 
apolis at 7.20 p.m. on January 9, ar- 
riving at Boston at 8 p. m. on Sunday, 
January 11. This should be a highly 
satisfactory arrangement, as it allows 
time for a night’s rest at the destination 
before the convention begins. The Twin 
Cities will be well represented. To date 
the following retail shoe merchants of 
Minneapolis and St. Pavl have made 
reservations: Charles Kilbourne, George 
M. Ruth, A. A. Kitzman, Harry A. 
Donnelly, C. M. Stendal, Otto Weiseke, 
William Clarke, John O’Hara, A. A. 
Kimball, Charles Rollins, John Mays 
and Walter Peterson. 


BOOSTERS’ MEETING 


Minneapolis Shoe Retailers’ As- 
sociation Planning for State 
Convention 


A boosters’ meeting of the Minne- 
apolis Shoe Retailers’ Association was 
held at the West Hotel under the 
auspices of the United States Rubber 
Company. March 15 and 16 are the 


dates tentatively selected for the 
State convention of the Minnesota 
Retail Shoe Dealers’ Association, which 
will be held in Minneapolis, and plans 
for the convention were discussed at 
the meeting at the West Hotel. Rep- 
resentatives of the Northwestern Shoe 
Jobbers’ Association will attend the 
Retail Shoe Merchants’ Convention, as 
it is the intention of the jobbers to hold 
their annual style show in connection 
with the convention. The two bodies 
will co-operate in. arranging an elaborate 
and interesting program of exhibits and 
entertainments, and the joint meeting 
gives unqualified promise of success. 


FIRST ANNIVERSARY 


Wear-U-Well Shoe Company to 
Celebrate January 15 


On January 15 the Minneapolis 
store of the Wear-U-Well Shoe Com- 
pany will celebrate its first anniversary. 
According to Mr. Coen, manager, the 
first year’s business has been very 
satisfactory and the company is already 
making arrangements to enlarge its 
salesrooms. This will be accomplished 
by taking over the space now occupied 
by a clothing store, next door, and will 
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double the size of the Wear-U-Well 
quarters. 


LUNCHEON CLUB 


Formed by Fifteen Leading Retail 
Shoe Merchants 

Fifteen of the leading retail ¥shoe 
merchants of Minneapolis have formed 
a luncheon club, which meets at noon 
each Wednesday at the Andrews Hotel, 
where informal luncheons are held. 
These meetings are always well: at- 
tended and the members agree that 
they are highly profitable from the 
standpoint of both business and pleasure. 


ATTRACTIVE INTERIOR 


Of C. M. Stendal’s Store—New Feat- 
ures in Stock Displays 

A visitor to the artistic store lof 
C. M. Stendal is impressed with:'a 
number of new features used in stock 
displays. One of these is the sample 
slipper and spat booth, an arch ar- 
rangement, appropriately decorated 
with Christmas colors and holly. On 
each side of the opening and on the 
counter in front of it are shown samples, 
with prices, of every slipper and spat 
carried in stock. This is an attractive 
novelty and the advantages to both 
the customer and the salesman are 
obvious, especially since the entire 
stock of these goods is within a few feet 
of the display. 


Miniature Display Rooms 

On the floor beneath the shelves and 
along the entire wall on each side is a 
series of miniature display rooms, each 
containing one pair of shoes, and which 
are lighted from above and have glass 
fronts. Besides utilizing otherwise 
practically useless space, these brilliant 
little compartments give opportunity 
for every effective display and add 
greatly to the appearance of the sales- 
room 

Plate Glass Shelves 

What might be described as mez- 
zanine floors have been added in the 
street show windows. These are plate 
glass shelves, 24x 48 inches, suspended 
on adjustable nickel plated brass rods. 
The extra show space thus obtained is 
utilized for displaying various novelty 
goods not usually seen in windows, 
such as spats, hosiery, polishes, findings, 
etc. A pleasing background is ob- 
tained by the use of holiday effects in 
red and green leaves. 


REMODELING AND ENLARGING 
At Family Shoe Store, Nicollet 
and Washington Avenues 

The Family Shoe Store has nearly 
completed the remodeling auc enlarging 
of its store at Nicollet and Washington 
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Avenues. The floor space has been 
doubled and much new and modern 
equipme.t added. The large main 
entrance will be finished in about two 
weeks. 

BOWLING LEAGUE 


Employes of Six of Leading Retail 
Shoe Stores 


Employes of six of the leading retail 
establishments have formed a bowling 
league and roll scheduled matches every 
Wednesday evening at Snyder’s Alleys. 


There is a spirit of intense rivalry among 
the players and the games afford op- 
portunities for enjoyable get-together 
meetings. The teams comprising the 
league are those of W. L. Douglas Shoe 
Company, Wear-U-Well Company, Re- 
gal, G. R. Kinney, Inc., Sorensen’s and 
Newark’s. At present the Regals are 
leading by one game, with the Douglas 
team second. The season, which be- 
gan in October, will end about Easter 
with a banquet or some other form 
of festivity. 


New Orleans 


RETAIL MERCHANTS’ BUREAU 
Of Association of Commerce Has 
New Head 


The election of I. R. Jacobs, president 
of the Walk-Over Shoe Store and 
president of the New Orleans Shoe 
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I. R. JACOBS 


Retailers’ Association, to the Chairman- 
ship of the Retail Merchants’ Bureau of 
the Association of Commerce is a 
distinct honor to the shoe trade in the 
City of New Orleans. Mr. Jacobs is 
one of the best-known business men of 
the city and a prominent figure in the 
business world. The shoe trade is 
congratulating itself on Mr. Jacobs’ 
election and predicts a big future for 
him. 

Coming at a time when the Retail 
Merchants’ Bureau is confronted with 


the fuel saving law, Mr. Jacobs’ selec- 
tion is all the more notable. The newly 
elected Chairman has a big job on his 
hands. Yet, there is no job too big for 
I. R. Jacobs. 

He succeeds Fred W. Evans, manager 
of D. H. Holmes Company. Otto Gott- 
scho, manager of Gus Mayer and Com- 
pany, was elected vice-chairman. W. T. 
Ritter was re-elected secretary. 


FASHION NOTES 


Holiday Goods Featured—Women 
Still Wearing Low Shoes 


The local merchants are featuring 
holiday goods such as_ fur-trimmed 
Juliets, children’s felt slippers and 
children’s red top boots. 

Black and brown suedes in low shoes 
predominate in the women’s line while 
in men’s shoes, tan seem to be getting 
the callin high tops. The warm weather 
is responsible for low shoes at this time 
of year in New Orleans. 

Women are still wearing 
and oxfords and in fact the retail 
merchants all report big sales in that 
line. Among the suburban stores such 
as Louis Sperl, M. E. Duff, and Louis 
Leonhard Sons a big business is on. 
Extra salesmen have been put on to 
handle the holiday trade. 


pumps 


ANNIVERSARY SALE 


Of Walk-Over Best in Store’s His- 
tory 


The Walk-Over store enjoyed one of 
the best annual Thanksgiving Anniver- 
ary sales in the history of the store. 
According to Earl Jacobs, secretary of 
the company, the sale was a tremendous 
success. It lasted eight days, and four 
of the eight days people packed the 
store to capacity, making it necessary 
to allow only a certain number at a 
time to enter the store. 
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Low shoes are in demand in women’s 
line while high tans are going well in 
men’s line, at the Walk-Over. 


SOME BRIEFS 


News of Local Shoe Stores Here and 
There 


Company, Ltd., is 
specializing on holiday goods. Fur- 
trimmed Juliets in various colors, 
comfys, and spats are going well. 
Children’s felt slippers and red top boots 
are also in demand. 

Roth, Incorporated, reports a_ big 
demand for black and brown suedes, 
pumps and oxfords, while the new one- 
eyelet ties are selling big. There is also 
a big demand for rubber boots among 
the jockey trade. The racing season 
opened in New Orleans Thanksgiving 
day, which accounts for a big trade in 
this line. 


Marks Isaacs 


AT MAISON BLANCHE 


Recent Big Sale—Demand for Eve- 
ning Slippers 


Maison Blanche Company, Ltd., con- 
ducted a big sale recently of 600 pairs 
women shoes at $5.75. The store was 
packed to capacity for this sale and 
Manager Sol Stern reports that he 
could have sold 600 more pairs if he had 
them to offer. In men’s lines Maison 
Blanche is featuring high and low 
brogues in tan only at $11 and 
$12. 

Maison Blanche is the only store in 
New Orleans featuring the French 
model short vamp in oxfords, pumps 
and strap slippers. There is also a big 
demand for evening slippers due to the 
opera season. Manager Sol Sterr just 
returned from a trip from the Shoe 
markets where he secured a fresh sup- 
ply. “Business at Maison Blanche 
was never better,” said Mr. Stern. 


BONUS TO EMPLOYES 


Marks Isaacs Co., Ltd., Gives Divi- 
dend Based on Service 


The Marks Isaacs Company, Ltd., will 
give a bonus to its employes according 
to an announcement made recently 
by Manager George Hogan of the 
Shoe Department. The dividend is 
based on the length of service of the 
different employes. 

Employes of one year or less will 
receive $10; over one year $20; 3 to 5 
years $30; 3 to 9 years $50 and tea or 
more years $100. Mr. George W. 
Hogan, manager of the shoe depart- 
ment, is one of the oldest employes of 





Individuality 








Is the Keynote of 
our line for Spring 


Brown Ooze Black Ooze 
Black Satin 
Ties 


Made in numerous patterns are featured 
in the splendid line we are displaying 
at the Essex Hotel during the National 
Shoe Retailers’ Convention. 


Leo Gordon Shoe Co. 


SAINT LOUIS 
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the Marks Isaacs establishment, having 
been there for 26 years. 


FRENCH OPERA HOUSE 


Destroyed by Fire—Many Silk and 
Satin Slippers Worn Here 

The Old French Opera House almost 
a century old and completely destroyed 
by fire on Thursday, December 4, re- 
moves from New Orleans one of the 
most. historic playhouses in the 
United States. It was the show place 
of New Orleans and has stood at the 
corner of Bourbon and Toulouse in the 
Old French quarter for almost a 
century. The annual Mardi-Gras balls 
were held there. 

Perhaps more silk and satin slippers 
were worn in this Opera House than aay 
other institution of its kind in the world 
with the possible exception of Paris. 

Arrangements are under way to re- 
build the historic old playhouse under the 
same architectural design at the same 
old corner in the French quarter of Old 
French New Orleans. Pending the 
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erection of a new building, the opera 
is being conducted at the Athenaeum. 


NEW SHOE STORES 


Newark Shoe Company Opens An- 
other Branch 


The Newark Shoe Store, at New 
Orleans, La., will open another branch 
at 514 South Rampart Street that city. 
The new store is expected to increase 
their business about one-third. Edward 
Chalare, employed by the Newark 
stores for the past six years, will manage 
the Rampart Street store. Geo.: C. 
Smith reports trade brisk and as adver- 
tising manager for the stores says that 
the main thing, with increased values, 
is to get and keep on hand enough 
shoes to supply their growing trade. 


Emerson Shoe Store 


The Emerson Shoe Store opened 
recently a new store for men’s shoes on 
St. Charles Street, New Orleans, near 
the Orpheum Theatre. 


Atlanta 


NEWS BRIEFS 


Shoe Department of George Muse 
Company Has Full Stock 


In an interview just made public, 
Charles Brady, head of the men’s 
shoe department of the George Muse 
Company, Atlanta, says: ‘“‘Nobody 
wants cheap shoes; the public passes 
up everything but the best, no matter 
what the cost of it.”” He advises that 
each merchant line up with some one 
factory, give it his business, and refrain 
from shopping around. As a result of 
following this policy during the war 
period, Mr. Brady says that his house 


has been “‘unusually fortunate in keep- 
ing stocks well filled.” 


A Business Change 

Haviag bought an interest in the 
Macon Shoe Company, at Macon, Ga., 
George P. Bussey becomes manager 
of the company. Otherwise the old 
organization remains about the same. 

The Foley & Cargile Company has 
been incorporated at Columbus, Ga., 
to sell shoes. The capital is $15,000, 
with J. D. Cargile, C. B. Foley and 
T. M. Foley incorporators. 

Martin Brothers’ new shoe store has 
been opened at Athens, Ga. 


San Francisco 


CHRISTMAS SALES 


Volume Keeping Up to Highest 1919 
Mark 
According to all reports from San 
Francisco stores this year are estab- 
lishing a precedent—for the volume 
of Christmas sales is keepiag up to the 
highest mark of 1919. 


LOCAL SHOPS GAY 


House Slippers of All Types Are 
Featuced 

Local shops are gay with holiday 

decorations, and in addition to the 

regular trade it has been stated by more 

than one house that the merchandise 


order is selling big for Christmas. Many 
stores, too, are featuring house slippers 
of every conceivable type—in fact, the 
display of boudoir slippers, comfort 
slippers and the like, both for men and 
women, has never been bigger or better 
than it is this year. 


At the Emporium 


The Emporium shoe department 
has five of these slipper booths in the 
store, two in the main shoe section, one 
in the men’s furnishing section on the 
main floor, one on the second floor and 
one in the Dome Gift~ Circle, the last 
of which is a 1919 innovation. On the 
second floor, circling the huge center 
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dome, have been arranged tables with 
moderately-priced gift suggestions, dec- 
orated in true holiday fashion. A. B. 
Champion, manager of the ladies’ shoe 
department, states that the slipper sales 
have reached an amount far in advance 
of prior seasons. 


AT WALK-OVER SHOP 


F. R. More Believes Low Shoe Will 
Be Spring Favorite 


The Walk-Over Boot Shop also has 
an attractive slipper display. In the 
main section of the store is arranged a 
display of brocaded boudoir slippers 
and in the annex are shown the men’s 
slippers and women’s felt wear. F. R. 
More, buyer of the women’s shoes, in 
speaking of the coming styles for Spring, 
stated that his purchases for the season 
consist entirely of low shoes. Mr. More 
believes that the low shoe will reign 
absolutely alone for the Spring months, 
with the baby Louis heel growing in 
popularity. Due to the number of 
social affairs this Winter, there is a 
marked increase in the call for men’s 
dancing shoes, patent leather, etc. 


COMING TO BOSTON 


California Shoe Dealers’ Association 
to Make Good Showing 


The California Retail Shoe Dealers’ 
Association 1s making special efforts for 
a good showing from the State at Boston 
this year. Already a oumber of the 
local merchants have signified their 
intention of joining the California 
delegation, and there is a movement 
now on foot to get the retail shoe 
merchants from all over the State to- 
gether on the proposition and secure the 
attendance of as many as possible. 
Among those whose names are already 
on the list are Frank Werner, president 
of the association and proprietor of the 
Walk-Over store in San Francisco; 
Alfred Katchinski, one of the members 
of the Philadelphia Shoe Company and 
secretary of the association; H. Van de 
Grift of Los Angeles; W. E. Secombe of 
San Diego; Frank Bagley of Fresno and 
M. Schneider of Oakland. It is under- 
stood that an effort is to be made on the 
part of the California representatives 
to have their State selected as the 
gathering place of the 1922 convention. 
Alfred Katchinski intends to leave 
for the East early enough to attend 
the Fashion Show in Chicago. 


AT SAN DIEGO 


Hotel Coronado Will Be Place of 
State Convention 

It has been decided that the Hotel 

Coronado at San Diego is to be the 

scene of the California dealers’ convea- 
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The Last Call! 











EFORE the new big ad- 
vance in the price of rub- 
ber goods—we are offering 
the balance of our Hip Boots 
and All Rubber 4 
buckle Arctics which 
were declared surplus 

stock of the 


U. S. GOVERNMENT 
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; 17 40 24 9 
Hip Boots—Hood (Sizes) 8 9 10 #11 
| TLE TE CR Pee 10 24 32 24 9 2 
Hip Boots—United States (Sizes) 7 8 9 10 Il 12 
«ARES EPR reree ere tre 7 32 8S HW 2 2 
Hip Boots—Converse (Sizes) 7 8 9 10 IW 12 
Packed Solid Sizes—12 Prs. to Case. 


4 Buckle All Rubber Arctics Sold In 100 Case Runs 
Assorted Makes—All First Quality 
Ss Fin 
9 10 11 12 


ORDERS FILLED 


NOW READY 
IN ROTATION 


FOR DELIVERY NET CASH 





S. ROSENBERG & SON 


209 ESSEX STREET BOSTON, MASS. 
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tion in June, 1920, and a committee will 
be appointed within the near future to 
get things in shape for the session, which 
will be the second annual affair of the 
organization. 


RESEARCH CAMPAIGN 


Standard Felt Company Makes Pulse 
of Trade Basis of National 
Advertising 


An interesting research campaign 
made for the purpose of feeling the pulse 
of the trade regarding its preference for 
mediums in which to nationally ad- 
vertise a shoe product was the basis on 
which the advertising department of 
the Standard Felt Company planned 
its 1919 national publicity campaign. 
Several months ago the manufacturers 
of Cosy Toes Feltwear decided that 
the time was ripe for the beginning of 
their national advertising, and with a 
view to following the wishes of the 
majority of their distributors, close to 
5,000 inquiry cards were sent out to the 
trade, according to L. A. Wolff, sales 
manager of the slipper department of 
the California concern. 

“Notwithstanding the fact that the 
entire 1919 production of the factory 
was sold out last May, we decided to 
begin the national advertising this 
Winter,” said Mr. Wolff. 


General Prices Mentioned 


“In addition to requests for dealers’ 
recommendations as to publications to 
be used, the Standard Felt Company 
asked the dealers their opinioa of 
pricing merchandise in the advertising 
and also as to styles to be advertised. 
As a result of this inquiry, the ad- 
vertising copy is carrying only general 
prices so that the dealers will be fully 
protected and no particular styles will 
be boldly featured. The idea of the ad- 
vertising conveys quality and comfort of 
footwear and is largely pictorial. Actual 
photographs are used in illustzating the 
advertising, featuring Miss Ruth Roland, 
and the entire campaign is carrying a 
very strong appeal to the more than 
fourteen million readers to whom the 
message is being circulated. The 
readers are urged to visit dealers in 
their particular localities and see the 
styles of Cosy Toes displayed. Every 
effort has been made to discourage the 
sending of mail orders to the factory 
by emphasizing the fact that Cosy Toes 
can be secured in the reader’s home 
city. 

‘Proof copies of the advertising have 
been sent to each distributor of Cosy 
Toes for display in the windows con- 
currently with the advertising. 
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Prompt 1920 Deliveries 


“Like all other manufacturers, labor 
trouble has handicapped the 1919 pro- 
duction of Cosy Toes, but the factory 
at West Alhambra is now being en- 
larged to double the present capacity. 
This will permit prompt deliveries of 
complete orders for 1920.” 


COAST BRIEFS 


News of Incorporations, New Shoe 
Stores and Changes 


The Starr Shoe Company, 901 Balboa 
Building, San Francisco, is to hold a 
meeting in the near future to consider 
increasing the capital from $10,000 to 
$50,000. 

The Emporium of San _ Francisco 
recently purchased the stock of J. B. 
Ferguson, 3213 East 14th Street, Oak- 
land, Cal. 

A shoe department has been added 
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to the busiaess of M. C. Steele, clothier, 
of Chico, Cal. 

The Fellows Specialty Shoe Company 
of San Bernardino, Cal., has been pur- 
chased by Leo A. Stromee. 

The shoe business of H. R. Lacey at 
Vallejo, Cal., has been sold to H. S. 
Kronick. 

The firm of Verona & Richelli of 
Crockett, Cal., has been dissolved, Peter 
Verona succeeding in the ownership 
of the business. 

The Strauss Seamless Shoe Company 
has been incorporated: in Los Angeles, 
Cal., with a capital stock of $150,000, by 
Samuel Strauss, I. W. Gleason, C. G. 
Peterson, J. A. Phillips, and R. L. Hub- 
bard. 

S. J. Davis, president of the Shoe 
Market of Everett, Wasb., has disposed 
of his interests in the corporation. 

The Buster Brown Shoe Store has 
been opened in Salem, Ore. 


Boston 


THE RETAIL TRADE 


Eight-Hour Day Resumed—Stores 
Thronged with Buyers 


Business in the retail shoe stores and 
departments of this c’ty is exceptionally 
good. The six-hour day did not stay in 
force long enough to have any marked 
effect on sales. With last Saturday on 
a nine-hour basis and this week on an 
eight-hour business, the retail stores 
of the city were thronged with buyers. 

Credit for the granting of the eight- 
hour concession is due to the delegation 
of the Retail Trade Board of the Boston 
Chamber of Commerce, who went to 
Washington and laid the case of the 
Boston merchants and their thousands 
of customers before the Fuel Board. 

T. M. B. Hicks, Jr., secretary of the 
board; W. A. Hawkins of the Jordan 
Marsh Company and G. H. Noyes of 
the R. H. White Company represented 
Boston at the hearing in Washington, 
and to them is due the thanks of the 
various business interests as well as the 
public in general. 

The return to normal hours is achiev- 
ing this week the greatest business in the 
history of Boston. The exclusive shoe 
and department stores are all doing a 
remarkable business. 


AT SHEPARD-NORWELL CO. 


Assistant-Manager Andrews Re- 
ports That Slipper Business Is 
Excellent 


Business has been exceptionally fine 
at the shoe department of Shepard- 


Norwell Company. “This is a great 
slipper year,”’ said Assistant-Manager 
B. Andrews. “In fact, not for four 
or five years past have we had such a 
tremendous sale of slippers, especially 
in women’s lines. 

“Our boot business has been splendid 
during the Fall and early Winter. I 
would say that we have sold more boots 
than low shoes. While during the 
past few weeks the slipper business has 
been in tremendous volume, I expect 
that after Christmas boots will be sold 
as heavily as during October and 
November.” 


AT THE REGAL 


Manager J. J. Buckley Says, ‘‘Doing 
a Wonderful Business”’ 


At the stores of the Regal Shoe 
Company a big business was the order 
of the week. Manager J. J. Buckley was 
most enthusiastic over sales. ‘Our 
women’s shoes,’ said Mr. Buckley, 
“are moving exceptionally well, both 
as to units and volume of sales. Espe- 
cially is this true in the Tremont Street 
store. A year ago last week, one of my 
stores did a goodly amount of business 
in women’s shoes, but that same store 
for the corresponding week this year 
made a gain of 150 pairs. This may 
be accounted for in part by the fact that 
the corresponding week of last year we 
had a very heavy storm, but never- 
theless the increase this year was re- 
markable. Business is good on our 
men’s shoes, but is much better on 
women’s lines.” 
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Gun Metal Calf Brogan Bal. 


Aristocrat Last 


The very latest effect created by “‘Just Wright” designers. You'll 
like it and your customers will enthuse over it. Already a bigseller 
and it has not been outlong. 12 iron edge. ‘“Wingfoot” rubber heel 
and all the little touches that make a shoe look “Just Wright.” 


PRICE $10.00 
Widths AA to D. Sizes 5 to I]. 


E. T. WRIGHT & CO., Inc. 


ROCKLAND, MASS. 
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BOSTON NEW YORK PHILADELPHIA DETROIT SAN FRANCISCO 
183 Essex Street Marbridge Building 1215 Market Street Washington Arcade Pacific Building 
CHICAGO, Republic Bldg. 
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“The 
SSEIT 


—”_.Shoe 


“MAKES LIFE'S WALK EASY” 


XS this fioliday Seasonio 
pach of our friends; to wish 
them Prosperity in their 


undertakings, wisdom for 
the work, peare for the path- 
way, friends for the fire- 
side and strength to the 
lazt. 

Lewis A. Crossett, Jur. 


North Abington, Mass. 
December, 19145. 





























































































































































433—Patent Lace, 
Heel, McKay, A-D 










427—Black Kid 9” 






$6 Blac k Kid, 
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TWO TONED BOOTS AND SPATS 


Ready To Be Instantly Shipped 


41 _— avana Brown 9” Lace, Brown Buck to 


CEG IREIS $7.00 DGS PERE TAE I 
’ Lace, Gray Clo. Top, an. Colors—Light Fawn, Medium Gray, 
Pigg Shae Sg. Brown, Dark Fawn, Pearl Gray, 


Louis Heel, A-D.......... 
453—Battleship Gray, 9” Lace, Gray Clo. Top, 
Louis Heel, A-D.......... 

449—Hav. ie. Kid, 9” Lace, Bro. Clo. Top, Lea. 
Louis Heel, A-D.......... $6.00 


.. Pe wets $8.00 
Lace, Im. Tip, Military Felt, 9’ Spat, Button, Straight Cut, 


wert Te eer $8.00 > 
488—-Mouse Kid, 9” Lace, Pl. Toe, Cov. Louis i, ETT ee: $14.00 
$9.00 


PEs cacbacacencees 


THE BOARDMAN SHOE CoO. 


564 Atlantic Avenue, 


492— Fe Kid, 8% 
Heel, Welt, NS cbse: 








BOOTS SPATS 
493—Patent Lace, Mouse Kid Top, Lea. Louis Kersey, 9” Spat, Button, Concealed 
Heel, Welt, A“D.......--- 2. e+ soos se $7 — Stsan, Per GGR. o.oo. cscs 00 $26.00 


Colors—Light Fawn, Medium Gray. 


469—Hav. Br. Kid, 9’’Lace, Mouse Top, 5 ee 


am eS ear wrre $8 —— ” e@ 
411—Hav. Brown Kid Lace, Mouse Kid Top, Lea. rsey, 9 D Spat, Button, Concealed 

Louis Heel, A A epeEpp ep cobat: 38.00 Strap, Per Doz................ $24.00 

407—Patent 9” Lace, Gray Buck Top, A-D. .$6.50 Colors—Light Fawn, Brown. 


Lace, Gray Buck Top, A- = 


Felt, 9’ Spat, Button, 4% welt cut, Per 


REE RE $5.00 Black. 
aa aor Felt, 10’’ Spat, Button, Straight Cut, 


Similar Sth s with Military Heels. 

sigs ee ete $15.50. 
dy gs Kid, Button (milo), Im. Tip, ao C olors—Light Fawn, Medium Gray 
eT ES errr , 
Ay Kid, 9” Lace, Pl. Toe, Lea. Louis Heel, Brown, Dark Fawn, Pearl Gray. 


Colors—As Above. 


Boston, Mass. 








MASS. 





BROCKTON, 


Give Your Customer His Money’s Worth 


Plenty of Style, Comfort and 
Durability in this Shoe 
Ready for Immediate Shipment 
STOCK No. 5290 


Gun Metal Veal, Munson Last 
Full Double Oak Sole, real leather heel 


Sizes 6-11; Width E. Price $6.50 
Terms: 2% 10 days, 30 days Net 
Made and Distributed by 


A. FREEDMAN & SONS 


182-184 Lincoln St., Boston, Mass. 


























Frederick S. Peck 


MAKER OF CHAS. CASE SHOES 


Worcester, Mass. 





FASHION FOOTWEAR FOR MEN AND 
YOUNG MEN. ; 


OLD TIME “CASE” QUALITY AND 
WORKMANSHIP. 


NEW TIME LASTS AND PATTERNS OF 
CLEVEREST DESIGN. 


READY TO TAKE ORDERS FOR AT 
ONCE SHIPMENT OR SPRING DELIVERY. 
LET US KNOW YOUR REQUIREMENTS. 


WRITE FOR SALESMEN OR SAMPLES 
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Old Boy Experiment 


SAYS [‘s a nosy old fellow—is Old Boy Experiment. 
mer- 


_ a ee But he makes good. Figuring results he is a 
daatiiae sehen will mighty welcome asset. Look what he is doing 


he solved tor all ft ven OO 


The Spirit to know, to observe, to try, to compare—each 
has made you eager to march on to Boston and each is 
but the handmate of Experiment. 


Life’s every improvement comes from the constant in- 
vestigating he directs on the part of some zealous, ambi- 
tious farsighted human being. 


So with your breaking away from the usual sight of the 
four walls of one section, be sure to travel the areas of 
every available factory division. 


Look and learn and profit. Experiment has given us our 
success, our friends. And as we look at our products of 
Brockton handicraft and New York Ingenuity, we are 
sure that there’s many a, warm spot in the heart of this 
organization which will embrace a new occupant soon. 


am! 
= 
= 
| i 
= 
- 
=| 
il 
| 
Ld 
- 
s 
a 
- 
~ 
= 
™ 
= 








TODAY’S NEWS ITEM 


LOADS OF SHOES 


IN STOCK 


Over 70 quick selling styles ready for delivery. Mighty 
low prices for mighty good values. See our Catalog. 


At $5.90 to $9.85. They beat the rest all hollow. 


RERRESRSEEREEED 


(EERE) 


UNBRANDED AND UNION MADE WELTS 
“LOOK LIKE SHOES THA 


MIGHT H RE” 
GRANCH In ae BRANCH 1N 


PHILADELPHIA 

BALTIMORE * “aoe” 
PITTSBURGH NC Seetae 
FACTORY 3} e enavenr> 


MONTELLO CiTY OF 
BROCKTON BROCKTON 





O- 


HOME OFFICE = STOCK HOUSE SALES ROOMS 
196 CHURCH STREET, NEW YORK CITY 
BOSTON OFFICE 207 ESSEX STREET 
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JOBBERS HANDLING OUR PROD- | 
UCT CLAIM EXCELLENT RESULTS. 


LINE UP WITH US FOR NEXT SEASON. 


THE RIALTO PROCESS MAKES OUR 
SHOES FLEXIBLE AND UNUSUALLY GOOD- 
LOOKING — THE RESULT OF GOOD SHOE- 


Q GOOD-ALL-WAYS 


FACTORY BOSTON OFFICE 
LYNN, 215 ESSEX ST. 
MASS. NAT WEISS IN CHARGE 
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AT THAYER McNEIL COMPANY 


Russia Calf Women’s and Misses’ 
Boots Featured at $11 


At Thayer McNeil Company’s store 
a new model in a woman’s walking boot, 
very good looking, expressing a high 
type of shoe making, in genuine Russia 
black calf, with full wing tip, heavy 
sole, was featured at $11. This boot 
has also been advertised in the news- 
papers by this company. 

In their very attractive ad they state 
as follows: “The value of the boot 
may be realized when we tell you that if 
we were to buy it at present cost of 
manufacture we would be obliged to 
charge at least 40 per cent more than 
the price quoted above.” 

This store has other attractive styles 
at $16, $18, $19 up to $30, which fact is 
stated in their ad, also that mail orders 
are filled, catalog sent on request, and 
free delivery anywhere in the United 
States. 

Christmas business at this house is 
excellent and bears out the fact that 
practical gifts are the order of the day. 


Another Smart Model 


A model for young men on a smart 
type of English last is advertised by 
Thayer McNeil Company. This boot 
is suitable for Winter weather and has 
much style. It is made on comfort 
lines with a heavy single sole, blind 
eyelets on top and broad heel. This 
is featured in dark brown and black at 
$9 and $8.50. The ad mentions that 
other styles are sold at $12, $14, $15, 
$20 and $21. 

Men’s heather wool hosiery at $1.25 
per pair proves a big seller at this time 
of the year. © 


WINTER BOOTS 


New Brogue Styles Advertised by 
A. Shuman & Co. 


The shoe department of A. Shuman 
& Co. is featuring Winter boots as a 
holiday gift for young women. These 
are sold at $12. They are made of stout 
tan grain leather with heavy soles and 
low heels, adapted for skating and cold 
or stormy weather. Other styles are 
sold at $8.50 to $9.75. 


AT MAGRANE-HOUSTON CO. 


Slippers Are Prominently Featured 
for the Holiday Gift 


At the shoe department of Magrane- . 
Houston Company, slippers for the 
holidays were prominently featured. 
In women’s Juliets with elk soles, also 
felt slippers; in men’s kid slippers; in 
children’s red felt Juliets; in misses’ and 
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children’s comfy slippers in all colors at 
$1.75 to $2.00, each line was being 
rapidly sold. 

Children’s moccasins—for boys and 
misses and kid leather moccasins—were 
featured at $1.75 to $2.50; also boys’ 
storm boots, tan grain, with two-buckles 
at $3.45, $3.95 and $5.50. 


AT J. ANDREWS COMPANY 


Christmas Business Excellent— 
Good Display of Holiday Slippers 


At the store of J. Andrews Company. 
corner Temple Place and Washington 
Street, a splendid holiday business was 
in progress. Men’s, women’s, misses’ 
and children’s fancy slippers for the 
holiday Christmas gifts were featured. 
In women’s an attractive satin boudoir 
slipper in various colors was a good 
seller. 

The basement department of the 
store is daily thronged with buyers. 
Along a line was strung a dainty array 
of shoes for the kiddies. From another 
line was suspended an equally attractive 
array of holiday slippers for the grown- 
ups. 

Christmas business in the main store 
and in the basement was reported as 
being way ahead of that of last year. 


AT COES AND STODDER’S 


Featuring ‘‘Christmas Footwear 
from a Man’s Own Store’’ 


At Coes and Stodder’s cordovan 
shoes in black and cherry are sold at 
$11.75 to $22; calfskins in black, tan, 
and mahogany, wide toes, from $9 to 
$22.50; brogues, in black and tan, 
grained and cordovan, priced at $13.50 
to $22; wet weather boots in grain 
leather, strong and sturdy, at $9 to 
$18.50, and dainty dancing oxfords in 
patent and dull calf, thin soles, were 
displayed in a holly Christmas box at 
$10 per pair. Slippers, moccasins and 
scuffs were arranged in holly Christmas 
boxes; there is the vici kid, tan or black 
slipper at $5; the soft kid tan Romeo at 
$6; brown ooze soft moccasins at $2.75; 
fancy pebbled goat, red or green, at 
$4.50 and $5; warm wool-lined sheep- 
skin slippers at $3; soft-sole fringe moc- 
casins at $4; pongee, velvet, Turkish 
towelling and straw scuffs at $1.25 to 
$2.50. 


HOSIERY AND HOLLY 


Hosiery Attractively Arranged in 
Holly Christmas Boxes 


A good assortment of the better 
grades of hosiery for men in heathers, 
cashmeres, thread silks and fancy 
silks were arranged in holly Christmas 
boxes. 
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PUTNAM 


All Branches of Industry Unite in 
Sad Farewell to Former Associate 


The shoe, leather and rubber trade of 
New England united in paying tribute 
to the late George E. B. Putnam, former 
associate editor of the ‘““Boot and Shoe 
Recorder,”’ and on the editorial staff of 
the India Rubber World, whose funeral 
took place on Saturday last, from} the 
First Baptist Church, Newton Certre. 
At the gathering at the church were 
representatives of the Rubber Club of 
America, the New England Shoe and 
Leather Association, the Boston Boot 
and Shoe Club, the Boston Shoe 
Trades’ Club and Dalhousie Lodge of 
Masons of Newtonville. 

Rev. Charles N. Arbuckle, pastor of 
the parish, conducted the services and 
also read prayers at the family home at 
15 Elmore Street, Newton Centre, be- 
fore the body was brought to the church. 
A contralto soloist sang. Burial was in 
Forest Hills Cemetery. 


Guard of Honor 


The bearers were: George W. R. 
Hill, vice-president of the “Boot and 
Shoe Recorder;’”? Charles H. Clark, 
worshipful master of Dalhousie Lodge; 
Henry H. Kendall, a deacon of the New- 
ton Centre Baptist Church; James H. 
Stone, editor of The Shoe Retailer; 
Harry Olsen, editor of The Export 
Recorder; Arthur D. Anderson, editor 
of the ‘‘Boot and Shoe Recorder,’’ and 
Philip M. Riley, editor of The India 
Rubber World. 


HON. EDWIN F. SWEET 


Addressed Members of Boston 
Chamber of Commerce Decem- 
ber 18 


The members of the Boston Chamber 
of Commerce turned out in large num- 
bers to listen, at a luncheon last Thurs- 
day at the Copley. Plaza Hotel, to an 
address by Honorable Edwin F. Sweet, 
who, since the resignation of Secretary 
Redfield, has ‘‘held down the lid” in the 


' Department of Commerce in an effi- 


cient manner. 


A “RECORDER” VISITOR 


F. S. Spangler of Los Angeles Calls 
at Boston Office 


F. S. Spangler of Los Angeles, buyer 
for the Gunnerson Shoe Company of 
Los Angeles, was a visitor the past week 
at the ‘‘Recorder’’ office. Mr. Spangler 
was formerly connected with the whole- 
sale shoe house of Cohn-Goldwater Shoe 
Company, Los Angeles, which recently 
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THE AMERICAN HIDE & LEATHER COMPANY manufactures 
twenty-six kinds of Chrome Calf and Veal Upper Leather; eighteen kinds of 
Chrome Side Upper; nine kinds of Combination and Bark Tanned Side 
Upper: six finishes of Splits: Bag, Case, Fancy, Collar Leather and Welting. 
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SOME AMERICAN HIDE & LEATHER COMPANY’S TRADE- 
MARK LEATHERS — Calf:—Tan Royal, Royal Kid, Box, 102 Box, 
ia ., Ooze, Willow, Titan, Cadet, Empire. Side Upper: — Bronko Patent, Mil- 
‘ i waukee Patent, Boris, Kerwin, Waterproof, Sheboygan Calf, Peary Storm. 
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A LUCKY NUMBER 


924 


1920 
CONVENTION 


N-S-R-A: Represents One of the “‘Keith’s Konqueror’’ 
Winners 


BO S4 ON 


A Wine Cordovan Bal on the Dunlap Last. 
AA, 7to 11; A, 6to 11; B, C, D, 5to 11. 


| 

| 

a 

| Don’t forget the Price $1 1.25 
| 

| 

| 

| 





date of the N. S. ; , 
2s We have ample quantity on hand at present time 
to supply demand for the sizes needed. 

in Boston, January Order while you can get yours. 

EBs 385 36; 33. 
We will be there. 





THE 
PRESTON B. KEITH SHOE CO. 


BROCKTON (Campello Sta.) MASS. 


New York Office, 299 Broadway, Room 415 
Boston Office, 207 Essex St. 
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SPATS— 


Prompt 
Deliveries 








































































































| IN STOCK NOW 
B- — wn Ooz nade), 2-Eyelet Ti u - , 
| 19-8 Full Louls Heel, “she akan = . ie oe pene ‘$8.50 | In Kersey, Felt, Buckcloth, Moires and Satins. 
ee apo JANUARY Seven | Colors: Fawn, Castor, Brown, Pearl, Gray and 
— Blac! ioze Calf, as above, a rere ° 
B-1610—Black Kid, ve, re ee "50 Black. Prices up to $30.00 per dozen. 
| B-l6l1—Patent, as ae RTE GE 00 
B- 500—White Kid, as above, AAtoC...............- 6.56 We Make Deliveries — Not Promises! 
= eubiae by ag Per ma ote = | 
we in Stoc ic ivery igh Grade Shoes for Women 
| “CUENIbeman coe co.” {| || THE SIMON HALPERIN CO. 
Le 1627 Washington Ave. St. Louis. Mo. "_ 1 121 W. 17th Street, New York 
_— all 
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AN EXHIBIT 
OF FINE UPPER LEATHER AND SOLE LEATHER 
AT THE UNITED STATES HOTEL, BOSTON 
JANUARY 5-10, 1920 


(y=* one sample side or skin of Upper Leather 
accepted from each tannage; one bend of Sole 


Leather. 


Each exhibit must be plainly.and permanently 
marked with the manufacturer's name. 


There is no charge or expense to the exhibitor 
except the furnishing of samples, for which 
there is given no guarantee of safekeeping; no 
charge for admissions which will be restricted 
to applications for tickets, but the Management 
reserves the right to limit the number of exhibits 
and admissions. 





The object is to give those interested in Fine 
Upper and Sole Leather an opportunity to 
study a good number of representative tannages 
together in perfect freedom. 


The place of exhibit— Office Floor of the 
United States Hotel, Corner Beach and Lin- 


coln Streets, Boston. 


MANAGEMENT | 


THE WEEKLY BULLETIN PUBLISHING COMPANY | 


183 ESSEX STREET, BOSTON - ~- _ TEL. BEACH 52093 
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Don’t Miss Our Exhibit at the 
N. S. R. A. Convention 


During the Convention of the National 
Shoe Retailers’ Association at Boston, 
January | 2-15, we shall have an ex- 

tensive exhibit of U. S. Rub- 
ber Footwear and Keds upon 
the main floor of Mechanics 


Hall. 


We shall manufac- 


ture Keds and 
U. S. Rubber 


Footwear in 
the __ base- 


Dy. 
Shes ee Boe 
i(poiahn rarer et 
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sold out to the Gunnerson Shoe Com- 
pany. 

G. Gunnerson was formerly with the 
Hood Rubber Company, and during the 
last four years was head of the Pioneer 
Rubber Shoe Company of Minneapolis. 

Mr. Spangler is here on a buying trip 
for the Gunnerson Shoe Company, which 
will carry a general jobbing line. The 
company expects to get well under way 
January 1. 


JOHN R. ARNOLD 


Manager of Foreign Trade Depart- 
ment, Tanners’ Council, a Visi- 
F tor 


A caller at the Boston office the past 
week was John R. Arnold, manager 
Foreign Trade Department of the Tan- 
ners’ Council. Mr. Arnold attended a 
meeting of the export managers of the 
Tanners’ Council on Tuesday morning, 
last. This meeting was held for the 
purpose of preparing for a general meet- 


ing in January, to be held in Boston, 
day to be announced later. 


SPECIAL SALES 


On Women’s Two-Tone Effects with 
Good Results 


The ‘‘Recorder”’ office was in receipt 
of a call recently from the advertising 
manager of a Massachusetts and New 
Hampshire chain store who reports 
that his concern has been putting on 
some good sales. 

The idea of this firm is to talk quality 
and real values. In women’s this con- 
cern finds that certain lines, notably 
two-tone effects, have not moved as well 
as they should. Special sales have 
therefore been instituted on these lines 
with very good results. This concern 
reports that it is having no difficulty 
with its men’s lines. This advertising 
manager feels that merchants through- 
out the country should arrange for a 
shorter profit and a greater volume. 


St Louis 


TRADE SUMMARY 


Of Manufacturing, Wholesale and 
Retail Shoe Business 


The wholesale season being practi- 
cally over, at least so far as advance 
orders for Spring are concerned, there is 
very little developing in that end of the 
business to occasion much interest for 
the trade. The factories are operating 
to capacity to meet the orders already 
placed and the salesmen are all out of 
their territories for the holiday period, 
after which they will come to head- 
quarters for the preparation for the 
Spring trip scheduled to begin for the 
various houses from the middle of 
January on to March 1, according to the 
status of their business and the plans 
for the early Fall orders and the late 
Spring fill-ins, etc. - Shipments of sea- 
sonable goods are moving in first-rate 
volume, all things considered, while the 
movement of the advance Spring orders 
is gaining impetus. Mail orders on 
wanted numbers are numerous, and the 
specialty jobbers have about all they 
can handle on desirable styles. Retail 
shoe merchants continue to report good 
business, although it seems to lack the 
“pep” to be expected ia prosperous 
times and to indicate that the buying is 
for needs rather than from any other 
standpoint. However, the situation is 
clear that the public has the money and 
that is the main thing, for the volume 
of business is good. 


MEMBERSHIP CAMPAIGN 


Of Associated Shoe _ Retailers— 
Robert Scissors Wins Boston 
Ticket 

The monthly dinner at the Hotel 
Jeffers of the Associated Shoe Retailers, 
Wednesday, December 10, was unusu- 
ally well attended, and the report of 
24 new members was one of the most 
interesting features of the gathering. 
The only winner of a ticket to Boston 
and return, including Pullman fare, was 
Robert Scissors, who brought in 17 of 
the 24 new members from his district. 
In the other two districts none of the 
workers qualified with a total of five 
new members, which was the minimum 
requirement. After the discussion of 
the menu the evening was given over 
first to announcement of the plans for 
attendance at the Boston Convention 
in January and for the exhibit of the 
St. Louis wholesalers and manufactur- 
ers of which details have already been 
printed in the ‘‘Recorder.”’ 


Style Discussion 


Then came considerable discussion of 
styles. It seemed from the pronounce- 
ments made that satins were regarded 
as best in oxfords only, with some one- 
eyelet ties, both being utilized for street 
and indoor wear under dressy condi- 
tions. The statements of the retail shoe 
merchants generally as to the French 
or square-toed vamp was most positive 
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in opposition thereto, it being declared 
that such a vamp could not be fitted to 
the American foot, and further that it 
was decidedly ugly in all respects. The 
long vamp, 4 inches on a 4B last, was 
favored very generally. It was also 
the opinion of those speaking that the 
Baby Louis, or “Timidity” heel, was 
dying rapidly. The reports as to suede 
shoes were that they were in good de- 
mand, particularly in browns, with black 
slipping. It was also advised that re- 
tail shoe merchants lay off from buying 
high boots for Spring and Summer. 


NEW DIRECTORS 
Of Shoe and Leather Club Elected 


The new directors of the Shoe and 
Leather Club, there being uo opposition 
in the field to render the election un- 
certain following the nomination, are: 
Julius H. Bentzen, F. W. Blelock, F. T. 
Bloecher, A. L. Brown, J. L. Wirtz, 
H. L. Comer, E. R. Ruthsatz, John 
Wendell and R. J. Donavan. ‘The by- 
laws of the club have been amended to 
meet the high cost of living by raising 
the dues from $6 per year to $8, payable 
quarterly. A campaign to increase the 
membership of the organization is also 
being formulated. 


A TRIP EAST 


By John A. Bush, President of 
Brown Shoe Company 


John A. Bush, president of the Brown 
Shoe Company, was in the East last 
week, the chief purpose of his visit being 
to make an address before the Boot and 
Shoe Club of Boston on matters of 
interest to the trade as viewed by a 
western operator in the manufacturing 
field. During his absence from the city 
he visited other points in the interest of 
his house, incidentally looking over the 
general field as regards supplies, etc., for 
the coming year. 


OIL POWER 


Being Thoroughly Investigated by 
Local Shoe Manufacturers 

During the recent fuel difficulties, 
due to the coal miners’ strike, a number 
of St. Louis concerns took up investiga- 
tions of the matter of using oil in their 
power plants not only as a measure of 
relief from the strike conditions, but 
also with a view to rendering themselves 
independent of such developmet ts in the 
future. Among the houses taking such 
steps were the International Shoe Com- 
pany, with its four branches, the Brown 
Shoe Company, Inc., and the Hamilton- 
Brown Shoe Company. The inquiry 
into the matter will be most thorough, 
although the necessity for action imme- 
diately has passed. 
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There is Always a Demand 


for Stylishly Made 





Turn Pumps and 


Patent Colt Baby 

Louis Heel Pump for j Heel—f or 
those desiring smart but semi-dress or formal 
Low Heel Pump. AAA wear. AAA to D, 234 
to D, 2% to 8. 08. 


When they are bench made—and Brooklyn made— you 
know that you are offering top quality footwear that will 
make and retain a. most desirable class of customers 
See Our Exhibit, Booth 90, National Shoe Retailers Association Convention, 
Mechanics Hall, Boston, January 12th to 15th 


K. M. STONE IMPORTING CO., "5245" 
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~ ae . No. 2501—Regent C ut 
No. 701—Top Grade == Patent Turn Pump, 
17-8 Louis 


“HUB GORE” INSURED and } 
GUARANTEED FOR 2 YEARS | 





| 100% adjustment if it fails. 
| A Special Quality for 


ROMEOS and JULIETS. | 


EVERLASTIK, Inc. 


BOSTON OFFICE HUB GORE MAKERS NEW YORK OFFICE 
52 CHAUNCY ST. 395 BROADWAY 














SHOE LACES N.S. R. A. CONVENTION, Boston, 1920 


AFTER A FIRE 


One often finds himself confronted with an emer- 

which a Fitchburg Mutual Fire Insurance 

wee Pay out. We are going to be at 

Mercerized and Silk Fabric Tipped and Metal Tipped, . R. A. Convention in Boston to point out 

Fine Silk Ribbon Paired and in Rolls. ” the attractive features of our special policy for 
members. Pay us a visit. 


Fancy Spats — Shoe Polishes — Colonial Buckles 7 ' 
Write for Our New Catalog Fitchburg Mutual Fire Insurance Co. 


LINCOLN STORE SUPPLIES CO. Fitchburg, Mass. 
1508 Washington Ave. - - St. Louis, Mo. The city of 141 diversified industries 
THE HOUSE OF SERVICE TO YOU 99% of which are locally owned 


gency 
All;Popular Colors and Lengths, Flat and Round— inom A 
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Philadelphia 


RETAIL SALES INCREASE 


Christmas Demand Develops Early 
and in Volume 


The retail trade has been hoping that 
this would develop into a “shoe Christ- 
mas,”’ with the widely-known high cost 
of living making at least one contribu- 
tion to the merchant in its tendency to 
make the consumer buy useful rather 
than ornamental gifts. And from the 
manner in which sales have been in- 
creasing in the past several days it 
would appear that such actually is the 
case. 

An increase of business normally is to 
be expected at this season, but this year 
it has really. been heavier than usual. 
At least it has so far, and there is no 
reason to believe that the good business 
will not continue right up until the 
24th of the month. 


CHANGE IN MANAGEMENT 


Francis A. Guinivan Retires from 
Queen Quality Shop, Pittsburgh 
An interesting event took place on 

November 29 when, after the close 

of business for the day, the employes of 

the Queen Quality Boot Shop of Pitts- 
burgh, Pennsylvania, gathered to- 

gether for the purpose of making a 

presentation to Francis A. Guinivan, 

who was retiring from the management 
of the store. 


Mr. Steltz made the presentation of 
a diamond stickpin with platinum 
setting, asking Mr. Guinivan to accept 
the gift as a token of the esteem in 
which he was held by those who had 
worked under his careful and sym- 
pathetic management, and wishing him 
a successful career in his new field of 
endeavor. 


V. E. O'Reilly Succeeds 


Mr. Guinivan responded in part, 
that he had always endeavored to act 
fairly with those in his charge, with the 
idea of promoting their best interests 
and the best interests of the Thomas G. 
Plant Company, whom they would find 
in the future, as in the past, fostering 
the good relations that have existed be- 
tween the firm and its employes. He 
asked for their co-operation with the 
new manager, Vincent E. O’Reilly, 
formerly assistant to Mr. Guinivan. 


CHRISTMAS GREETINGS 


From Weimer, Wright & Watkins 
Company, Philadelphia 


The Weimer, Wright & Watkin 
Company has issued a very attractive 
Christmas greeting and wishes for a 
happy New Year in the form of a letter 
decorated with the Christmas holly 
and candle. The greetings are extended 
in gold letters. 


Memphis 


TRADE ACTIVE 


Both Wholesale and Reta.l Condi- 
tions Are Satisfactory 

Both the wholesale and retail shoe 
interests of Memphis have had an 
active and satisfactory trade period in 
November. Cotton is bringing good 
prices, cottonseed products and cotton- 
seed oil are moving well in the domestic 
trade. This particular section for- 
tunately has not been bothered with 
strikes. Many visitors for the Winter 
are here and December will be a month 
of great activity. Several notable con- 
ventions, especially the American Hard- 
wood Manufacturers’ Association and 
the Southern Alluvial Land Associa- 
tion, are events that occur here in 
December. The stores are making big 
preparations for the holiday trade. 


A TRIBUTE 


To Branch W. Martin, a Former 
j Resident 

News of the death of Branch W. Mar- 
tin, in Nashville, after a brief illness, 


brought a tinge of sadness to the older 
members of the shoe trade here, as he 
was formerly a resident of this city and 
was identified with the trade for a 
number of years. Since he became 
traveling salesman for the Stacy-Adams 
Shoe Company and had made his home 
in Boston, his visits were only occa- 
sional, but he never forgot to relate that 
this was his second home. The remains 
were accompanied from Nashville to 
Bo:ton by an official of the company 
for which he had traveled for many 
years. 


THE DELIVERY SITUATION 


Is Improved—Army Last for Men 
Popular 


Getting deliveries of goods bought 
continues one of the main troubles of 
the trade, although a few of the mer- 
chants say that they have seen a little 
improvement during the past few weeks. 
The distribution of goods is without 
cessation, although the weather has 
been mild and purchases bave been 
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delayed some on that account. As a 
rule, shoe merchants say the public buys 
freely and what suits its taste regard- 
less of price, although the policy of 
economy is perhaps making a little 
headway. The supply of money in this 
territory was never so large, which has 
meant excellent trade for the merchant 
and collections that are eminently satis- 
factory. Handlers of the better classes 
of shoes say they see no lessening of 
demand for this merchandise, while the 
cheaper classes are also going about as 
fast as they can be turned out. The 
call continues chiefly for the browns in 
both men’s and women’s, while the 
Army last is still quite popular. 


LOCAL MANAGER GRAY 


In Charge of Local Queen Quality 
Store 

R. N. Gray, recently in charge of the 
Queen Quality store in Birmingham, 
Ala., is now manager of the local branch, 
succeeding S. R. Turner, who returns to 
the Atlanta brench. Mr. Gray is 
identi. ying himself with the local trade 
organization and reports business all 
thet anyone could wish, with his chief 
difficulty getting deliveries as fast as 
needed. 


BARGAIN BLOCK WEEK 


A Big Trade Getter for South 
Main Street 

Bargain Block week has been fzatured 
by those stores in Memphis, on South 
Main Street, between Gayoro Avenue 
and Union Avenue. Joint ads, displays, 
and poster signs ir the windows and 
uniform methods of dry goods, shoe, 
jewelry, and ready-to-wear stores on 
either side of the street made the novel 
sale a big irade getter for several weeks. 


RETAIL SHOE MERCHANTS 


Take Much [Interest in Their 


Autumn Meeting 
The Memphis Shoe Reteilers’ Asso- 
ciation is holding regular meetings this 
Au.umn ard has interestiag programs 
each time. Both the old and young 
men in the trade take a keen interest in 
its workings. 


STORE ENLARGED 


Phil A. Halle, Inc., Occupies First 
Three Floors 


Phil A. Halle, Inc., has greatly en- 
larged his men’s store at Madison Ave- 
nue and North Second Street, and now 
occupies the first three floors of the 
18-story Exchange Building, the store® 
running through the block to South 
Court Avenue, having the frontage of 
the entire block on North Second Street, 

(Continued on page 133) 
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Smite t 
| Can be | 
‘ | Changed | 


|" Instantly | | 


eae Patented Feb. 23, 1913 











Retailers should prepare for the 
‘tah big demand in shoe buckles. 
In Contact The “Dalco” attachment is 
With Foot 

used on highest grade shoes. 

Easily attached by anyone. 

Look for the “Dalco” exhibit at 

N. S. R. A. Convention. 


The Dalrymple-Pulsifer Co. 


Manufacturers of Shoe Ornaments for 30 Years 


HAVERHILL, MASS. 


























TRUFIT 
SPATS 


“KCONOMIC” 


REVOLVING DISPLAY FIXTURE 

















For Men’s 
Winter 
Footwear 








are approved by big 
buyers all over the 
country. This is assur- 
ance that Trufits can be 
bought safely for any 
size store. 


Fourteen Styles Sized 
and Displayed on 
Forty Inches of Floor 
Space. 


Made in all the wanted 
colors, in Box Cloth and 
Felt. Immediate deliv- 
eries. 


Shell we send samples 


Folds Compactly for and prices? 


Storage 
Laing, Harrar & 
Chamberlin 

43 North 3rd St. 
Phila. 
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BATAVIA SPECIALTY CO. 


BATAVIA, N. Y. 
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Traveling Shoe Salesmen 


Activities of our Trade Ambassadors 
On and Off the Road 


- IOWA NATIONAL 


News of Men and Events Connected 
with Shoe Travelers’ Association 


A. J. Spring, the popular member of 
the Iowa Shoe Travelers, whose resi- 
dence is in Des Moines, anticipates 
leaving with his family for St. Louis to 
spend the holidays. 

The Iowa National Shoe Travelers’ 
Association is receiving many favorable 
replies from affiliated associations, 
pledging their support to Iowa for the 
National Shoe Travelers’ Convention 
for 1921. J. E. Wm. Prescott, secretary- 
treasurer, writes us that the association 
is making every preparation to send a 
large delegation to Cincinnati. 


New Members 


The Iowa National Shoe Travelers’ 
Association recently added several new 
members: Ben H. Reynolds, who re- 
sides at Grinnell, Ia., representing the 
Excelsior Shoe Company at Ports- 
mouth, Ohio, proposed by Glen Dris- 
coll. C. L. James, who resides at Des 
Moines, Ia., and represents B. F. Rey- 
nolds of Brockton, Mass., proposed by 
J. E. Wm. Prescott. J. H. Hannah, 
residence Moberly, Mo., representing 
E. T. Wright & Co., Inc., Rockland, 
Mass., proposed by L. D. Ream. 


CHARLES H. MILLER 


Of Cincinnati Travels Ohio, Indiana 
and Chicago 


Charles H. Miller, formerly of the 
Miller Shoe Company of this city, has 
become associated with T. R. Emerson 
Shoe Company, Inc., Brooklyn. Mr. 
Miller will carry their line in Ohio, 
Indiana and the City of Chicago. 


MISSOURI DRUMMERS 


Southeast Association Will Hold 
Big Event December 27 


The Southeast Missouri Drummers’ 
Association, which includes in its mem- 
bership the shoe salesmen, as well as 
other lines, traveling in the southeastern 
part of the State, will have a business 
meeting and dinner at the Marquette 


Hotel, St. Louis, December 27, after 
which a dance will be had at the River- 
view Club. The affair is the mid-Winter 
event of the organization which has its 
annual gathering at some one of the 
towns in the territory at which the clans 
gather for three days of merry-making 
and about a half day of real business. 


W. D. MEAD 


Travels for Cady-Ivison Shoe Com- 
pany, January 1 


W. D. Mead, who has just been re- 
leased from service in the United States 
Army, will resume his connection with 
the shoe business by taking out his 
samples the first of January for the 
Cady-Ivison Shoe Company, Detroit. 


FORMER SHOE TRAVELER 


Hon. Walter H. Creamer Re-elected 
Lynn’s Mayor 
Hon. Walter H. Creamer, formerly a 
traveling shoe salesman, is re-elected 
Mayor of Lynn. 


R. A. T. S. S. MEET 


William Pidgeon, Jr., Speaks on 
Value of Co-operation 


The weekly meeting of the Roch- 
ester Association of Traveling Shoe 
Salesmen, held at the Powers Hotel on 
Tuesday, December 9, was featured by 
a speech by William Pidgeon, Jr., presi- 
dent of the Rochester Retail Shoe 
Dealers’ Association, who talked on the 
relation of the retailer to the traveling 
man. 

In speaking of the relations of these 
two leading factors in the trade, Mr. 
Pidgeon brought out the value of co- 
operation between all factors and added 
that if the traveling men all made it a 
point to learn conditions as they exist 
and then acquaint their customers 
with the conditions they would be able 
to materially combat false propaganda 
that is being circulated everywhere. 

In the matter of styles, Mr. Pidgeon 
said that in his opinion there are two 
extreme views of the style problem. 
First, the attitude of trying to put 
anything across. Second, the trade 


forced to run along without new ideas 
because of a clamp upon extreme and 
unusual styles. In either of these con- 
ditions someone is bound to suffer, and 
for the best interest of the whole trade 
it is imperative that these extremes 
be brought together and new styles 
and lasts be created with the idea of 
protecting the welfare of the whole 
industry. 


Committee on Delegates 

After the talk by President Pidgeon 
regular business was taken up and a 
committee was appointed to name 
delegates to the N. A. T. S. S. Conven- 
tion. The committee includes Harry 
M. Joy, J. P. Beatty, Sam B. Vaisey 
and Williard Goodger. It was an- 
nounced that the Rochester delegation 
will be instructed to vote for George J. 
Nichols for president of the N. A. T.S.S. 


CHANGE IN LINE 


C. W. Sheldon Now with Hamilton- 
Brown Shoe Company 


C. W. Sheldon, the popular North 
Dakota representative of R. P. Smith 
& Sons Co., has severed his connection 
with that firm and has taken over 
Southern Minnesota territory for the 
Hamilton-Brown Shoe Company. Mr. 
Sheldon’s reason for making the change 
is that his new field of activity is much 
closer to his home in Minneapolis. He 
is well known to the shoe buying public 
of Nicollet Avenue, having been for 
years connected with A. A. Kitzman 
and the shoe department of L. S. 
Donaldson Company. 


IN TWIN CITIES 


Salesmen of Hamilton-Brown Shoe 
Company Offering Gypsy Boot 
The Hamilton-Brown Shoe Company 

salesmen in the Twin Cities are offering 

for immediate delivery a new model 
called the Gypsy Nine-Inch Boot. 

This is made up in three colors, bronze, 

brown and black kid, with an 18-8 

Louis covered heel. This shoe is a most 

attractive example of the bootmakers’ 

art and it is predicted that it will 
prove very popular. 
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Gn Stock Growing Girls’ Brogue 








7 Ready for— 
Quick Delivery 


CHILDREN’S TURNS AA-D 214-7 9-8 Heel 
No. 101—Patent Button, Dull Top, Plain Toe, No Heel, 
EERE erry er se tteseseseeeeeeeeeeeess $1.60 Tan or Mahogany Calf 
No. 102—Patent Button, Spring Heel, 3-8............ 1.80 
No. 201—Black Kid Button, Whole Quarter, Kid Tip, No Mahogany Side 


PN OG ai oi. 6 56:66 cee wecetansedeseseccedcadansieges 1.60 


No. 202—Black Kid Button, Kid Tip, Spring Heel, 3-8.. 1.80 ; 
No. 301—Tan Kid Button, Plain Toe, No Heel, 1-5..... 2.25 Write for Prices and Catalogue 


No. 302—Tan Kid Button, Tip, Spring Heel, 3-8....... 2.50 
: Sample Pair or Sample Dozen. Be Convinced. . 
SSeS Tas eee. oer Specialty Manufacturers 


COOPERATIVE SHOE CO. BRAUER BROS. SHOE. ©. ot. bw 


STOCK DEPARTMENT 
Manufacturers of Children’s Exclusive in 
301 BELL BLOCK CINCINNATI, OHIO 
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IN STOCK STYLES 
Ne. 2039 CONSOLIDATED WITH 


Gum Mel Paiss FEM || SUPERINTENDENT 


“tne EY | AND FOREMAN 


IN-STOCK 


5-8 3.15 


81-211 3.60 
111-22 4.25 America’s two leading factory publications 


published as one superior journal, containing 
technical information of vital importance to 
the shoe factories of the world. Subscription 
price $2.00 per year, including a copy of the 
Shoe Factory Buyers’ Guide. 

All Styles and 
All Leathers 
IN-STOCK 
SHOE TRADES PUBLISHING CO. 


CHIPMAN HARWOOD Co. 683 Atlantic Ave. 


564 Atlantic — Boston, Mass. 
): Toy 0), PC * MASS. 























Dec. 20, 1919 


BOOT AND SHOE RECORDER 














Hazen B. Goodrich & Co. 


70 Washington St., Haverhill, Mass. 


Manufacturers of 
WOMEN’S FINE FOOTWEAR 


Will exhibit their latest Spring Creations in 


Women’s Turn Slippers 
At the Convention of the N.S. R. A. 


In Boston 


January 12-15, 1920 
BOOTH 115 
































MEMPHIS 
(Concluded from page 129) 
and entrances on Court Avenue and 
Madison Avenue. An elevator service 
has been installed. A. A. Halle, mana- 
ger, reports Autumn trade good. They 
handle a fine line of men’s shoes. 


SHOP OF CULTURE 


Showing Fine and Extensive Line 
of Men’s Shoes 


The Shop of Culture, corner of South 
Main Street and Monroe Avenue, is 
showing a fine and extensive line of 
men’s shoes on their mezzanine floor and 
in the display windows on both streets. 
They are just across the street from the 
Peabody Hotel. 


CARADINE SHOE COMPANY 


Purchase Modern Store Building 
Which They Formerly Leased 


This week the Caradine Shoe Com- 
pany, 63 North Main Street, purchased 
the modern store building at that loca- 
tion which they have had leased for 
many years. Handling men’s, women’s 
and children’s shoes they do one of the 
largest retail shoe businesses in the city. 
Mr. Caradine is the efficient secretary 
of the Tri-State Shoe Retailers’ Associa- 
tion. 


FUEL BAN LIFTED 


Active Christmas Trade Enjoyed 
by Retail Shoe Stores 


The lifting on Saturday, December 
13, of the ban on fuel was greatly ap- 
preciated by Memphis and stores all 
over the South. The hours of operation 
from 9 a.m. to 4 p. m. were regarded 
as too rigid, but everybody complied 
with the order. On Saturdays they 
were allowed to stay open until 9.30 
p.m. if they handled clothing. Im- 
provised gasoline substitutes on light- 
ing were installed in many of the 
Memphis stores and used for a few 
days. All are happy to return to nor- 
mal conditions again. ‘The weather is 
biting cold following a very rainy season 
and between now and Christmas an 
active shoe trade is expected. 

Many of the stores are displaying 
rubbers, boots and special felt slippers. 
The Santa Claus effects find good space 
in several of the stores. 


AT ZELLNER’S 


J. D. Gillis, New Manager—Decem- 
ber Business Good 

On January 1, at Zellner’s, Memphis, 

a large retail store, J. D. Gillis, formerly 

with the Ellis Shoe Company of Nash- 

ville, will become manager. He suc- 

ceeds Sam Hyman, who has been with 


the store some years and resigned. 
W. J. Jordan, head of the store, reports 
December business good, not with- 
standing the fuel restrictions. When the 
ban was lifted the store had just com- 
pleted the installation of an independent 
lighting plant. Several jewelry and 
department stores did this and to some 
extent it relieved the bleakness on the 
Great White Way. 


TO VISIT BOSTON 


Large Party of Retail Shoe Mer- 
chants from South 


A large party of shoe merchants from 
Memphis, Little Rock, Jackson, Miss., 
and other points will take in the Na- 
tional Convention in January. For 
several weeks past they have been mak- 
ing their reservations. 


AT GOLDSMITH’S 


Bry’s Department Store Active— 
Also Ben Spears’ Shoe Com- 
pany 
J. Goldsmith and Sons Company’s 
department store, besides a large dis- 
play of Nettleton’s men’s shoes, have a 
bargain basement featuring ladies’ shoes. 
At the entrance over the main door is. © 
shown a Christmas house with frosted 
windows. The holly berries, together 
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with the fireplace glow, are very realistic 
and artistic. 

Bry’s department store is active on 
Queen Quality goods and have another 
section for men. 

Ben Spears’ Shoe Company, 128 
South Main Street, is featuring nine- 
inch boots in black and brown kids for 
ladies, and French, Shriner & Urner 
shoes for men. 


SHERRON SHOE COMPANY 


Featuring Stacy-Adams Company 
and Bostonian Shoes 


Sherron Shoe Company, Main and 
Union Streets, Memphis, are featuring 
some new shipments of Stacy-Adams 
Company and Bostonians, and mention 
that after January 1 there will be an 
advance in retail prices. 


SPECIALS OFFERED 


At Walk-Over and Sample Boot 


Shop 


The Walk-Over Boot Shop, 110 
South Main Street, Memphis, is suc- 
cessfully featuring Friday, Saturday 
and Monday specials at $8.80. Their 
windows attract as much attention as 
any in the city. 

The Sample Boot Shop, 91 South 
Main Street, handling ladies’ shoes, has 
been featuring similar specials. 


MEMPHIS BRIEFS 


News Here and There of Exclusive 
Shoe Stores and Departments 


The John Gerber Company depart- 
ment store features women’s shoes and 
has some attractive displays at the 
present time of slippers. 

C. D. McRae of the E. E. E. Shoe 
Company reports business very brisk 
and anticipates a big Christmas trade. 
The Hanan, Tenna, and several E E E 
specials get good attention here. 

Kallagher, 3 North Main Street, a 
new shoe store handling men’s shoes, 
is putting on Saturday specials. This 
store handles the Furbush shoe line 
and hosiery and has a compact and neat 
store. 

The Williams Shoe Company, South 
Main Street, P. E. Frappier, manager, 
reports November trade excellent. They 
handle the Florsheim shoes. 

The Shoe Mart is the style of the 
women’s shoe section in a new store 
opened a few days ago at 1166 South 
Main Street, by the New York Cloak 
and Millinery Store. 

R. E. Kennington of Kennington’s at 
Jackson, Miss., is now in the East. 
Their shoe department handling the 
Hanan shoe is having a good Autumn 


trade. 
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Foot Comfort Campaign 


Conducted in Grand Rapids—Retail Shoe Merchants 
Co-operate 


To further the knowledge of proper 
care of the feet, the Scholl Manufactur- 
ing Company entered the Furniture 
City with its well-mapped-out program 
of classwork, public demonstrations 
and educational lectures for a two 
weeks’ campaign, November 24 to 
December 6. 

The store of Paul Steketee & Sons 
arranged, through their Mr. Hammond, 
buyer of the men’s shoe department, 
for a class in practipedics to be con- 
ducted before the entire shoe sales 
force one hour each morning for a week, 
and a period in the morning and after- 
noon for the first week was devoted to 
demonstrations by Dr. Thompson. 
The following week the Boston Store 
made similar arrangements, the em- 
ployes reporting a little earlier to take 
advantage of this rare opportunity. 

The many manufacturing industries 
with their thousands of employes were 
reached through noon lectures together 
with the stereopticon slides, which 
always add to the clearness of the talks. 

The young women of the Y. W. C. A. 
assembled on the evening of December 
2 to hear a stereopticon lecture bringing 
out the reason of so much foot suffering. 
Miss Lietch, the physical instructor, 
was so enthused over this address that 
she requested that the Scholl Manu- 
facturing Company send her their exer- 
cise chart for use in giving physical 
exercises. 

“Consummate Thoroughness” as a 
watchword in the handling of any busi- 
ness measure compels a worthy success. 
And with this ideal slogan the Scholl 
Manufacturing Company launched an 

unparalleled educational campaign for 
the promotion of foot comfort and foot 
health in the noted milling and manu- 
facturing centers of the Northwest— 
Minneapolis and St. Paul. 

In blazing the trail, a comprehensive, 
far-reaching advertising campaign was 
put into force. The Minneapolis 
Tribune and Journal were selected to 
carry the foot comfort message to the 
400,000 people in that city. The biggest 
and most influential papers in St. Paul 
—St. Paul Pioneer Press and Dispatch 
—were chosen for the hub of that 
Metropolitan center of about 300,000 
persons. The campaign included 32 
insertions of copy divided into two 
column-wide ads, quarter pages and 
pages concentrated over a_ ten-week 
period. 

Exceptionally attractive window dis- 





plays and public lectures before the 
employes of the largest business stores 
and mercantile firms, leading clubs, 
hospitals, Y. M. C. A., Y. W. C. A., 
etc., made the importance of the Foot 
Comfort Service vibrate throughout 
every community. The windows of 
over one hundred leading shoe stores 
were attractive with the striking Foot 
Comfort panels, colored posters and 
the neat arrangement of Dr. Scholl’s 
Foot Comfort appliances. Many thou- 
sands of people were drawn closely to 
inspect not only the educational Foot 
Comfort trims that were installed, but 
also the distinctive Foot Comfort 
booths in practically every store. 

In the huge Donaldson Department 
Store, two entire shoe windows were 
given over exclusively to feature the 
entire scope of the Dr. Scholl line. 
Bannon & Co. of St. Paul devoted the 
two massive corner windows leading 
directly into their establishment to a 
conspicuous and unique Foot Comfort 
window display. 

A. J. Wallace, who had charge of the 
advance publicity work, made arrange- 
ments with the shoe department 
managers of the leading stores for 
practipedic courses to further the knowl- 
edge of every shoe sales person of the 
Dr. Scholl Foot Comfort Service. As a 
result of this carefully mapped-out 
plan, the entire shoe sales force of such 
representative stores as Dayton & 
Donaldson in Minneapolis, and Ban- 
non & Co., Emporium and Golden Rule 
in St. Paul received this valuable 
instruction. 
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WANTED TO PURCHASE 
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We Buy for Cash 


Monsfoctucess Jobbers’ P 
etailers’ Surpius Stocks, Ran 
Closeouts. 


NO QUANTITY TOO LARGE 
also purchase 


particulars 
be you *-, for sale. 
Short Term Leases Taken 
We pay Highest Cash Value 


VAN PRAAG & CO. 
Shoe Dept., Martin Posner, Manager 


587 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 














CASH PAID 


‘for shoe stores or surplus stocks of shoes 

or for other merchandise. Leases taken 
over. We will send a representative to in- 
vestigate and make offer upon request. 


Max: Kalter Mercantile Co. 
591 Broadway, w York City 





Phone Spring 5160-5161" 5162 








MISCELLANEOUS 





Bicycle 
STEP 
LADDERS 


are made 
in many 
styles and 
to fit all 
kinds of 


shelving. 


Send for catalog 
giving full de- 
scription and 
prices. 


THE BICYCLE 


67 Randolph St. 
Chicago - - 1 











We Will Buy Your 
Small Sizes 


KVERY shoe store accumulates 
more or less small sizes. 

We buy and pay spot cash for 
small sizes, broken lots, discon- 
tinued numbers, odds and ends, 
etc., of all classes of footwear 
whether old-fashioned or up-to- 
date styles. 

Write us what you have. 


The London Exporting Co. 
315-317 Church Street 
NEW YORK 


Phone Canal 861 


Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 

Wire or Phone us 
Correspondence Confidential 
Established 1890 
GLAUBERG & CO. 

387 Broadway, New York, N. Y. 
Phone Canal 4119 


We also purchase clothing, 
hats, furnishing goods, etc. 


Wanted at Once 
for Department Store 
for Cash 


Manufacturers’, Retailers’, or Sur- 
plus Stocks of 














SHOES 





MISCELLANEOUS 


No Quantity Too Large. Short 


Leases Taken 


GLOBE MDSE. CO. 


Indianapolis, Ind. 





New York Office 








Metal Shoe Fitting Stools 


and Floor 
Mirrors 


No. 141 


Write for 


Write THE CHICAGO 
and Prices. WIRE CHAIR CO. 
621 N. LA SALLE STREET 
CHICAGO, ILL. 


23 Lispenard St., New York City 
Merchandise of All Kinds Purchased 


WANTED FOR EXPORT 
Slow Sellers 
YOUR 








Discontinued Numbers 
Surplus Stocks 
Entire Stocks 
FOR CASH 
NEW YORK EXPORT 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 








We buy quick and pay highest cash price 
for retail and wholesale stocks of shoes or any 
other merchandise. 

Quantity no object. 

For 30 years our specialty. 

Bank and mercantile reference. 
BROOKLYN PURCHASING SYNDICATE 
FRANK WALKER, Proprietor 
610 Broadway, Brooklyn 
Phone, Stagg 1757 


DO YOU CONTEMPLATE 


Retiring or going out of business? 
I will pay value for your entire or surplus 
stock of Shoes. 














Leases having a short term to run taken 





There’s Money for you 
in this new lace 


Nufashond 
made. 
ingly liberal. 


Ask your jobber 


quality—the best: that 
And the margin of profit is surpris- 


can be 


Or write us for sample 


The Narrow Fabric Co. 


Reading, Pa. 


Makers of the famous Nufashond Fabrie Tip Shoe Laces 


- aie TTE = SHO! 


Established 25 years. 


I. OLENICK 


413 Broadway, New York Tel. 9531 Canal 


over. 











|B) KY of Oh) nO) 


| UNSALABLE SHOES 
and ODDS AND ENDS 


in your lines. WE ADVISE you to pick out same 

now and SHIP THEM TO US, then you are assured 

getting the best market price for same if large 
and we will send 


a = 
Natic sal Bank, Hli- 
.allof Chica 

and) Bradstreet 


ne 
far. we refer to Corn Exchang 
nois Trust Co. par Union Pros tCo 


Franklin Bank of St. Louis, Dun 


Gans Stevens Mercantile Co. 
307 WEST MONROE STREET, CHICAGO 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


OSITIONS WANTED —Three cents per word for each insertion. 
Minimum amount accepted, sixty cents. For other “Want” ad- 


vertisements, five cents per w for each insertion. Minimum 
One Dollar. Ads under this heading will be received 


up to five o clock Tuesday P.M. When advertisers esire answers to 
come in care of this office, twelve words must be allowed in each adver- 
tisement for address. When advertisers desire replies forwarded direct 
to their address, each word of the address must be counted in the 
advertisement and paid for accordingly. Answers to ads must be sent 


under letter postage. 





“Recorder” rates for space less than one-eighth 
page per issue: 
1 time 
l inch. . . .$4.00 
2inch.... 8.00 
3 inch... .12.00 





52 times 
$2.00 
4.00 
6.00 
8.00 


26 times 
$2.50 
4.75 
7.00 
9.00 


13 times 
$2.75 
5.25 
7.75 
10.00 


7 times 
$3.00 
6.00 
9.00 
12.00 


Space 








4 inch... .15.00 





Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 








SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 








ALESMAN WANTED—To carry as a side line 

on strictl commission basis a good line of 
infants’, children’s, boys’ and girls’ shoes in the 
following ee & — ~ ton, O m, Idaho 
and Montana tock cai in Los Angeles for 
immediate delivery. ae — money-making side 
line for any salesman working either of these 
territories with a men’s or women’s line. The 
Jaffa Company, Los Angeles, Calif. 


WANTED—Salesman ' to sell a well-known line 
, of Rubber Footwear in Connecticut and Rhode 
Island. This is a good opening for man acquainted 
with trade in this territory, as a good business is 
already established. For interview address, B587, 
care t and Shoe Recorder, 207 South St. 


Boston, Mass. 


SALESM EN wanted for Pennsylvania outside of 
Philadelphia, to carry line of women’s shoes in 
stock. Five per cent commission. Experienced 
man with established trade required. . 3 P110, 
care Boot and Shoe Recorder, 929 Chestnut Street, 
Philadelphia. 

ALESMEN WANTED—Several e ienced 

shoe salesmen for well-established thern 
territories. vee Sh in first letter crating Sal ee partic- 
ulars. Samuels = Company, 1214 Washington 
Ave., St. Louis, Mo. 











eas growing girls’, misses’ and 
children’s salesman to handle Massachusetts- 
made welt line in Illinois, Michigan, Indiana, Iowa, 
Wisconsin, Minnesota, Missouri and 

Man accustomed to making $5,000 a 

en in t letter. 


tt and Shoe Recorder, 
207 South St., Boston. 


ANTED-—Salesman for pono shoe line, 
women’s fine shoes, and f oo territory 
ee Iowa, Minnesota — akotas, 6 per 
tt basis. Address B562, care Boot and Shoe 
oe 189 W. Madison St., Chicago, Ill. 


ALESMEN WANTED—For popular-priced 
line men’s dress welts, commission basis only; 
about twenty styles in stock, all widths. Territory 
Indiana, oo ta Ae Ly Iowa, 
spennseetey kansas, C ——, 
Arizona, ifornia, Ala 
= ~ » Wis. 


ALESMEN WANTED—For — line of 
men’s Michoouny dress welts. Four styles in 
stock, all widths, popular-priced, discount to trade 
5 per cent, 10 days. Six Only cent commission 
on  enlomeent of goods. Onl y experienc salesmen 
with established trade need apply r 
wanted and what line you now have. 
Fox Shoe Company, Milwaukee, Wis. 

















ANTED—Salesmen to cover Central and 
Southern Illinois with rubber lines. Estab- 
lished trade; commission basis. Splendid op- 
portunity for capable and experienced salesmen. 
Address B593, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 
ALESMAN WANTED—S ful nt 
sell line of Women's Walte and McKays in 
North Dakota, South Dakota, Missouri, Michigan, 
Kansas, Oklahoma, Arkansas, Western Pennsyl- 
vania and West Virginia. Give full account of 
yous experience. Replies confidential. Address 
594, care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 


Sew Yon wanted, who is acquainted with 
New York City East Side trade, to carry the 

E. Taylor & Co. line of Men’s and Women’s 
High: Grade Shoes. Call at Merritt, Elliott & 
Co., 130-132 Duane St., New York City. 


ERRITORY OPEN—South, Southwest, North- 

west, Denver west, and Ohio. Well-known 
established children’s line. Turns, welts, Mc Kays 
—infants’ to young ladies’ and boys’. Stocked in 
widths. Interested only in experienced road men 
with good sales record. State age, married or 
single, territory covered, lines carried. Letters 
treated confidential. Address B536, care Boot and 
Shoe Recorder, 189 W. Madison St., C hicago, Il. 


ANTED—A salesman for line of men’s welt 

and nailed work shoes consisting of 15 samples. 
Shoes all carried in stock for immediate delivery. 
The following territory: Ohio, Pennsylvania, New 
York, W. Virginia, Virginia, Indiana, Illinois, 
Texas and E. Iowa. Pay 8 per cent commission, 
no money advanced. Only men who have made 
good need apply. Will send full particulars in first 
letter. Samples ready January Ist. ddress 
B574, care Boot and Shoe Recorder, 189 W. Madi- 
son St., Chicago, Til. 


ALESMAN—High grade salesman to call on 

jobbing trade, covering entire South and New 
England States with line of Welt and Stitchdown 
Shoes. Only a man of high caliber familiar with 
this trade will be considered. Give full particulars 
in first letter, which will be treated confidential. 
Greenberg-Miller Co., Inc., Allentown, Pa. 


GALESM EN—Experienced salesmen for States of 

Michigan, Indiana, Ohio and Pennsylvania, to 

sell short line of wnedium grade men’s work shoes 

on commission. Only those — a with shoe 

ay and shoe values ane appl a, SS La com 
Boot & Shoe Mfg. Co., La C 

GALESMEN—To sell ata reinforced = and 


shoes to the trade; ened territory open; liberal 
commission. American Metal Shoe Co., Dept. 24, 
Racine, Wis. 




















ALESMEN WANTED—Good experienced shoe 
salesmen for hig di i 
work shoes in the following territories: 
Louisiana, _— Pennsylvania, Western Pennsyl- 
vania, New Hampshire, Nosmant. New York State, 
raska, Colorado, 
North 





Oklahoma, South Dakota and Neb: 
Arizona and New Mexico, Michigan and 
Carolina. Only live shoe salesmen with an estab- 
lished business will be considered. Address B538, 
care Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 
GHOE ag wanted to sell shoe laces as a 
side line. commission. State territory 
covered. Y ..- required. Address B525, 
care Boot and Shoe Recorder, 207 South St., 
Boston. Mass. 








SALESMEN WANTED 


Experienced salesmen with a good 
established trade to sell a line of men’s 
medium and high priced shoes. This line 
is one of the strongest made in New Eng- 
land. It includes ten colors of Calf, Kid 
and Side Leather made over the latest 
lasts. The prices range from $5.50 to $10. 

The following territories are open: New 
York City, New York State, Pennsylvania, 
Virginia, Ohio, Indiana, Illinois, Missouri, 
Kansas, Chicago, Alabama, Mississippi, 
Arkansas, Iowa, Nebraska, innesota, 
Michigan, Louisiana, Texas, Oklahoma 
and the Dakotas. 

Salesmen are expected to carry this line 
exclusively. Seventy-five per cent will be 
advanced on good orders. Only high-grade 
salesmen need apply.) Line ready February 
Ist. Address B596, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 








RUBBER FOOTWEAR COMPANY, mak- 
ing premium lines, including nationally 
advertised Athletic Shoes, wants live- 
wire representative at once for North- 
western New York territory. Salesman 
not over thirty preferred, and although 
experience in ome lines is not a 
solutely li t must be 
well established on territory and have 
acquaintance with shoe trade. Details 
of experience and present employment 
will be confidential. Address avene POEL, cane 

Boot and Shoe Recorder, 207 South ‘St. 
Boston, Mass. 














SALESMEN WANTED 


By the fastest growing factory in New 
England making men’s welts. 
Prices range $5.75 to $9.00 on 6 per cent 
commission for goods shipped and paid 


or. 

Territories open: New York City, Ohio, 
India ae. Illinois (outside of C jcago), 
Mi and Minnesota. 
teSidectine’® men not wanted. Line of 
about 40 styles ready ag February 15th. 
To receive any attention, your first letter 
must give your age, shoese experience, 

es carried, territory covered, amount 
of shipments for past year and references. 
All a stric confidential. Address 
“G.C.S care t and Shoe Recorder, 
189 W. Miadicon St., Chicago, Ill., as our 
sales manager will be in Chicago until 
January 1, 1920. 











RUBBER HEEL 
SALESMAN 


Wanted—High-grade man by a very sub- 
stantial company. One who has had 
experience in selling shoe jobbers and 
finders. Give in first letter details of ex- 
pestence, territory you have traveled, age, 

salary and employment. 
Gas letter will be kept strictly confiden- 
tial. Exceptional opportunity for a big 
man. 


WALES ADVERTISING COMPANY 
110 West 40th Street - - New York City 

















SALESMAN’S OPPORTUNITY 








Opportunity 


A live-wire salesman with a short line of 
shoes who covers his territory close can 
easily make three or four thousand dollars 
a year by carrying our short line of New 
Method, Guaranteed Not to Rip (patent 
pending) Booties, Sandals, Play Shoes and 


Play Oxfords. Also stock proposition. 
Must bea producer. Just a few territories 
open in South and West. Write full refer- 
ences in first letter. Confidential. Ad- 
dress B577, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 














POSITION WANTED 


POSITION wanted as road salesman for Phila- 
delphia and_ vicinity. Young man, ten years’ 
experience in shoes, desires to represent manu- 
facturer or jobber of women’s or men’s shoes. Ad- 
dress P108, Boot and Shoe Recorder, 929 Chestnut 
Street, Philadelphia, Pa. 
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LINE WANTED 





REPRESENTATIVE wanted to sell high-grade 
line of beaded shoe ornaments in the City of 
New York, Philadelphia and surrounding vicinity. 
Only men that can devote all their time need apply. 
Address, giving full particulars, B580, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 


OLD established Brooklyn Manufacturer making 
high-grade women’s shoes _has opening for 
first-class salesman for Middle Western Territory. 
Only those with first-class references will be con- 
sidered. Address B595, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


ANTED—Buyer and manager of shoe de- 
partment in Central est department 
store. No assistants need apply. sive fi 
Brot and with first letter. Adee B589, care 
oot and Shoe Recorder, 207 South St., Boston, 











WANTED 


General Manager for shoe polish concern. 
Must have thorough knowledge of the 
industry and experience that will warrant 
his directing national distribution. Write 
with full details, B584, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 

















LINE WANTED 


GALESMAN— Selling ladies’ shoes to the. big 
shoe and department store trade from Boston to 
Washington, D.C. Will consider a manufacturing 
line after January 1, 1920. Address B582, care 
Boot and Shoe Recorder, 207 South St., Boston, 
ass. 
ANTED—Line of boys’ and girls’ Goodyear 
welt shoes for reliable trade in New Jersey 
on commission basis only. Address “G,’’ care 
mee and Shoe Recorder, 127 Duane St., 
or! 


ANTED, FACTORY—A line of women’s shoes 

for the South. Have established trade. Sales 

run around $160,000. Want to change line the 
coming season. S., 389 Courtland St., Atlanta, Ga. 


ANTED by a Texas salesman with a large 
established trade = the best merchants in 
Texas a factory line of Misses’, Children’s and 
Growing Girls’ McKays and welts, for ons 
season. Would consider a factory line of high 
- McKays. Reason for making change my old 
ctory sold out and will only make shoes for 
jobbers. Best references from my last employer 
who I have been with for five years. T. P. Priddie, 
Gatesville, Texas. 


Two large calibre young men acquainted in 
Southern territory want high grade manu- 
facturer’s line of Women’s shoes, turns or welts, 
good following, best references. Address B592, 
care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 




















Through circumstances of present house dis- 
continuing business, the advertiser, a shoe 
salesman ane eee Te following in Missouri, 
Illinois, Towa, Kansas, Nebraska and with 
headquarters in St. Louis, desires to get in 
touch with manufacturer of good line of 
medium grade shoes, having capacity to handle 
volume of business. References as to capabili- 
ties supplied. Address K246, care Boot and 
Shoe Recorder, 127 Duane St., New York. 


WANTED 


Line of women’s medium price 








welts and turns for Chicago and 
vicinity by man with established 
trade. I have been selling $500,- 
000 to $600,000 a year. Address 
B590, care Boot and Shoe Re- 
corder, 207 South St., Boston, 
Mass. 








ALESMAN now calling on the larger trade in 
Boston, New York, Philadelphia, Baltimore and 
Washington open for a acquainted with 
the trade in New York State, New Jersey, and New 
England. Several years with present house. Any 
other information upon yo — to general 
discussion at interview. 8, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 








FOR SALE 


For SALE—Good paying shoe store. Located 
in good city of 12,000, New York State. 
Business established 10 years and now doing 
$35,000 annually. Can reduce stock to $6,000. 
Store pays present owner a nice profit each year, 
but he has good reason for selling. Cash only. 
Address B581, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 
FoR SALE—High grade shoe business, best 
location, Michigan ne of 150,000, established 
trade, 25 years’ standin; ing. long term ‘lease, handsome 
res, clean stock of $35,000 consisting of such 
shoes as Hanan, Johnston & a cus & 
Tobias. ill take out portion of stock if not 
wanted. This is a very unusual opportunity, 
owners desire to sell by January 1, on account of 
other business. Address B585, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


400 DOZEN BLACK GLAZED KID 
BRAZILIAN SKINS 


200 doz. 3, 4 and 5-feet skins, 3d and 4th 
grade; 200 doz. 6,7 and 8-feet skins, Ist and 
2d grades. At 75c. per foot net for lot. 
BOWRING & CO., 17 Battery Place, New 
York City. 
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Boot and Shoe Recorder 


OFFICES IN 
peoceTes a, 224 —y St., Geo. W. 


CHICAGO OFFICE: 1b 189 West Ma Madieon St. Tele- 
ne Main wen, Manager. 
st TO! LOUIS OFFICE. 1627 Locust St B.C. 


Bow 
NEW eORK OFFICE: Room 102, Graham Bldg., 
127 Duane St. 4 Walter Scott, Manager. 


PHILADELPHIA OFF OFFICE: 929 Chestnut St. H. 


er Scott, Mana; meget. 
HAVERHILL OFFIC : Chamber of Commerce 
a, a National Bank Bldg. Geo. 


CINCINNAT T OFFICE: 501 First National Bank 
Bldg. B. C. Bowen, Manager. Telephone 


Main 
ROCHESTER OFFICE: 609 Powers Bldg. 
se L. Seward, Western New York Rep 
Telephone Stone — 
LYNN O 


ive 

FFICE: Fred A. Ganno 
MILWAUKEE OFFICE: B. C. Be a Manager. 
roe Office: 2 Rue des Italiens. L. Hubbard, 


Mai a 
London Office: John C. Curtiss, Manager. Man- 
sion House Chambers, London, E. C. 
Australian Office: 430 Lit. C 
G. Jervis Manton, Manager. 
Continental Oe: ‘lliam Sa Salzman, Manager. 
Wasa 2, Vienna, Austria. 
ARGENTINA: Gerente, C. M. Elizondo, Calle 
Balcarce 150, Buenos Aires. 
Ruaido 


BRAZIL: G ite, Leon Comb 
aE 204, Rio de Janeiro. 
CH Santiag " a Rosas 1123-1127, Otto 
oe Beng eren 
CUBA: Havana, Tesstole 572, Pedro V. 
Montane’, Gerente 
SPAIN: Gerente, Leoncio de Miguel, Librero- 
eee, 20 Fuencarral, Madrid. 
XICO: Gerente, Jose Elizondo, 4a Dei 
Ginree 117, Mexico, D. F. 
Japanese Office: Yokohama, J. F. Wagen, 
anager. 














Shoe Store For Sale 


Established 10 years, long lease, fine store. 
20,000 stock, finest makes, bought right. 
Up-to-date city in lower Michigan, on 
junction two main railroads. Fine schools, 
fine water. Address B591, care Boot and 
> Recorder, 207 South St., Boston, 
ass. 














TO LET 
Sample Office To Let 


In the center of Boston shoe district, a very 
desirable location on second floor, over- 
looking Summer St., at the head of 
Lincoln. Furnished ready for occupancy. 
Rent very reasonable. A good location 
for a orsalesagent. Address 
Ww. » Boot and Shoe Recorder, 207 
South Se » Boston, Mass. 


Space to Sublet 
In Albany Building 


Apply to 
HARRISON SHOE COMPANY 
204 Albany Building, Boston, Mass. 


























WANTED TO PURCHASE 


WANTED to buy an established, well located 
shoe store, Central or New York State 








pho give full particulars as to lines, stock, 
xtures, rent, lease, sales, and lowest cash price 
to B586, care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 





No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 


Boot and Shoe Recorder 
All the Time 











BUSINESS OPPORTUNITY 


To Chain of Shoe Stores; 
Large Shoe Manufacturing Company. 
Established Reputation. 
Medium-priced McKay Line of highest 
quality. 
Amply financed to swing deal of any size. 
Ideally located from shipping stand- 
point. 
Operating a profitable business. 
High-class management. 
Wishes, with a view of expansion, to get 
into ion with of 
chain of shoe stores, of from 30 to ‘00 
stores. 
Object, | te make working arrangement, 
e or p ch outright. 














Au ‘replies will be treated in strict confi- 
dence, and we will call on you to discuss 
proposition if ae are interested. 

Give details and name and we will com- 
municate with you direct. Address all 
letters to B575, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 

















MISCELLANEOUS 








Milbradt Rolling 
Step Ladders 


are made ina great many 
styles to suit all kinds of 
stores and shelving. They 
will enable you to get 
along with less help, save 
the wear and tear on your 
shelving and help the ap- 
nce of your store. 
hipped subject to ap- 
proval and satisfaction 
guaran 

brie d for ce ets 
showing styles o 
leciders _o well as other 


Milbrade 
Manufacturing Co. 


2410 No. 10th St. 
ST. LOUIS, MO. 
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Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


BOOT AND SHOE RECORDER 


THE RECORDER CREED: Getting More Shoes Sold Right; not oniy “‘more” but “right’’; 
the right wearer, in the right fitting, for the right price, at the right profit. 


shoe merchants. The chief purpose of the “Boot and 
which depends the progress of the entire allied industries relating to shoes and leather; their production an 


Annual Subscription in United States, $3.50! per copy, 25 cents. 


Member of the Root JEN SS 


SY 


Cable Address BOOTRECO 


This is the great problem of the retail 
hoe Recorder” is to help solve it; for this is the basic problem upon 


Canadian, $5.00. 


Newspaper Ass’n. 


Entered at the Post Office, Boston, Mass., as second-class matter 


sold for the right purpose, to 


distribution. 
Foreign, $7.50 
Member of Audit Bureau of Circulations 











INDEX TO “WHERE TO BUY’’ 





BOOTS AND SHOES 


Allied Shoe ie Newburyport, Mass 
Arnold, M. , Shoe Co., No. Abington, Mass. 104 
Ault- Williamson Shoe Co., Auburn, Me. 91 
Bacon & Rollins Co., Lynn, TL 56:0:06.0.646 85 
Baker Shoe Co., Haverhill, Mass........ 82-95 
Bancroft-Walker Co., Boston 1 
Barnett Shoe Co., Boston 
Barry, T. D., Co., Brockton, Mass........ 
Bates, A. J., Chicago Co., i 
Bates, A. J., Shoe Co., Webster, Mass 
Berlow, Elias, New York City 
Bluestein Bros., Boston 
Blum Shoe Mfg. Co., 
Boardman Shoe Co., Boston 
Brauer Bros. Shoe Co., St. Louis, Mo 
Brown Shoe Co., St. Louis, 
Cambridge Rubber Co., Cambridge, Mass. . 
Carter, , & Co., Nashville, Tenn., and 
Chicago. 3 

Coiemen & Harwood C o., Boston. 
— & Alden Co. (Campello), Brockton, 

4th Cover 

l 


Converse Sobibor Co., Maiden Mass 
Co-operative Shoe Co., Cincinnati, O 
Cotter Shoe Co., Lynn, Mass 
Crossett, Lewis A., Co., Inc., 


Mass... 

Dalton Co., The, Brockton, Mass 
Diamond Shoe Co., The, New York City. . . 100- 119 
Dodge, N. D., Shoe Co., Newburyport, Mass. 25 
Dorothy Dodd Shoe Co., Boston 7 
Dovenmuehle, H. F. C., & Co., Chicago... .. 
Eaton, Charles A., Co., Brockton, Mass... 
Eigner Shoe Co., Boston. ee 
Elam, F.S.., Shoe Co., Rochester, N. Y 
Evans’ Son Co., L. B., Wakefie id, Mass... . 
Excelsior Shoe Co., Portsmouth, Ohio 
Fiske Shoe & Leather Co., Boston 
Florsheim Shoe Co., Chicago 

K., Haverhill, Mass 

a. & Sons, Boston. 
. Co., New York City 

Goodrich, Hazen B., Co., Haverhill, Mass. . . 
Gordon, Leo, Shoe Co., Inc., St. Louis, Mo. . 
Gregory & Read Co., Lynn, ~ 
Grieb Shoe Mfg. Co., Phila., 
Guthmann, Carpenter & Telling, we hicago. .. 
Hahn, F. W., Co., Rochester, Y 
Hamton Shoe Co., Chicago 
Harney Shoe Co., P. J., Lynn, Mass 
Harper & Kirschten Shoe Co., Chicago... .. 
Harrison, Geo. E., Shoe Co., Chicago 
Hartman Shoe Co., Haverhill, Mass 
Heilbrunn, J., & Sons, Rochester, N. Y..... 
Hughes & Tansey, Inc., Boston 
Husk, Harry M., Shoe Co., Chicago 
Johnson & Murphy, New York City 
Keith, Preston B.. Shoe Co., Brockton, Mass. 
Kleine, Henry, & Co., Chicago 76— 
Knox Shoe C ao Milford, Mass 
Kreider, A. S., Co., Chicago 
eg Sent & Shoe Mfc. Co., La Crosse, 


Mm Rutkin Shoe Co., New York City. . 
Lilly, Henry, New York ‘City 

Lindner Shoe Co., Carlisle, 

Lippman, Geo. E., Co., St. 

Marshall Co., C. S., Brockton, Mass 
Marston & Brooks Co., Auburn, Me........ 
Marston & Tapley Co., Danvers, Mass 
Nettleton, A. E. Syracuse, N. 
Newcomb-Anderson Shoe Co., Rochester,N.Y. 
Novelty Shoe Co., Chicago 

Nu Baby Shoe Co., E. Lynn, Mass 
Olenick, I., New York City 

Peck, Frederick, Co., Worcester, Mass 
Peters Shoe Co., St. Louis, Mo 
Phillips-Cram Corp., Haverhill, Mass 
Reece Shoe Company 

Meoymoten Ghee Rife. Co.........ccsccesce 
Rialto Shoe Co., Lynn, Mass 

Rice & Hutchins, Inc., Boston 

Rosenberg, -' —- 

Sargent Co., D. D., Salem, oe 

Schapiro, - _ L., Bos 

Schindler, L. B., Shoe Co., New York City.. 


Sinsheimer Bro. & Co., Chicago 
Smith-Briscoe Shoe Co., Lynchburg, Va. 
Smith-Wallace Shoe Co., Chicago. . 

Smith, Wm. Sumner, Chicago 

Stacy Adams Co., Brockton, Mass. . 
Stanwear Shoe Co., Chicago 

Stetson Shoe Co., So. Weymouth, Mass 

Stone, K. M., Importing Co., New York City 
Thompson Bros. , Ine., Brockton, Mass. 
Timson Bros., Boston 

Tober-Saifer Shoe Co., St. Louis, Mo 
Tougas, Geo. N., Shoe Co., Boston 

United States Rubber Co., New York City. . 
Upham Bros. Shoe Co., Stoughton, Mass. . . 
Wall, Doyle & Daley Co., Brockton, Mass. . . 
Wall, Streeter & Doyle Co., No.Adams, Mass. 
Weimer, Wright & Watkin Co., Philadelphia. 4 
Welch, Moss & Feehan Co., Haverhill, Mass.82-10: 
Westcott Whitmore Co. . Syracuse,  *§ 94 
Wethey, C. E., Shoe Co., New York City. ... 
Whitcomb Shoe Co., Chicago 

Whitman & Keith, Brockton, Mass 

Wright & Co., E. T., Rockland, Mass 


LEATHER AND OTHER MATERIALS 


Amalgamated Leather Companies, Inc., Wil- 
RCs onc ccuctsnwene hee ee eens 

American Hide & Leather Co., Boston. . . . 122-123 

Baker & Kimball, Inc., B 97 

Barnet, J. S., & Sons., 

Beggs & Cobb Co., Inc., Boston 

Bristol Patent Leather Co., Boston 

Castle Kid Company, Camden, N. J 

Creese & Cook Co., Boston 

Eisendrath, B. D., Tanning Co., Racine, Wis. 

Gallun & Sons Co., A. F., Milwaukee, Wis. 

Henwood & Nowak, Inc., Boston 

Howes Bros. Co., Boston 

Hub Gore, Boston and New York 

Hunt Rankin Leather Co., Boston 

Jones Co., 

Kallman, "Julius. Company, Boston 70 

Kullman, Salz & Co., New York and | Chjenee 106 

Levor, G., & Co., Inc., Gloversville, N. Y. 10 

New Castle Leather Co., New York City. . 

Northwestern Leather Co. ‘ 

Rosine. Fred, Leather Co., Fond du Lac, 


Standard Kid Mfg. Co., Boston 
Tanners Cut Sole Co., Boston 


FINDINGS AND SHOE STORE SUPPLIES 


Alterson, L., & Co., New York City 
Batavia Specialty a Co., Batavia, N. Y.. 
Bicycle S a Ladder Co., Chicago: 
Brooklyn Slipper Co., Brooklyn, N 

Browning Co., Bost 

Chicago Wire Chair, Chicago 

Coburn Trolley, Holyoke, Mass 

Cotero Cushion Mfg. Co., Scranton, Pa.. 
Coultas Co., D. W., Providence, wa I 
Curtis- Leger Fixture Co., Chica 
Dalrymple-Pulsifer Co., Haverhill, Mass. 
| aa Insole Co., Da ‘ton, O 

Emery & Beers, Inc., New York City 
Federal Overgaiter Co., New York City. . 
Firestone Tire & Rubber Co., Akron, O. 
Goodyear Tire & Rubber Co., Akron, Oo. 
Greilich & Sons, Wm., Brooklyn, N.Y 
Halperin, Simon, Co., New York Cit 
Laing, Harrar & Chamberlin Co., Phila., Pa.. 
Lincoln Store Supplies Co., The, St. Louis, 


Mo 
Milbradt Mfg. Co., St. Louis, Mo 
Myers, F. E., & Bros., Ashland, O 
Narrow Fabric Co., Reading, Pa 
National Cash Register Co., Dayton, O. 
Perfection Overgaiter Co., New ork City.. 
Ramsay, H. W., & Co., 
Scholl Mfg. » eo Chicago 
Tweedie Be. St. Louis, Mo.. 
United States t Robber ¢ Co., New York City. 


Front Cover 
Whitcher, Frank W. & Co., Boston 80 
Win-Deco Display Service, Boston 


Published Weekly in the interest of the Retail 
Shoe Merchant, by the 


BOOT AND SHOE RECORDER PUB. CO. 
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PUBLISHERS’ NOTICE 
SUBSCRIPTION—The subseription price of the 


Boot and Shoe Recorder is $3.50 a year in 
advance, which includes postage in the United 
States, Cuba, Hawaiian Islands, Philippine 
Islands and Mexico. The — ‘for Canada 
is $5. o yout ine includin 
FOREIGN. SUBSCRIPTI 1ON— The ‘price to to all 
foreign countries except the above is $7.50 
per year, including postage. 
All subscriptions are es » ee. 
ADVERTISING RAT Advertising 
Rates furnished on cian f- rates for 
Wants, for Sales, etc., see Want Page. 





MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


Albany Shoe Repairimg Co., Boston 
— Rand Co.  Tirechten and Boston, 


falient' ote Co., Grand Rapids, Mich. 
Griffin Mfg. Co., Inc. ., New York City 
Higgins Moe F. B., The, Aurora, Ill 
Johnson, Ed. H., Trenton, N.J............. 
United Shoe Machinery Corporation, Boston 
United Shoe Repairing Machine Co., Boston 


MISCELLANEOUS 


Atlantic Printing Co., Boston 
Boylston National Bank, Boston 
Brooklyn Purchasing Syndicate, Brooklyn, 


N. Y 
Calderwood & Preg, Boston 
Chicago ee Shoe Exposition 
is. Bs. Fee 
Fishelson, N 
4 <a Fire Insurance Co., 
burg, 
Gans § 
Glauberg & Co., New York Cit 
Globe Merchandise Co., a Ind.. 
Hooper Printing Co., Boston 
Hotel Imperial, New York Cit 
Kalter Merc. Co., Max, New 1 
London Exporting Co., The, New You City. 136 
New York Export Purchasing Corporation, 
New York Cit 
Root Co., F. S., 
Shoe Trades Publishing Co., Boston 
Tolman Print, Brockton, Mass : 
University Electrotype Foundry, Cambridge, 


Mass 
Van Praag Co., New York City 
Weekly Bulletin Pub. Co., Boston 








